r/S  ISSUE:  BY-PRODUCTS  OF  AMERICAN  JOURNALISM,  by  W.  Addison  Hibbard 


EDITOR  &  PUBLISHER 


Original  second-class  entry — The  Journalist,  March  24,  1884;  The  Editor  &  Publisher,  December  7,  1901;  The  Editor  k  Pub¬ 
lisher  and  Journalist,  October  30,  1909;  Revised  entry.  Editor  &  Publisher,  May  It,  1916— at  the  Post  OSes  at  Now 
York,  N.  Y.,  under  the  Act  of  March  3,  1879.  Published  every  Saturday, 

[Copyright,  1921,  by  The  Editor  &  Publisher  Company, ‘James  Wright  Brown,  president  and  editor.] 


NEW  YORK,  SATURDAY,  APRIL  2,  1921 


jirtbwtt  I  ' 


Founded  by  The  Chicago  Tribune 
and  first  issued  on  June  26,  1919,  this 
tabloid  pictorial  daily  newspaper  now 
has  the  largest  morning  circulation  of 
any  New  York  daily;  and  has  the 
third  largest  circulation  among  all 
morning  newspapers  in  the  United 
States. 
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Dominate  Philadelphia 

TF  you  were  to  ask  most  any  intelligent  Philadelphian  how  to  make 
yonr  advertising  do  you  the  most  good  in  Philadelphia,  the  reply 
undoubtedly  would  be: 

“Put  it  in  The  Bulletin” 

The  name  of  The  Bulletin  is  a  household  word  in  Philadelphia, 
and  its  circulation  reaches  far  beyond  the  highest  point  ever 
attained  by  a  daily  newspaper  in  the  State  of  Pennsylvania. 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads— 

The  Bulletin 


Net  paid  daily  average  circulation  for  February: 

509,062  copies  a  day 

Breaking  all  its  previous  circulation  records 


The  Bulletin  is  the  only  Philadelphia  newspaper  which 
prints  its  circulation  figures  regularly  each  day. 

No  prize,  premium,  coupon,  or  other  artificial  methods  of  stimulating  circulation  are 

used  by  The  Bulletin. 


EDITORS  PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build* 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Elxchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  SATURDAY,  APRIL  2,  1921 


SOME  BY-PRODUCTS  OF  AMERICAN  JOURNALISM 


What  Newspapers  Are  Doing  to  Better  Social  ConcBtions  Is  One  of  the  Great  Romances  of  the  Most 

Fascinating  Business  in  the  World 

IN  1907  Kansas  City,  Kan.,  had  long 
^been  having  trouble  with  its  water 
Mppl.v.  The  water  was  poor  and  the 
stnice  unsatisfactory. 


borers,  and  tradesmen  had  given  $250,- 
000  for  the  making  of  this  gigantic  fig¬ 
ure.  America  was  to  raise  $100,000  that 
a  fitting  pedestal  might  be  erected  and 
a  committee  had  been  appointed  in  1877 
to  collect  this  sum.  But  in  1883,  when 
the  World  passed  to  Pulitzer,  little  prog¬ 
ress  had  been  made.  Liberty  had  no 
place  to  stand.  The  money  was  still 
lacking. 

Here  it  was  that  Joseph  Pulitzer 
stepped  in.  Not  many  years  before  he 
had  arrived  in  America  as  a  poor  immi¬ 
grant.  With  particular  force  he  was 
impressed  by  the  symbolism  such  a 
statue  would  have  for  future  genera¬ 
tions  of  ariving  peoples — poor  boys  as 
he  himself  had  been.  By  1885  the  fund 
had  been  delayed  for  eight  years.  The 
Bartholdi  statue  was  ready  to  be  shipped 
from  France.  What  was  to  be  Liberty’s 
reception  in  America?  In  the  columns 
of  the  World  the  immigrant  editor  an¬ 
nounced  that  his  paper  would  engage 
to  raise  from  its  readers  the  $100,000 
necessary. 

Freak  Air  for  City  Dwellers 

“Let  us  not  wait  for  the  millionaires 
to  give  this  money,”  he  pleaded.  “It  is 
not  a  gift  from  the  millionaires  of 
France  to  the  millionaires  of  America.” 
The  sum  was  collected  through  gifts 
of  the  people  averaging  less  than  a  dol¬ 
lar  apiece. 

In  connection  with  this  event  of  1886, 
when  the  Liberty  pedestal  was  com-' 
so  easy  to  fall  ing  activity  of  .American  journalism.  interesting  to  recaH  the  cam¬ 

ming  American  When  Joseph  Pulitzer  arrived  in  New  pa-R"  of  the  same  pa^r  four  years'ago 
lines  and  outre  York  to  take  over  the  publication  of  the  which  resulted  m  the  illumination  of 
to  pause  long  World,  he  found  the  city  in  an  embar- 

just  how  much  rassing  predicament.  Edouard  Labou-  conceived  by  George  Williams  of  New 
1  has  meant  to  laye  had  conceived  the  idea  of  the  executed  by  the  World  and  its 

mprovement  of  people  of  France  presenting  to  America  ce^ers.  ,  .  .  , 

a  huge  statue  to  “declare  by  an  im-  some  of  American  journalisms 

advertising  pur-  nerishable  memorial  the  friendship  that  ^c>st  attractive  effort  has  been 
:ation.”  says  the  the  blood  spilled  by  our  fathers  sealed  /ocm  of  constructive  charity  which 
r  of  this  article,  between  the  two  nations.”  ‘behind  no  monuments  or  statues 

f  feels  that  there  The  people  of  France,  shop-girls,  la-  unless  it  be  in  the  J^c^cts  of  ose 

thousands  of  poor  who  have  been  bene- 
fitted  by  its  crusades  for  health  and  op- 
Probably  the 

the  New 

York  Herald,  and  the  Troy  (N.  Y.) 
Times. 

N.  Y.  Tribun*  A  PionMT 

The  New  York  Tribune  was  one  of 
the  first  papers  to  take  up  this  particu¬ 
lar  form  of  help.  Since  1877,  when  the 
Tribune  fund  sent  sixty  children  to 
country  homes  for  relief  from  the  slum 
life  of  Greater  New  York,  to  the  past 
summer  when  almost  ten  thousand  were 
given  a  respite  from  heat  and  filth,  360,- 
000  vacations  have  been  made  possible 
by  the  generosity  of  the  paper  and  its 
readers.  Three  hundred  and  sixty 
thousand  little  mothers,  poor  children, 
cripples,  convalescents,  and  undernour¬ 
ished  children,  free  of  all  expense  have 
been  sent  from  Greater  New  York  for 


By  ADDISON  HIBBARD 


The  editor  of  a 
large  daily  circulating  widely  in  the  city 
called  to  his  desk  a  young  reporter. 

•‘We  ought  to  help  Kansas  City,  Kan¬ 
sas,”  he  said.  “It  is  as  much  a  part  of 
Kansas  City  as  the  Kansas  City  in  Mis¬ 
souri.  Our  paper  is  under  obligations 
to  do  everything  in  its  power  to  help  the 
people  in  that  part  of  the  city.  Now  I 
am  going  to  give  you  a  general  assign¬ 
ment  that  will  not  be  for  a  day  or  a 
week  or  a  month.  It  will  be  a  perma¬ 
nent  assignment  that  will  last  as  long  as 
you  are  on  the  staff.” 

“Help  Kansas  City,  Kansas,  with  all 
the  power  of  this  paper,  always  remem¬ 
bering  that  this  paper  is  the  attorney  for 
the  men  and  women  who  pay  it  ten 
cents  a  week. 


[Eoitohial  Note. — Mr.  Hibbard,  who  is  a  member  of  the  faculty  of  the  University 
of  North  Carolina  and  head  of  its  journalism  department,  has  not  attempted  to 
exploit  any  one  newspaper  at  the  expense  of  others.  His  theme  concerns  the 
disinterested  services  rendered  by  the  newspapers  of  America  to  their  readers  and 
their  communities  as  a  whole  and  the  papers  named  are  chosen  at  random  because 
of  the  conspicuous  character  of  their  deeds.  Service  of  the  same  character,  varying 
only  in  degree,  is  being  given  every  day  in  the  year  by  newspapers  of  every 
State  in  the  Union.] 


Whatever  is  best  for 
them  this  paper  is  for.” 

CoL  Nelson  Got  tke  Water 

The  editor  was  Col.  William  Rockhill 
Nelson,  at  that  time  editor  and  owner  of 
the  Kansas  City  Star. 

“Just  now,”  Mr.  Nelson  continued,  “the 
people  over  in  Kansas  City,  Kansas, 
need  help  to  get  good  water.  I  want  you 
to  go  there  today  and  tomorrow,  and 
ereiy  day  that  is  necessary  until  you  find 
out  what  is  the  shortest  and  the  most 
feasible  way  to  get  good  water  for  that 
sde  and  then  let  us  help  them  in  that 
way.” 

.\nd  then  he  said  that  thing  that  he 
ras  so  fond  of  saying  to  every  man  who 
came  to  work  on  the  Star : 

"Rcniamber  this:  The  Star  hat  a 


“But  it  u  all  done  for  advertising  pvposes  and  self- 
glorification,*’  says  the  cynic.  Is  H?  The  writer  of  this 
article,  not  a  journalist  himself,  feek  that  there  is  something 
nobler,  some  finer  spirit  back  of  it  all. 


•wely  to  write  for  the  paper.  The 
•ucceuful  reporter  it  the  one  who 
how  to  get  retuitt  by  working  to 
■itg  about  the  thing  he  it  trying  to 

That  the  investigations  of  the  reporter 
CKulted  in  a  conviction  that  municipal 
•woership,  a  form  of  government  in 
which  Colonel  Nelson  had  no  faith  at 
“Ut  time,  was  the  only  remedy  made 
|m*ll  difference  to  the  editor.  Conced- 
that  the  reporter  had  the  right  solu- 
for  the  puzzle,  the  Star  took  up 
*h«  fight  for  municipal  ownership.  Two 
jors  later,  in  1909,  Kansas  City,  Kan- 
owned  its  water  supply  and  its  diffi- 


Outstanding  in  nawapaper  social  work  baa  bsan  ths  hsip  axtsndad  to  nswsboya 
with  a  viaw  of  making  tham  battar  cHlxant.  A  majority  of  ths  nawapapars  of  tha 
country  have  carriad  this  work  on  in  ono  way  or  another.  Tho  Grand  Rapid  Prass, 
howavar,  haa  continuad  to  bo  thoir  leador.  Hsra  wa  hava  ona  of  thoir  classoa  in 
dancing  and  deportmant  takan  in  their  own  building. 
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Fresh  Air  Homes  are  a  hobby  with  many  of  the  country’s  newspapers  and  have 
done  more  than  any  other  single  agency  for  the  children  of  the  slums  of  our  large 
cities.  Here  we  have  an  Americanisation  criebration  at  one  of  the  fresh  air  homes 
of  the  New  York  Tribune. 


fortnight  vacations  to  live  with  some 
family  or  to  go  to  one  or  the  other  of 
the  eleven  homes  which  the  fund  con¬ 
trols  in  rural  districts  of  New  Jersey, 
New  York,  Connecticut,  and  Massachu¬ 
setts.  Americanization?  Yes,  and  of  a 
sturdy  type. 

So  successful  has  the  New  York  daily 
been  in  the  movement  that  it  has  helped 
to  institute  similar  work  in  other  coun¬ 
tries.  France  sends  her  children  to  the 
country  under  the  name  of  “Les  CEuvres 
du  Grand  Air”  and  in  England  it  is 
termed  “The  Country  Fortnight.” 

A  single  case  will  make  clear  the  sig¬ 
nificance  of  such  work  among  those  who 
have  been  without  a  chance.  One  of  the 
older  girls  sent  out  last  summer  by  the 
Tribune  had  to  go  to  work  upon  her 
return  home. 

“She  was  a  good  worker,”  runs  the 
paper’s  account,  “and  made  a  pretty 
good  salary,  as  many  youngsters  do  in 
these  days.  Her  mother  was  somewhat 
mystified  at  first  to  find  that  as  soon  as 
she  began  to  receive  her  pay  she  did  not 
blossom  out  in  new  clothes.  .  . 

“Several  weeks  passed.  Finally  one 
day  the  girl  came  in  with  a  big  bundle 
under  her  arm.  She  unwrapped  it  and 
revealed  a  good-sized  linen  tablecloth 
and  enough  plates,  knives,  and  forks 
for  all  the  family.  She  had  seen  the  way 
tables  were  set  in  the  home  where  she 
spent  her  summer  outing  and  had  saved 
her  money  to  buy  those  things  for  her 
own  home. 

“Until  that  time  there  had  never  been 
a  tablecloth  in  the  house,  and  there 
were  not  enough  knives  and  forks  for 
all  the  family  to  use  at  the  same  time. 
The  Americanization  this  girl  started 
with  the  tablecloth  has  continued  until 
the  family  has  moved  completely  out  of 
the  need  for  settlement  workers,  and  is 
independent  in  well-being.” 

Rdief  for  Poor  and  Sick 

Similar  to  this  work  of  taking  the 
down-and-outers  into  the  open  is  the 
organized  providing  for  the  poor  of 
such  necessities  as  milk,  coal,  ice,  cloth¬ 
ing,.  and  Christmas  dinners.  There  is 
scarcely  a  city  of  any  size  in  the  coun¬ 
try  where  papers  have  not  managed — 
and  given  largely  themselves — campaigns 
designed  to  relieve  seasonal  distress  of 
one  sort  or  another. 

The  old  New  York  Herald  through¬ 
out  a  period  of  twenty-four  years  dis¬ 
tributed  for  its  readers,  and  itself  125,- 
000,000  pounds  of  ice  to  the  relief  of 
babies  and  invalids  in  New  York. 

In  time  of  sudden  disaster  the  dailjes 
of  the  country  have  started  subscriptions 
with  figures  running  into  the  thousands. 
Earthquakes,  fires,  floods ;  their  havoc 
is  hardly  begun  before  train  loads  of 
necessities  are  focusing  on  the  stricken 
area  from  all  over  the  United  States. 
The  Chicago  fire  in  1876.  the  Ohio  River 
floods,  the  Johnstown  flood,  the  earth¬ 
quake  on  the  isle  of  Zanta,  Cuban  fam¬ 
ines,  the  Galveston  flood ;  all  these  dis¬ 


asters  and  many  more  have  proved  glo¬ 
riously  the  generosity  of  the  American 
public  and  the  interest  of  the  Ameri¬ 
can  newspaper  in  activities  .other  than  a 
mere  effort  to  print  the  news. 

Recently  a  colored  man  in  Indianapo¬ 
lis  jumped  into  Fall  Creek  to  rescue  two 
white  boys,  thereby  losing  his  life ;  within 
a  few  days  the  Indianapolis  News  had 
raised  a  considerable  sum  for  the  rela¬ 
tives  of  the  hero. 

In  Boston,  the  Post  raised  within  a 
month  a  sum  of  $16,000  as  a  fund  for 
the  widow  of  Patrolman  William  G. 


Clancy,  who  had  been  killed  while  on 
duty  in  a  dance  hall.  If  you  are  living 
in  a  large  city  incidents  of  the  kind  are 
so  familiar  as  to  be  common. 

But  of  all  these  forms  of  charity  and 
giving,  it  is  doubtful  if  any  have  touched 
the  popular  emotions  more  strongly  than 
the  Goodfellow  movement,  originated,  I 
believe,  by  the  Chicago  Tribune  several 
years  ago.  If  you  are  in  Chicago  for 
the  few  weeks  before  Christmas,  you 
will  see  daily  in  the  Tribune  a  little  cou¬ 
pon  for  you  to  fill  in  stating  the  number 
of  homes  you  will  try  to  provide  for. 
The  paper  investigates  cases  of  need 
and  assigns  to  each  Goodfellow  the 
names  and  addresses  of  families  to  the 
number  requested. 

On  the  big  day  it  is  your  fun  to 
brighten  the  homes  just  as  far  as  your 
purse  will  allow.  In  Chicago  the  move¬ 
ment  has  taken  on  the  zest  of  a  game; 
one  which  has  spread  rapidly  to  many 
other  cities. 

Even  the  staid  New  York  Times,  which 
believes  “that  the  function  of  a  news¬ 
paper  is  news  without  crusades,”  finds 
itself  once  a  year — in  December — hit 
hard  by  Marley’s  ghost.  A  week  or 
two  before  Christmas  it  gives  space  to 
a  plain  statement  of  what  it  finds  to  be 
“New  York’s  100  Neediest  Cases,” — 
needs  which  the  hurrying  populace  meets 
wholesouledly  by  generous  giving.  The 
page  has  all  the  pathos  of  a  tragedy;  it 
purges  through  pity  and  fear  as  no  clas¬ 
sic  has  ever  done.  At  random  I  select 
“case  31”  from  last  year’s  list; 

“Orphaned  Little  Ones 

“John"  was  28  when  he  died  of  tuberculosis 
last  summer,  tie  left  his  wife,  Laura,  with  a 


four-year-old  boy.  a  two-year-old  girl,  and  an 
unborn  baby  who  arrived  several  months  later. 
The  two  little  ones  cling  to  Laura's  skirts  as 
she  holds  the  smiling  infant  in  her  lap,  and 
want  to  know  when  their  daddy  will  come 
home  with  things  to  eat.  That  is  all  they  look 
forward  to  now.  When  Laura  is  stronger  and 
the  baby  older  she  will  be  able  to  Jo  something 
to  support  them.  Now,  however,  it  is  a  throw 
between  the  orphan  asylum  oi  the  home  she 
is  anxious  to  keep  for  them. 

“Total  amount  needed,  $650.” 

There  are  a  hundred  Thomas  Hardy 
novels  and  as  many  King  Lears  in  that 
rosary  of  suffering. 

Economic  Welfare  of  the  Future 

To  turn,  for  the  moment,  from  these 
instances  of  applied  charity  on  the  part 
of  American  journalism,  it  is  interest¬ 
ing  to  see  how  at  least  one  paper  is  build¬ 
ing  for  the  future  of  a  state.  The  glory 
that  was  once  Michigan’s  as  a  forest 
state  has  departed  from  her. 

The  Detroit  News,  by  a  series  of  in¬ 
dustrial  papers  which  it  ran  through 
parts  of  May  and  June  of  last  year,  has 
done  much  to  awaken  Michigan  from  her 
lethargfy  in  reforestation.  With  no  at¬ 
tempt  to  issue  propaganda,  and  with  no 
expectation  of  deriving  benefit  greater 
than  that  which  will  accrue  to  other  in¬ 
dustries  of  the  state,  the  News  has  pub¬ 
lished,  in  anything  but  a  muckraking 
spirit,  facts  which  show  that  a  third  of 
Michigan,  10,000,000  acres,  is  virtually 
bankrupt,  that  each  month  some  3,000 
acres  revert  to  the  state  simply  because 


no  one  is  willing  to  pay  taxes  on  them 
once  the  timber  has  been  cut  over,  and 
that  there  is  urgent  need  of  some  intelli¬ 
gent  direction  on  the  part  of  the  people 
and  these  lands  may  be  afforested  and 
turned  to  future  value. 

Just  what  reception  these  articles  have 
had  is  evidenced  when,  one  knows  that 
without  any  advertising  on  the  part  of 
the  News  requests  have  come  for  over 
15,000  copies  of  the  pamphlet  from  indi¬ 
viduals  and  companies  which  are  in  a 
position  to  secure  thoughtful  considera¬ 
tion  of  the  situation.  Some  day  the 


10,000,000  acres  will  become  an  asicti 
the  state  and  its  people ;  then,  agak  Jk 
appear  somewhat  of  the  'nflebtedntssonT 
modern  civilization  owes  to  the  worlc  of 
oiir  newspapers. 

Just  such  inquiry  as  this  into  id), 
acres  of  Michigan,  the  News  has  broov!,. 
to  other  questions.  The  housing  proj,. 
lem  in  I>etroit  has  been  made  the  soh 
ject  of  a  thorough  survey,  and  recom. 
mendations  have  been  made  whk 
ought  to  make,  and  no  doubt  have  nuk 
it  easier  for  the  man  of  small  tneja 
instance  of  this  same  sort  of  eye  for  thj 
to  better  his  living  conditions. 

Since  the  foundation  of  the  News# 
1873  the  paper  has  consistently  fotjjij 
for  municipal  ownership  of  public  nti. 
ties  with  “no  more  public  service  fr* 
chises”  as  its  chief  slogan ;  today  Dj. 
troit  is  actually  beginning  the  constut- 
tion  of  a  municipal  car  line.  Anotk 
future  and  the  public  benefit  manifests 
itself  in  the  work  of  the  same  paper  a 
regard  to  the  breaking  down  of  k 
patent  office  system  in  Washington.  It 
was  a  matter  which  needed  attention  tl. 
though  Detroit  and  the  News  had  h 
special  interest  in  the  question.  U|. 
pleasant  as  the  whole  thing  was  fork 
patent  office,  Cyril  A.  Player’s  artido 
published  in  pamphlet  form  and  nnd 
discussed  by  congressmen  in  connect* 
with  legislation  for  the  correction  of  k 
situation,  brought  letters  from  even 
official  of  the  Wa.shington  office  thank¬ 
ing  the  News  for  the  public  service  k 
had  performed ! 

Other  papers,  notably  the  Kama 
City  Star,  have  for  years  been  into- 
ested  in  similar  projects.  It  is  a  pat 
of  their  responsibility  as  counsel  at  ta 
or  twenty  cents  a  week  for  their  thoi- 
sands  of  subscribers. 

Gardens  have  been  instituted  thatk 
readers  may  know  just  how  vital  a 
element  iii  reducing  living  expenses  tki 
prove  to  he.  model  budgets  have  bca 
made,  primers  for  school  use  ur^ 
thrift  and  careful  expenditure  ha* 
been  printed — it  would  be  impossSfe 
even  to  enumerate  all  of  the  fijjB 
reputable  American  papers  have  mail 
to  heat  old  man  H.  C.  L. 

Fight*  Disease  and  Quacks 

But  public  wealth  has  claimed  » 
more  of  the  attention  of  our  non- 
papers  than  has  public  health.  Tote- 
culosis,  cancer,  infantile  paralysa 
typhoid ;  all  these  and  more,  too,  ha* 
found  enemies  in  the  health  campiipi 
of  our  great  dailies.  In  1916  wta 
New  York  City  was  in  the  grip  of  ifr 
fantile  paralysis,  the  World  instituted! 
campaign  of  general  education 
(Continued  on  page  29) 


MHien  th*  holiday  spirit  of  good  cheer  and  happiness  holds  sway  in  the  wstlj  ^ 
American  newspapers  stand  in  the  front  rank  in  carrying  it  into  the  hoa*^ 
unfortunate  and  sad.  This  picture  was  made  in  the  Christmas  basket 
of  the  Seattle  Post-Intelligencer  the  night  before  Christmas.  A  hundred 
have  taken  up  this  work  annually  and  made  it  a  national  duty  to  carry 
to  all. 


Newspapers  have  always  taken  the  lead  in  public  movements  that  have  beauty 
and  education  as  their  basis.  The  country  is  dotted  with  monuments  to  worthwhile 
men  and  women  as  well  as  great  temples  of  art  and  education.  Here  we  have  the 
great  museum  given  to  the  city  of  San  Francisco  by  M.  H.  de  Young  of  the  San 
Francisco  Chronicle,  which  is  one  of  the  outstanding  examples  of  this  kind  of  public 
work. 
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merchandising  the  advertising 

CAMPAIGN  TO  THE  DEALER 


Tnde  PnblicatioiM  Now  Being  iMued  By  Many  Newspapers  Are 
Invaluable  Factors  in  Linking  the  NatimuJ 
Advertiser  With  the  Retailer 


By  CHALMERS  LOWELL  PANCOAST  ' 


Director  of  Merchandising 

he  most  essential  step  in  a  news- 
pjper  advertising  campaign  is  to 
Ki^ndise  or.  sell  the  advertising  to 
be  retaners‘''before  the  advertising 

tarts.  . 

Successful  newspaper  advertisers  have 
jnied  that  results  are  increased  by  first 
Bb'ng  the  dealer  appreciate  the  local 
dvertising  campaign  which  has  been 
lanned  to  sell  the  goods  for  him. 

Selling  thi  dealer  on  the  strength  of 
K  advertising  is  not  a  new  policy,  but 
ome  methods  are  better  than  others. 
Perhaps  the  greatest  problem  that  has 
onfronted  newspaper  advertisers  is  how 
j  announce  the  campaign  in  advance  to 
ie  retailers  and  jobbers  in  the  most  eco- 
omical  and  direct  way. 

Some  of  the  larger  newspapers  are 
elping  advertise^pTsolve  this  problem 
irough  dealer  hOTse  organs,  or  dealer 
oblications,  issued  at  regular  intervals 
r  the  newspapers. 

The  Way  that  Helps 
In  Philadelphia  there  is  the  Retail 
edger  which  sells  subscriptions  to  the 
taler  and  advertising  to  the  manufac- 
irers.  In  New  York,  the  World  issues 
ie  World  Retailer,  which  is  sent  free  to 
le  dealers  and  announces  World  cam- 
aigns  in  a  limited  way. 

Chicago  also  has  a  newspaper  dealer 
aper.  The  Co-operator  issued  by  the 
ribune  for  the  past  six  years  is  sent 
ree  to  all  classes  of  retailers  but  sells 
dvertising  space  to  advertisers  who  are 
etting  ready  to  advertise  in  Chicago. 

The  Oklahoman,  in  Oklahoma  City, 
as  a  dealer  newspaper  which  sells  both 
irculation  and  advertising.  There  are 
(her  dealer  publications  such  as  those 
raied  by  the  Boston  American  and  New 
'ork  Evening  Journal,  which  publish 
dvertising  free  for  clients  using  the 
ewspaper. 

The  point  is  that  the  newspapers  are 
nding  a  way  to  help  advertisers  in- 
the  value  of  their  newspaper  cam- 
tps  both  to  the  dealer  and  themselves. 
Results  from  present  campaigns  prove 
at  the  most  direct  method  of  getting 
a  advertiser’s  message  to  the  trade 
Tthont  lost  motion  is  through  these 
aler  organs  published  by  newspapers. 

Pattiiif  the  Mesuage  Across 

The  newspaper’s  dealer  paper  is  in 
™er  touch  with  the  actual  business  life 
*verage  retail  merchant  than  any 
“ff  aedium,  except  his  favorite  daily 
avspijer.s 

Of  Worse,  it  is  possible  to  make  the 
*aaje  to  the  dealer  more  personal  in  a 
aaler’s  paper  than  it  would  be  in  the 
'vtjaper  itself. 

reason  why  the  message 
l^across”  to  the  dealer  in  the  news- 
apwi  eo-operating  medium  is  because 
'^P^rs  have  been  the  means  of 
Bldnig  up  a  most  valuable  good  will 
the  merchants  and  the  news- 

v^ler  papers  offer  advertisers 
I  Wlrtnnity  to  realize  the  direct  bene- 
.  dealer’s  good  will  and 

''*8*  built  up  by  the  newspaper. 

message  that  an  advertiser  de- 
8  to  place  before  the  retailers  of  a 
mil  reach  near  100  per  cent  of 
^^^‘^^use  the 
distribution  given  these  papers  by 
“twspapers  publishing  them  nsures 


for  the  Chicago  Tribune 

the  complete  covering  of  a  market.  In 
every  city  where  these  dealer  papers 
have  been  made  a  success  they  reach  all 
merchants  who  sell  advertised  goods. 

If  a  manufacturer  were  to  circularize 
the  same  merchants  reached  by  the  news¬ 
paper’s  dealer  organs  it  would  cost  an 
immense  amount  of  money  for  postage 
and  printing,  at  the  same  time  the  ad¬ 
vertiser’s  message  would  not  receive  the 
personal  attention  it  would  receive 
through  the  columns  of  a  paper  which 
has  become  popular  among  the  local  mer¬ 
chants.  And  the  average  newspaper’s 
dealer  organ  is  popular  because  they  are 
edited  particularly  to  help  the  retailers 
do  business  on  a  more  profitable  basis. 

Gives  Dernier  Information 

All  the  articles  published  appear  to  be 
selected  for  the  purpose  of  assisting  the 
retailer  in  some  way,  and  especially  in 
giving  him  information  regarding  store 
management,  profits  and  kindred  sub¬ 
jects  about  which  the  merchant  desires 
information. 

In  many  cities  the  dealer  paper  is  re¬ 
garded  by  the  merchant  as  the  most  help¬ 
ful  medium  he  receives.  These  papers 
are  first  of -all  valuable  to  merchants; 
and  secondly,  they  have  a  distinct  value 
to  the  advertiser  who  wants  to  mer¬ 
chandise  his  advertising  and  his  products 
to  the  trade  before  starting  his  local  con¬ 
sumer  campaign. 

The  dealer  paper  which  serves  as  a 
connecting  link  between  the  newspaper 
and  the  dealers,  passes  on  to  the  adver¬ 
tiser  the  dealer  influence  or  prestige  of 
that  newspaper.  This  is  what  helps 
make  the  advertiser’s  newspaper  invest¬ 
ment  a  paying  one. 

Today  manufacturers,  whose  sales  or¬ 
ganizations  are  working  the  trade  in  a 
city  paving  the  way  for  a  real  news¬ 
paper  campaign,  are  placing  advertising 
in  these  dealer  papers  which  run  regu¬ 
larly  during  the  sales  work  period,  and 
frequently  during  the  life  of  the  news¬ 
paper  campaign.  One  advertiser  re¬ 
cently  bought  twelve  fufl  pages  in  one  of 
these  dealer  papers  for  the  purpose  of 
merchandising  his  newspaper  advertising 
to  the  trade.  | 

It  is  most  essential  that  any  adver¬ 
tiser,  who  is  making  a  substantial  in¬ 
vestment  in  a  newspaper  campaign, 
should  protect  that  investment,  or  give 
it  a  chance  to  produce  maximum  results, 
with  proper  advertising  to  the  trade  in 
that  city. 

Way  Above  Broadcidet 

The  dealer  paper  is  above  the  competi¬ 
tion  of  broadsides.  The  average  dealer 
has  been  flooded  with  so  many  kinds  of 
circular  and  broadside  advertising  that 
he  is'  not  impressed  with  this  shouting 
literature,  and  it  does  not  secure  the  re¬ 
sults  which  it  should  considering  the 
amount  of  money  invested  in  screaming 
broadsides,  etc.  While,  on  the  other 
hand,  dignified  dealer  advertisements  in 
a  dealer  paper  which  appears  regularly 
will  enable  an  advertiser  to  achieve  re¬ 
sults  which  could  not  be  secured 
through  broadsides  or  circulars  of  any 
kind. 

It  is  the  policy  of  some  newspapers  to 
give  advertisers,  starting  new  campaigpis, 
one  insert  free  to  announce  their  cam¬ 
paigns,  when  the  campaigns  are  impori- 
tant  or  large  enough  to  announce,  but 


any  subsequent  advertising  which  the 
advertiser  may  desire  must  be  paid  for. 
Other  papers  are  eliminating  the  free  in¬ 
sert,  believing  that  it  will  be  to  the  ad¬ 
vantage  of  every  advertiser  to  have  his 
message  to  the  trade  in  the  regular  ad¬ 
vertising  columns  of  the  dealers’  paper. 
In  this  way  every  advertiser  has  the 
same  advantages  and  an  equal  oppor¬ 
tunity  of  getting  his  message  over  in 
the  way  he  desires.  Also  the  regular 
insertions  of  a  trade  message  for  a 
period  of  months  in  the  dealer  paper 
will  be  of  great  assistance  to  a  sales 
organization  working  the  trade  as  it 
will  reinforce  their  sales  efforts  with 
the  dealers. 

Recent  improvement  has  been  noted  in 
some  dealer  papers,  as  they  are  being 
filled  with  material  of  real  value  and 
interest  to  retailers.  One  paper  has  been 
running  a  course  of  instruction  in  show 
card  writing  and  window  trimming, 
written  by  men  who  teach  these  sub¬ 
jects.  This  paper  is  maintaining  a  high 
standard  in  its  news  and  editorial  mat¬ 
ter.  It  also  sells  its  advertising  at  rates 
which  compare  favorably  with  those  of 
other  trade  publications.  And  it  also 
must  be  borne  in  mind  that  the  average 
dealers’  paper  covers  a  field  that  cannot 
be  duplicated  even  by  old  established 
trade  journals,  because  the  newspaper 
dealer  organ  is  sent  to  all  merchants  in 
all  lines  of  merchandising. 

This  newspaper  is  solving  one  of  the 
biggest  problems  in  present-day  merchan¬ 
dising  through  these  newspaper  off¬ 
springs  circulating  among  the  retail 
trade,  and  trying  to  help  the  retail  mer¬ 
chant  solve  his  problems. 


BIG  HGURES  IN  BOSTON 


40,000  Piece*  of  Ad  Copy  Handled  In 
Week  By  Globe  Compoakor* 

Boston. — Francis  X.  (“Doc”)  Rooney, 
superintendent  of  the  Boston  Globe  corri- 
posing  room,  gave  a  talk  at  the  monthly 
meeting  and  dinner  of  the  Boston  Club 
of  Printing  House  Craftsmen  last 
Thursday  evening.  His  subject  was 
“Newspaper  Composition  Problems.” 

Mr.  Rooney  stated  that  an  average  of 
500  full  page  metal  plates  are  cast  each 
day  in  the  Globe  office,  10  plates  of  each 
page  of  every  edition.  The  amount  of 
classified  advertising  carried  by  the 
Globe  and  the  work  it  involves  was 
brought  out  by  Mr.  Rooney  when  he 
said  that  in  one  recent  Sunday  edition 
of  the  Globe  there  were  more  than 
16,000  advertisements,  each  one  a  separ¬ 
ate  piece  of  “copy.”  He  pointed  out 
that  during  one  week  recently  the  Globe 
printed  1,012%  columns  of  advertise¬ 
ments,  more  than  126%  full  pages.  This 
meant,  he  said,  the  handling  of  an  aver¬ 
age  of  more  than  40,000  pieces  of  copy 
per  week  by  Globe  compositors.  Mr. 
Rooney  said  that  in  getting  out  a  Sun¬ 
day  edition  of  the  Globe,  400,0(X)  pounds 
of  paper  and  13,0(X)  pounds  of  ink  is 
used. 


Gets  Fort  Worth  Advertisinc 

Fort  W(»th,  Texas. — Thef  advertising 
contract  for  the  City  of  Fort  Worth  for 
the  year  1921  has  been  awarded  the 
Star-Telegram  by  the  Board  of  City 
Commissioners.  The  successful  bid  was 
$1.82  an  inch  for  week-day  advertising 
and  $2.10  an  inch  for  Sunday  space. 


New  Ad  Manager  for  Wesel  Co. 

The  F.  Wesel  Manufacturing  Com¬ 
pany,  Brooklyn,  N.  Y.,  has  appointed 
Norman  S.  Githens  as  advertising 
manager.  Mr.  Githens  was  formerly 
with  the  \rergenthaler  Linotype  Com¬ 
pany  as  assistant  publicity  manager 
and  was  advertising  manager  of  the 
Times  Square  Automobile  Supply  Com¬ 
pany. 


COAST  APIARISTS  PLAN 
TO  ADVERTISE 


National  Campaign  Urged  by  Washing¬ 
ton  Enthusiast  to  Stfanulatu  Bee- 
Culture  and  Wider  Use 
of  Honey 


By  Roy  Allen 

Seattle. — Why  not  associate  honey 
with  the  apples,  peaches,  oranges,  black¬ 
berries,  loganberries,  and  the  score  and 
one  other  famous  products  of  the  tree, 
bush  and  soil  of  the  Pacific  Slope  which 
are  pouring  into  the  homes  of  the 
United  States  in  great  volume  through 
national  advertising? 

This  is  the  question  that  is  agitating 
many  analytical  minds  in  the  State  of 
Washington  with  the  result  that  plans 
are  now  being  thoroughly  organized  for 
popularizing  the  product  of  the  bee 
through  an  advertising  campaign. 

Especially  active  are  the  “bee”  enthu¬ 
siasts  in  the  State  of  Wakhing;ton. 
Backed  by  the  home  economics  depart¬ 
ment  of  the  University  of  Washington, 
the  State  development  bureau  of  the 
Seattle  Chamber  of  Commerce,  and  the 
co-operative  extension  bureau  of  the 
United  States  department  of  agricul¬ 
ture,  a  State-wide  organization  to  stan¬ 
dardize  the  honey  produced  in  the  State 
of  Washington,  multiply  the  output  and 
to  launch  an  extensive  advertising  cam¬ 
paign  is  being  effected. 

Capt.  S.  J.  •  Harmerling,  a  widely 
known  authority  on  bees,  declares  that 
there  should  be  at  least  as  many  bee 
colonies  in  the  backyards  of  American 
homes  as  there  are  chicken  coops. 

Are  bees  dangerous?  Emphatically 
not,  say  the  experienced  beekeepers. 
Capt.  Harmerling,  who  asserts  he  has 
been  a  beekeeper  for  more  than  fifty 
years  and,  during  that  time  has  never 
suffered  any  discomforts  from  the  sting 
of  a  honey  bee.  Modem  methods  of 
handling  bees,  he  declares,  have  done 
away  with  all  danger. 

Expert  apiarists  point  out  that  there 
never  was  a  more  opportune  time  to 
launch  an  extensive  advertising  cam¬ 
paign  designed  not  only  to  promote  the 
consumption  of  honey  but  to  increase 
the  United  States  just  having  entered 
beekeeping  by  the  American  people,  with 
upon  an  alcoholic  drought.  Peoifle  for¬ 
merly  used  to  whisky,  wine  and  beer 
will  find  honey,  it  is  declared,  a  most 
appetizing  and  yet  totally  unharmful 
stimulant.  Honey  is  a  stimulant  that 
produces  energy  but  in  so  doing  does 
not  tear  down  energy  in  the  end  like 
whisky. 


Two  Now  Mob  Wkh  AkloB-Kyhott 

Philadelphia.  —  Neilson  M.  Mat¬ 
thews  has  resigned  from  the  Thielecke 
Advertising  Company,  Chicago,  to  be¬ 
come  an  account  executive  in  the  Ait- 
kin-Kynett  Company,  this  city.  Earle 
A.  Buckley,  formerly  with  the  Foley 
Agency  and  the  Bums-Buckley  Com¬ 
pany,  has  also  joined  the  Aitkin-Kynett 
organization. 


Advortisor  in  Bankruptcy 

Pittsburgh,  Pa. — Raph  H.  Whitmore 
was  appointed  receiver  for  the  Lyknu 
Polish  Manufacturing  Company,  March 
9.  The  company  has  been  a  large  na¬ 
tional  advertiser.  Assets  and  liabilities 
are  not  stated.  • 


Logan  Adds  to  Staff 

W.  S.  O’Connor  has  been  appointed  to 
the  staff  of  the  Thomas  F.  LogM  Com¬ 
pany,  New  York.  He  has  been  with  _the 
Meinzinger  Studios,  New  York. 
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Editor  &  Publisher  for  April  2 ,  1921 


SHRINE  OF  INFORMATION  NOW  PLAN 
FOR  1926  WORLD’S  FAIR 


Rowe  Stewart,  Who  Suggested  Advertuing  Binlding  for  Sesquicen- 
tennial  of  U.  S.,  Will  Present  Broader  Idea  to 
A.  A.  C.  W.  Members 


Br  EDWARD  A.  MUSCHAMP 


PHILADELPHIA  —  The  movement 
looking  to  the  securing  of  a  building 
in  the  great  World’s  Fair  to  be  held  in 
Philadelphia  in  1926  devoted  to  Adver¬ 
tising,  Journalism  and  Printing  will  be 
formally  and  officially  launched  by  Rowe 
Stewart,  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  at  that 
organization’s  convention  at  Atlanta  in 
June. 

Mr.  Stewart  first  mentioned  the  project 
at  the  recent  annual  dinner  of  the  Poor 
Richard  Oub.  Then  he  spoke  only  of 
an  exhibit  devoted  exclusively  to  adver¬ 
tising.  In  commenting  on  and  endorsing 
Mr.  Stewart’s  suggestion.  Editor  &  Pub¬ 
lisher  suggested  that  a  building  in  the 
Philadelphia  World’s  Fair  devoted  to 
advertising  should  also  include  a  com¬ 
prehensive  exhibition  that  would  tell  the 
story  of  the  development  of  American 
journalism. 

A  few  days  ago,  Mr.  Stewart,  in  dis¬ 
cussing  the  general  idea  with  your  repre¬ 
sentative,  said: 


All  Closely  Related 

“The  suggestion  made  by  Editor  & 
Publisher  is  an  excellent  one  and  I 
heartily  approve  of  it.  Going  a  step  far¬ 
ther  it  seems  to  me  that  this  phase  of 
Philadelphia’s  World’s  Fair  should  cover 
not  only  advertising  and  journalism  but 
also  printing.  These  three  businesses  or 
professions,  while  each  is  distinctive  in 
itself,  are  closely  related,  and  could  very 
properly  be  housed  under  one  roof. 

“Our  Philadelphia  World’s  Fair  is  still 
quite  a  way  off — it  will  not  be  held  until 
1926,  the  150th  anniversary  of  the  signing 
of  the  Declaration  of  Independence — 
but  our  proposed  project  is  a  big  one 
and  I  think  it  will  be  well  to  take  time 
by  the  forelock  and  begin  to  make  our 
plans  at  the  earliest  possible  date. 

“The  convention  of  the  Associated  Ad¬ 
vertising  Qubi  of  the  World  in  Atlanta 
next  June  will  afford  an  opportune  time 
and  occasion  for  officially  launching  the 
project.  I  plan  now  to  call  it  to  the 
attention  of  the  advertising  men  who  will 
attend  this  convention  and  such  pre¬ 
liminary  steps  as  will  be  necessary  can 
be  taken  by  the  convention.’’ 

.Asked  to  outline  his  plan  in  a  little 
more  detail,  Mr.  Stewart  explained  that 
the  project  was.  at  this  date,  more  or 
less  nebulous.  The  general  plans  for  the 
Exposition  itself  have  not  yet  been  de¬ 
termined.  but  the  Committee  of  One 
Hundred  appointed  by  the  Mayor  of 
Philadelphia  are  now  working  on  the 
general  idea  and  will,  before  very  long, 
have  perfected  something  in  the  way  of  a 
tentative  program. 


To  Work  Out  Plans 


that  printing  dates  back  several  centu¬ 
ries,  that  newspapers  were  published  here 
in  the  United  States  as  long  ago  as  the 
beginning  of  the  18th  century,  and  that 
the  earliest  newspapers  carried  some  ad¬ 
vertising.  But  it  is  the  last  fifty  years 
that  have  seen  the  extraordinary  devel¬ 
opment  of  advertising,  journalism  and 
printing.  Advertising  today  is  a  tremen¬ 
dous  factor  in  the  commercial  life  of  this 
country.  Newspapers  play  a  part  in  the 
affairs  of  the  nation  unsurpassed  by  any 
other  agency.  Printing  has  developed  to 
a  point  far  beyond  the  imaginings  of 
anyone  of  even  twenty-five  years  ago. 


“Just  what  form  an  exhibition  of  ad¬ 
vertising,  journalism  and  printing  should 
take  in  the  W'orld’s  Fair,  would,  of 
course,  have  to  be  carefully  worked  out 
by  a  committee  or  several  committees 
representing  these  three  businesses  and 
working  in  co-operation  with  the  gen** 
eral  promotors  of  the  Exposition.  How¬ 
ever,  1  have  in  mind  a  general  idea  which 
will  at  le&st  serve  as  a  basis  in  which 
specific  plans  may  be  developed. 

“The  ISO  years  that  have  passed  since 
the  signing  of  the  Declaration  of  Inde¬ 
pendence  encompass  practically  the  entire 
story  of  modern  advertising,  journalism 
and  printing.  We  all  know,  of  course. 


May  Use  One  Entire  Building 

“If  the  World’s  Fair  that  is  to  be  held 
in  Philadelphia  in  1926  is  to  tell  the 
complete  story  of  the  development  of 
our  nation  during  the  150  years  of  its 
life  and  to  point  the  way  to  an  even 
greater  future,  then  it  seems  to  me  that 
advertising,  journalism  and  printing 
should  have  a  conspicuous  part  in  that 
Exposition. 

“I  think  there  might  very  well  be  one 
entire  building  devoted  to  these  three 
businesses  or  professions.  Moreover,  I 
think  such  an  exhibit  should  go  far  be¬ 
yond  the  mere  displaying  of  specimens 
or  samples  of  advertising,  newspapers 
and  printing.  By  all  means  the  exhibit 
should  include  these  samples  and  all 
available  historic  papers,  booklets,  etc. 
But  to  make  such  an  exhibit  a  living 
thing  it  should  embrace  the  actual  proc¬ 
esses  of  machinery  of  advertising,  jour- 
nalisip  and  printing,  literally  in  opera¬ 
tion.  Just  how  this  phase  of  the  ex¬ 
hibit  could  be  worked  out  would  require 
a  great  deal  of  study,  planning  and 
preparation.  But  it  would  be  of  great 
educational  value,  if,  for  example,  we 
could  show  in  this  building  devoted  to 
advertising,  journalism  and  printing,  the 
actual  processes  of  color  printing,  en¬ 
graving,  the  operations  illustrating  the 
various  steps  in  the  making  up  of  ad¬ 
vertisements,  the  production  of  news¬ 
papers  and  all  the  many  interesting  and 
enlightening  aspects  of  printing. 

“There  are  no  three  things  that  touch 
the  lives  of  the  rank  and  file  of  people 
so  closely  as  advertising,  journalism  and 
printing,  and  yet  how  few  people  know 
an>Thing  about  these  businesses — ^the 
stories  of  their  developments,  and  the 
part  that  they  play  in  the  life  of  the  na¬ 
tion,  and  the  possibilities  of  their  future 
development. 

“I  merely  make  these  suggestions  now 
because,  as  I  said  a  moment  ago,  the 
whole  subject  is  tremendously  big  and 
must  be  thoroughly  anticipated  and  thor¬ 
oughly  discussed  before  actual  plans  are 
made.  I  think  we  can  make  a  start  at 
the  Advertising  Convention  in  June  and 
be  prepared  to  do  the  job  in  a  thoroughly 
comprehensive  way." 


bureau  of  that  organization,  to  awaken 
to  the  true  meaning  of.  advertising,  to 
learn  to  differentiate  between  carelessly 
planned  and  scientifically  planning  ad¬ 
vertising  campaigns,  and  to  appreciate 
that  in  the  long  run  advertising  will 
greatly  facilitate  the  work  of  salesmen. 

“Many  textile  men  have  an  idea  that 
advertising  costs  a  great  deal  of 
money,”  said  Mr.  Lindau,  in  a  talk  on 
“The  Publicity  Campaign.”  “I  ask  you 
to  awaken  to  the  true  meaning  of  adver¬ 
tising.  In  the  first  place,  you  have  not 
realized  that  advertising  is  nothing  but 
a  multiplication  of  your  sales  depart¬ 
ment  work;  nor  has  the  industry  real¬ 
ized  that  advertising  is  not  a  mystery. 

“Some  advertising  men  forget  all 
about  the  product.  All  they  think  of 
is  dominating  the  mind  of  the  buyer, 
and  after  that,  they  think  that  when 
the  advertisement  appears  the  buyer  will 
‘flop.’  They  have  you  believing  that 
w'hen  the  advertisement  is  run,  all  you 
have  to’ do  is  fill  the  orders.  Plans  of 
that  nature  have  never  been  profitable. 

“The  day  is  past  when  buyers  of  mer¬ 
chandise  will  buy  on  the  strength  of 
hoped-for  demand.  The  buyer  must  be 
instructed  as  to  why  certain  merchan¬ 
dise  is  profitable  to  somebody  else.  We 
are  teaching  the  buyers  the  demand  and 
saleable  points  in  our  products.  This 
will  lessen  the  burden  of  the  salesmen 
in  the  long  run.” 


CHRISTIAN  DAILY  Ihv 
BE  REVIVED 


ADS  FOR  OWN  SAKE  FUTILE 


iTeztUe  Men  Told  That  Retailer*  Mu*t 
Be  Sho%vn  A  Profit  Before  Buying 

(Special  to  Editok  &  Publisuek) 
Philadelphia.— Textile  manufacturers 
who  are  members  of  the  Knitted  Outer¬ 
wear  Association,  which  held  a  conven¬ 
tion  in  this  city  and  Atlantic  City,  this 
past  week,  were  urged  by  J.  W.  Lindau, 
director  of  the  national  advertising 


NEW  HEARSrS  MANAGING  EDITOR 


W.  C.  Lengd  Named — Lee  Brown 
Succeeds  Him  with  Book  Corporation 

William  C.  Lengel,  formerly  in  charge 
of  editorial  and  promotion  work  for  the 
Cosmopolitan  Book  Corporation,  has 
been  appointed  managing  editor  of 
Hearst’s  Magazine.  He  is  succeeded 
with  the  Cosmopolitan  Book  Corporation 
by  Lee  D.  Brown,  formerly  editor  of 
People’s  Magazine  and  before  that  with 
the  New  York  Times.  Mr.  Lengel, 
trained  for  the  law,  jumped  into  edi¬ 
torial  work  in  1910  on  the  staff  of  the 
Delineator,  later  became  associated  with 
Musical  America,  served  as  publicity  di¬ 
rector  for  a  firm  of  builders  and  during 
the  war  directed  the  publicity  of  a  war 
industries  board  division. 

Mr.  Brown  served  five  years  on  the 
New  York  Times  staff,  covering  the 
Villa  uprising  in  Mexico  for  that  paper. 
Before  that  he  was  assistant  city  editor 
and  New  York  correspondent  for  the 
Baltimore  Sun.  'During  the  war  he  was 
a  staff  officer  with  the  Second  Corps  and 
described  his  experiences  in  “A  Yankee 
in  the  British  Zone,”  published  by  Put¬ 
nam’s  last  year. 

People’s  Magazine,  a  Street  &  Smith 
publication,  will  revert  to  its  former  style 
with  the  May  issue,  as  an  unillustrated, 
all-fiction  magazine,  on  newsprint. 


Libel  Suit  Settled 


Scranton,  Pa. — The  libel  suit  filed 
some  time  ago  against  the  Scrantonian 
Publishing  Company  by  Mrs.  Herminia 
Heil,  for  alleged  libel,  has  been  settled 
out  of  court.  The  terms  of  settlement 
have  not  been  revealed.  Mrs. .  Heil 
sought  damages  for  an  article  published 
ii  the  Scrantonian  on  January  13,  1918, 
in  reference  to  her  appointment  to  a 
place  in  the  city  treasurer’s  office  by 
Mayor  Alex  Connell  The  latter  also 
sued  the  Scrantonian  for  libel.  This 
case  also  was  settled  out  of  court. 


Lack  of  Ready  Finance*  to  Girt  AaJ 
ican  Standard  True  Te*t 
Chicago  Su*pen*ion — Exp«(t 
to  Try  Again  El*ewb*rt 


assei 
w 


Chicago. — Report  has  it  that 
American  Daily  Standard,  which 
pended  March  17,  will  reappear  bcil 
very  long— not  in  Chicago,  but  in  a^ASHIN 
ether  city  selected  as  a  better  field  1  *derof  t 
such  a  venture.  It  began  puUieai,  .  the  Wh 
here  three  months  ago  with  the  aioi  n,rren  G.  1 
purpose  of  giving  Chicago  a  Chrig  ^  Marion 
newspaper  and  setting  an  example  to(  „  for  tha 
world  in  clean  journalism.  Finaa  ihkh  he  w 
difficulties  sent  the  enterprise  « (  ^ns  have 
shoals  before  its  promoters  had  a  i  Washington 
opportunity  to  demonstrate  whether |  signed  to 
public  would  support  a  newspaper  jr  sou^iout 
flaring  head-lined  stories  of  crime  j  The  Pres 
scandal  and  devoted  primarily  to  ‘o  jrrespondei 
structive  news.”  4  p 

The  plant  is  closed  now  and  the  1  ten  sent  tc 
with  the  exception  of  the  editor,  |  ated  Press 
Rev.  John  C.  Monsma,  is  finding)  ress;  Geor 
ployment  on  other  papers.  Liquid*  itional  Ne 
of  the  business  is  ir^rocess.  No||  lacnamee, 
for  the  future  haveSen  announced)  L  Bell.  P 
Mr.  Monsma  says  %r  the  prese«  irryN.  Pr 
cannot  discuss  the  subject.  Tucker, 

Former  members  of  the  Standards  ■Williams( 
are  authority  for  the  statement  tha  Kinsley,  < 
the  end  the  paper  had  a  circulatn 
about  15,000  and  that  subscriptions  a  -  Ginter, 
coming  in  at  the  rate  of  four  andi  * 

hundred  a  day.  Champions  of  thepi  ^ 

confidently  believe  that  success  ih  ■  Bourke, 
was  in  sight.  Lack  of  ready  moneyi 
terrupted  the  experiment,  to  the  son  f"®" 
not  only  of  management  and  errfi 
generally  but  also,  it  is  said,  of  som 
the  men  on  the  payroll.  '^the^O^d'* 

One  way  or  another  the  understmdi  ggorts  jr, 
had  grown  up  in  the  plant  and  an  jjjjjjju  t, 
the  city  that  the  paper  had  geniii 
financial  support  from  unnamed  *al  . '  [Vr 
persons  high  in  religious  arcles.  Its 
appears  that  there  was  little  siw  „ 

from  the  outside  and  that  the  uiaai  -  j 
ment  was  going  it  largely  alone,  cm  jjj 

ing  upon  prompt  approval  from  tk 
ligious  section  of  the  public  of  d  {qj. 
kind  of  journalism. 

The  American  Daily  Standard  «  [spring  of 
modest  looking  journal  with  “light-fi  ,  ^ 

headlines,  displaying  most  pronrina 
important  foreign  cables,  Washin  ^ 
news,  local  “respectable”  stories  1  m  jf 
church  news.  Crime  generally  was  I  u  to  carve 
off  the  first  page  and  was  covered  ^  {ijphjnt 
brief,  non-sensational  items.  For  jjy 
stance,  a  paragraph  or  two  at  the  bon 
of  a  column  told  of  the  recent  $7il 
bank  robbery,  and  the  killing  of  J 
Hamon  in  Oklahoma  drew  a  couple  ^  ^ 

sticks  on  an  inside  page.  me  and  r 

The  paper  was  published  in  a  i  1  each  pari 
plant  with  seven  linotype  machines,  [j 
had  a  strong  staff  for  such  a  plaal  have  a  fu 
eluding  a  group  of  editors  and 
fourteen  local  men. 


.  ^  Dublin  Tribune  FiB*ac*i 

Dublin,  Ga. — Liabilities  of  _ _ 

unc,  which  recently  went  into  wJjj  fjj. 
ruptcy,  are  given  as  $13,63020  and Jpon  on  Si 
sets  $51,050,  including  the  pubM»“ 
plant,  the  value  of  which  is  not  S 
mated.  Y  I’GHTY 


Capper  Office  In  Indianapoli* 

The  Capper  Publications  have  opened 
a  branch  office  in  Indianapolis  under  the 
direction  of  A.  G.  Wallace,  who  has 
been  in  the  Chicago  office  of  the  organi¬ 
zation.  The  location  is  210  Hume-Man- 
.sur  Building. 


'Vashingti 

Strong  Arm”  Method*  by  men  j 

Providence,  R.  I. — Practice  ^Wnre 


theatre  in  this  city  eliminated  its  Hardiu] 
tising  from  the  Providence  News 
12,  because  of  an  editorial  n®  *  p 

building  ordinance  being  conswt*^!™^  sioy 
which  the  theatrical  house  House 

Tnesda 


exception. 


at  th 
louse  so  ths 
liwt  could 
ituted,  ' 
Wns  bent  c 
'era!  of  its 


merod,  of  the  Washington  Star,  for 

Philadelphia,  left  vacant  the  office  of 
vice-president  of  the  National  Press 
Club.  There  were  three  candidates  for 
the  place :  Stephen  G.  Early,  Asso- 
Harding  Plana  Return  Dinner  To  Reporters  Who  Covered  dated  Press ;  George  F.  Authier,  Min- 
Campaign — Hot  Election  Contests  For  National  neapolis  Tribune,  and  Charles  M.  Wil- 

O  r*!  rwr  loughbv,  publicity  director  of  the  Divi- 

rress  wuo  vmices  Department,  and 

rumors  of  a  fourth,  but  Willoughby  has 
By  ROBERT  T.  BARRY  withdrawn  and  the  “dark  horse”  has 

(n’ashmgton  Correspondent  of  Editor  &  Publisher)  into  the  light. 

WASHINGTON,  March  31 — The  Or-  lowing  the  Cabinet  meeting.  It  was  the  *  •  ♦ 

^d<r  of  the  Elephant  is  to  hold  forth  largest  group  of  correspondents  anyone  'T’HERE  are  six  candidates  for  five 
the  White  House  Saturday  night,  ever  has  been  able  to  keep  in  one  place  places  on  the  “Supreme  Court  of 
/irren  G.  Harding,  former  publisher  of  long  enough  to  snap  a  picture,  and  was  Journalism,”  as  people  who  like  titles 
1,  Marion  Star,  is  to  give  a  return, din-  accomplished  as  a  result  of  a  personal  denominate  the  Standing  Committee  on 
cr  for  that  of  September  30,  1920,  at  request  by  the  President.  Correspondents.  They  are :  Charles 

Mch  he  was  the  honored  guest.  Invi-  The  incident  served  to  illustrate  to  the  S.  Albert,  New  York  World;  Arthur 

iiions  have  gone  forth  to  the  elect  of  newspaper  men  some  of  the  trials  en-  Sears  Henning,  Chicago  Tribune;  Gus 
Washington  newspaperdom  who  were  dured  by  victims  of  their  picture-posing  j.  Karger,  Cincinnati  Times  Star,  and 
ssipied  to  the  Harding  headquarters  penchant  in  the  past.  There  were  four  Harry  C.  Stevens,  Minneapolis  Jouranl, 
ifoughout  the  campaign.  motion  picture  men  and  six  “still”  cam-  all  of  whom  are  seeking  re-election ; 

Th«  President’s  guests  will  be  the  era  men.  The  movie  operators  did  not  Roy  A.  Roberts,  Kansas  City  Star,  and 
orrespondents  described  last  week  in  care  how  much  the  crowd  stirred,  but  Robert  Barry,  Philadelphia  Public 
iino«  &  PuBUSHER.  Invitations  have  after  each  of  the  six  photographers  had  Ledger.  «  « 

M  sent  to  Byron  Price,  of  the  Asso-  made  the  request  “Hold  that  for  just  a  ^ 

ited  Press;  Raymond  Clapper,  United  second  and  look  this  way”  no  less  than  ^FTER  a  brief  existence  the  Wash¬ 
es  •  George  R.  Holmes,  of  the  Inter-  five  times,  the  newspaper  men  began  ington  Date  Line,”  organ  of  the  Na- 
idonal  News  Service;  Wallace  Bruce  to  protest,  and  Mr.  Harding’s  difficul-  tional  Press  Club,  has  suspended  publi- 
[tcnamee.  Universal  Service;  Samuel  ties  in  keeping  “Laddie  Boy”  quiet  cation.  The  board  of  governors  of  the 
W  Bell  Philadelphia  Public  Ledger;  reached  an  acute  stage.  club  failed  to  announce  whether  it  was 

arrvN  Price,  Washington  Post;  Glenn  *  *  ♦  due  to  the  cost  of  labor  and  materials 

Tucker,  New  York  World;  Samuel  pVERETT  C.  WATKINS  ,has  re-  those^essentials. 

.Williamson,  New  York  Times;  Philip  turned  to  Washington  as  the  cor-  //-b-ixi”  oDirc'roxT'c  i  .  u  .,- 
Kinsley,  Chicago  Tribune;  Walkers,  respondent  of  all  the  John  C.  Shaffer  ‘‘1^^  PRESTONS  latest  ambition 

od,  Qeveland  Plain  Dealer;  Robert  papers,  with  the  lone  exception  of  the  dead-line  for  this 

L  Ginter,  Pittsburgh  Gazette-Times ;  Chicago  Evening  Post.  Mr.  Watkins  ®  Washington  gossip)  is  to  prove 

oydenR.  Sparks,  New  York  Tribune;  represented  the  Indianapolis  Star  here  accuracy  of  George  Ade  s  famous 
dvin  C.  pill,  New  York  Herald;  John  during  the  late  session  of  Congress,  but  comment  on  the  number  of  smart  men 
Bourke,  Cleveland  News  Leader ;  the  forthcoming  season  he  will  have  ^''9’”  ^"‘^•ana.  He  proposes 

(orge  Van  Fleet,  managing  editor  in  addition  the  Louisville  Herald,  the  “  picture  made  for  Editor  & 

[arion  Star;  G.  E.  McCormack,  city  Rocky  Mountain  News,  the  Denver  Publisher,  showing  the  native  Hoosiers 

ttor,  Marion  Star,  and  W.  J.  Eads,  Times,  the  Terre  Haute  Star  and  the  ''"K»8ed  in  Washington  newspaper 
porter,  Marion  Star.  Those  men  with  Muncie  Star.  work  and  Senator  Harry  S.  New.  It  is 

[r  Harding  constitute  the  membership  «  «  .  Preston’s  idea  to  show  by  the  youthful 

[  the  Order  of  the  Elephant.  TTRTPMnc;  p  m 

Efforts  are  being  made  by  George  B.  F^^NDS  of  Stanley  Meade  Reynolds,  ^i,en  he  said  “the  smarter  they  are  the 
bristian,  Jr.,  the  President’s  secretary,  ,  former  Washington  new^aper  man,  quicker  they  come.”  Indiana  has  more 
I  have  the  full  membership  present,  but  have  Petitioned  Edit(»  &  Publisher’s  sons  than  any  other  state  in  the  Wash- 
fa  doubtful  whether  the  entire  editorial  Washington  correspondent  to  cease  de-  ington  game. 

Iff  of  the  Marion  Star  could  forsake  sjpiating  him  as  one  of  the  editors  of  - 

or  duties  to  come  to  Washington.  ‘'^1  ^un  as  they  Juraschek  with  Yale  and  Towne 

I.  Van  Fleet  is  expected.  Messrs!  Point  out  he  is  “the  editor"  of  that  paper  j^^aschek  has  resigned  as 

insley.  Hill.  Sparks  and  Williamson  he  wi  be  hereafter  in  these  of  the  technical  department  ot 

iTt  returned  to  their  home  offices,  but  *  *  a  fhe  Hanff-Metzger  Company,  New  York, 

there  for  the  White  House  party.  to  become  advertising  manager  of  the 

The  Order  of  the  Elephant  was  an  ’^ASHINGTON  newspaper  men  have  Yale  &  Towne  Manufacturing  Com- 
f^ng  of  a  dinner  given  at  Marion  ’  two  election  contests  to  decide  and  pany,  Stamford,  Conn.  His  successot 
I  honor  of  Mr.  Harding  by  the  genuine  campaigning  has  developed  in  with  Hanff-Metzger  is  Frederick  W.  Ap- 
wspaper  men  assigned  to  re-  one.  The  departure  of  Leonard  Or-  gar,  late  of  the  McGraw-Hill  Company 
Kt  his  activities. 

M  of  the  “stunts” 

IS  to  carve  a  wood- 
I  dephant  into  as 
Mjr  pieces  as  there 
w  guests  and  dis- 
imte  them  as  sou- 
sirs  after  every 
*st  had  written  his 
use  and  newspaper 
I  each  part.  It  was 
r.  Harding’s  hope 
have  a  full  attend- 
«  at  the  White 
wse  so  that  the  ele- 
^t  could  be  recon- 
itoted,  but  fate 
sss  bent  on  having 


emble  order  of  the  elephant  in 

WASHINGTON  SATURDAY  NIGHT 


Daniel*  Started  It  To  Protect  U. 
Foreign  Relation*,  Denby  Stopped 
It  For  Same  Reaaon — La*t  of 
War  Cenaor* 


NINETY-TWO  LIVE  WIRES— COUNT  EM 


of  its  vital  or* 
f®’’  from  Wash- 
.  jihm  on  Saturday. 


flGHTY  -  NINE 
^'ashington  news- 
"ytr  men  posed  for 
fj^re  with  Presi- 
Harding,  Secre- 
^  Christian  and 

House  grounds 
f  Tuesday  fd- 


Photo  by  Keystone 

UERE  w*  hav*  much  of  that  which  i*  great  in  Wa^hingtoa,  not  th*  l*a*t  of  which  i*  the  atakar*  ef  graatao**,  aad  nevor 
^  hafor*  hav*  *o  many  of  tho  latur  hmn  camped  at  on*  time  on  on*  num’a  woll-kppt  lawn.  It  wiut  kavo  haon  a  happy 
occaaion,  for  ovaa  Gua  Karger  with  all  hi*  worria*  over  Whit*  Houaa  correspondent  dfiRcnItios  is  sadUag.  Rendiim  from  the 
center  outward  in  all  directions  w*  have  President  Harding,  Secretary  Christian  and  dghty-alae  corroopondants.  no  ninety- 
second  member  of  the  party  is  Laddie  Boy — w*  can’t  find  him,  but  Bob  Barry  says  he  was  there. 
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Editor  &  Publisher  for  April  2 ,  1921 


Editokial  Note — Mr.  Brant  is  the  chief  editorial  writer  of  the  St.  Louis  Star. 
This  is  the  third  contribution  on  “Journalism  as  a  Career”  to  appear  in  Editor  & 
Publisher.  Next  week  the  views  of  H.  G.  Spaulding,  editor  of  the  Shawnee  (Okla.) 
News,  will  be  presented. 


CONSCIENCE  VIOLATION  UNNECESSARY  of  1920.  A  continuance  of  this  same 

^  _  method  during  the  remaining  months  ot 

IN  NEWSPAPER  WRITING  1921  will  accomplish  even  greater  and 

much  more  helpful  results. 

1  1*  i-  u  I j  u/  j  ^  I  -A.  iaI  j  All  “Newspaper  publishers  have  the  situ- 

JounuJum  as  a  Career  Holds  Wondoful  Opportunities  and  AU  practically  in  their  own  hands. 

Who  Enter  It  Are  Better  for  Havingr  Served  They  can  to  a  large  extent  protect  them- 

Evoi  if  They  Leave  It  n  n,  ti, 

_ ^  The  Nashville  Banner,  with  the  co¬ 
operation  and  able  management  and  ad- 
IRVING  BRANT  of  tj,g  N.  P.  A.  committee  ap- 

Editorial  Note — Mr.  Brant  is  the  chief  editorial  writer  of  the  St.  Louis  Star.  pointed  at  the  annual  meeting  of  the 

This  is  the  third  contribution  on  “Journalism  as  a  Career”  to  appear  in  Editor  &  association  in  April,  1920,  did  its  full 

Publisher.  Next  week  the  views  of  H.  G.  Spaulding,  editor  of  the  Shawnee  (Okla.)  .  .,  .• _ loon 

News,  will  be  presented.  r  .  v  /  share  on  these  lines  during  iy<i0,  and  has 

been  doing  more  than  its  share  since 

IVO  young  man  ever  made  a  mistake  he  makes  up,  in  practical  experience.  January  1,  1921.” 

by  entering  the  newspaper  business,  As  a  reporter,  he  occupies  a  more  hon-  ’  ‘ _ 

but  a  good  many  have  made  a  mistake  ored  place  in  the  community  than  his  poSTAL  LAW  CHANGES  URGED 

by  staying  in  it  and  some  by  leaving  it.  metrojwlitan  brother.  The  small  city  - 

This  generalization  is,  of  course,  a  bit  daily  is  seldom  as  prosperous  as  the  Country  People  Being  Deprived  of 
too  sweeping,  for  there  are  individual  country  weekly,  in  proportion  to  the  Dailiei,  PubliBher  Contend* 

dbvppntifiTiQ  tn  fVip  ji^sprf’ion  liut  tHc  Amount  of  work  expended  upon  it*  &nd 

idea  I  Tean  to  convet  is  thaJ  newspa^r  it  offers  little  to  the  man  who  would  It  is  the  opinion  of  a  number  of  mem- 
exoerience  will  make  a  man  a  better  entire  life  in  a  subordinate  ^e**®  Southern  Newspaper  Pub- 

oresident  of  the  United  States  or  a  position  in  this  field.  But  it  presents  lishers’  Association  that  a  movement 
better  ditch  dic^eer  opportunity  for  personal  journalism,  dig-  should  be  started  for  bringing  about 

The  voune  maii  with  genuine  apti-  "ily  ^  secure  position  if  some  relief  from  a  postal  laws  situation 

tude  and  liking  for  newspaper  work  editorial  and  managerial  ability  are  com-  is  proving  detrimental  not  only  to 

tude  and  liking  tor  newspaper  work  -  j  ®  the  interest  of  publishers  but  readers  of 

need  not  be  dissuaded  from  entering  it  omea  in  one  person.  u  ,, 

by  stories  about  poor  pay  and  a  dog’s  I"  every  field  the  young  newspaper  newspapers. 

life  If  he  finds  the  place  where  he  "’a"  '^dl  encounter  much  the  conflict  be-  .  member  in  writing  on  the  sub¬ 
fits  he  will  make  a  living  and  he  won’t  tween  independence  and  the  fetters  of  i^^t  says:  “In  my  opinion  newspaper 

stav  long  where  he  doesn’t  fit.  business  interest  and  community  prej-  "^cn  are  overlooking  the  most  important 

What  of  the  individual  who  thinks  «d>ce,  but  in  that  connection  let  me  say  matter  m  failing  to  take  active  steps  to 
he  will  make  a  newsoaoer  man  and  is  r^ted  write  a  line  that  get  the  ^Jresent  postal  laws  changed.  The 

disillusioned  by  experience?  If  he  violates  the  dictates  of  his  conscience  ''ates  now  charged  are  injurious  to  the 

disillusioned  py  experience.  ii  ne  .  .  willingness  or  weakness  being  public  and  are  a  serious  handicap  to  the 

changes  h'S  occupatjon  at  the  right  time,  general  public.  I  am  quite  sure  my  case 

he  will  find  that  his  newspaper  years  conscSe  1=  ‘ypi^al  of  the  average  handicap  in  the 

„“"bSsr':  w=  f 

course  oT  L  Se  woTk  T^^^^^^^  strength  or  weakness  of  the  indi-  nearby  points.  We  have  curtailed  on 

course  ot  ms  me  worg.  inereiore  i  country  circulation  because  it  is  too  ex- 

should  encourage  anybody  with  the  ^iduai.  _  ^ 

slightest  inclination  toward  newsi^per  ^  ^^^5^3 

work  to  take  it  up^  The  important  CONTINUE  PAPER  CONSERVATION  leaving  this  city  every  afternoon  and 
decision  IS  not  whether  to  go  in,  but  - 

whether  to  stay,  and  that  is  easily  an-  Publi.her.  Have  Price  Control  in  Own  300  miles  by  the  next  morning, 
swered  by  each  ^rson  for  himself.  Hand*.  Say.  StaWman  “The  possibilities  of  the  circulation 

What  of  the  three  fields — ^the  metro-  ,  .r,.. 

politan  daily,  the  small  city  daily  and  commenting  on  the  present  condi-  are,  therefore  very  large  in 

xarABABUivr?  wii;/>Vi  u  tiOHS  HI  tHc  ncwspniit  market,  Major  cant  afiord  to  pay  the  postal 

the  country  weekly?  Which  is  the  most  stahlman,  publisher  of  the  Nash-  rates  on  the  long  distance  or  the  far  dis- 

pleasant,  which  the  most  remunerative?  ...  puuiisncr  01  uic  xvasn  Tkic 

^  rr*  •  A  J  •  *1,  V ville  Banner,  urges  all  publishers  to  do  ^^i^t  suoscriDers.  Ihis  means  that  the 

what  the  Banner  has  been  doing  during  country  people  are  being  deprived  of 

Se?2nent  of  newspaper  men  Do  you  eighteen  months,  which  is  to  "hat  the  Government  should  encourage 

fike  to  hal  eviry  aciuTSance  as  a  ‘^e  quick  in  the  conservation  of  -that  is.  a  daily  newspaper  delivered  at 

chum?  Are  you  interested  in  the  little  P/P"-  the  remaining  "  ^eTsnaner  "oeblisJefs'  o^^^  the 

affairs  of  life,  domestic  happening.  ^^^Vh1t,t  Ty^T^d^ent,  is  the  most  coent;^^od^brab^^^^^^^^^ 
neighborhood  events,  and  do  you  wa  effective  way  to  increase  the  surplus  gressmen  and  the  postal  department  that 
:Svro:„“X'a"Sg;"  »'  pr". “  .per  ydTht  .He,p,e„n,  J  simply  c.lc„l,.ed 

Wintry  Lekly  is  the  pface  for  ’you  P®^^  ‘he  way  for  a  large  reduction  in  the  people  and  the  people  are 

wumry  weexiy  is  e  p  ce  y  .  price.”  savs  Maior  Stahlman  being  deprived  of  the  privilege  of  read- 

Thc  average  country  journalist  would  7*^7  ^  wys  iviajor  ^laniman.  i„cr  HaJiv  ” 

fail  to  hold  any  kind  of  a  position  in  .  The  resolution  introduced  by  me  and  '"8  newspapers. 

metropolitan  journalism,  but  there  is  ^  ®  "'i  .  P*^  i^I  unanimity  at  the  ColvRa-  Join*  “P  I  ”  Stnff 

many  a  man  drawing  $5,000  a  year  or  °  I  "  American  News-  Colv«-  Jo.^  P.  L  Suff 

more  on  a  big  newspaper  who  would  Pq^*"  ^hhshers  Association  m  April,  Spokane,  Wash.-J.  Newton  Colver 
prove  a  flat  failure  as  the  owner  of  a  },^7’  ‘^““*ng  for  a  conservation  of  paper,  of  the  Spokesman-Review  editorial 
country  weekly.  And  speaking  of  $5,000  salutary  effect  in  producing  staff,  has  been  appointed  an  editorial 

a  year  incomes,  is  it  not  a  fact  that  *  Ia'’8cly  increased  surplus  at  the  end  writer  on  the  Seattle  Post-Intelligencer, 
more  of  them  are  made  through  owner-  I - - - - - — — i 


ship  of  a  country  weekly  than  by  virtue 
of  the  metropolitan  newspaper’s  pay 
check  ? 

The  big  city  newspaper  is  the  place 
for  the  restless,  adventurous  reporter 
or  the  writer  who  lives  in  events  rather 
than  in  neighborhood  contacts.  His 
financial  success  depends  less  on  what 
he  makes  than  on  what.,  he  saves.  He 
may  succeed  through  independence  and 
clear,  keen  thinking  and  writing,  or  as 
a  deft  servant  of  a  profit-making  jour¬ 
nalistic  machine.  There  are  all  kinds 
of  newspapers  and  all  kinds  of  news¬ 
paper  men. 

The  small  city  daily  is  an  admirable 
beginning  place  for  the  young  man  who 
wants  all-round  training  in  journalism. 
He  gets  the  news,  writes  it  and 
writes  the  heads.  What  he  lacks  in 
benefit  from  the  constructive  criticism 
(destructively  expressed)  of  the  metro¬ 
politan  copy  desk  and  rewrite  methods. 


THE  PRINT  PAPER  SITUATION 

By  JASON  ROGERS 

Publisher,  New  York  Globe. 

^OOD  quality  foreign  tonnage  can  be  bought  at  4  cents  a  pound  ex  dock 
New  York.  Domestic  tonnage  can  be  bought  for  from  4  to  Ayi  cents 
per  pound  f.o.b.  mill. 

It  is  reported  that  there  are  between  20,000  and  30,000  tons  of  paper 
stored  in  warehouses  around  New  York  by  jobbers  and  speculators,  bought 
at  prices  from  7}4  to  11  cents  the  pound. 

There  is  no  demand  for  spot  paper  at  any  price  and  dealers  and  sales¬ 
men  are  finding  it  next  to  impossible  to  unload. 

Newspapers  with  contracts  for  supply  from  the  larger  mills  are  paying 
6)4c  today,  and  will  pay  Syic  after  April  1st,  while  the  New  York  Globe 
is  today  printing  on  stock  which  cost  us  4c  and  4)^c  in  the  open  market. 

There  is  an  over-supply  of  paper  in  sight,  to  the  extent  of  300,000  to 
500,000  tons  for  the  year  1921,  just  as  I  predicted  last  fall. 

I  believe  that  paper  can  be  bought  in  the  open  market  by  fall  for  from 
3c  to  3]/ic  per  pound.  Publishers  with  quarterly  adjustment  contracts  will 
do  well  to  consider  exercising  their  right  to  cancel  them  after  July  1st. 


LEE  JOURNALISM  Qt 
TO  BE  RESTORED 


Editor*  of  South  A*ked  to  AU  FmJ 

Honor  Memory  of  ConfUtm 
General,  Rr*t  to  FobbJ 
Joumalum  School 

(By  Telegraph  to  Editor  &  Pouisr^ 

Lexington,  Va.,  March  29.-E(iia 
of  the  South  have  been  asked,  as  a » 
cial  tribute  to  General  Robert  E.  L#* 
as  a  memorial  to  him  as  the  Sml 
recognize  journalism  as  a  learned  J 
fession,  to  re-establish  and  endo*! 
Robert  E.  Lee  Chair  in  Journalisa 
Washington  and  Lee  University  ^ 
through  concerted  appeal  to  the  pd 
for  contributions  during  the  cominjj 
or  winter.  Editor  &  Publisher  wj 
formed  to-day  by  President  Ha 
Louis  Smith  of  the  university. 

“All  of  those  who  have  been  conai 
are  cordial  in  their  approval,"  Pp 
dent  Smith  stated,  “and  there  seen] 
tie  doubt  that  the  various  press  asa 
tions  and  the  Southern  NewspapuH 
lishers  Association  at  their  summoj 
ventions  will  take  the  matter  opi 
press  it  to  a  successful  conclusicR 
that  case,  the  department  of  joumi 
will  be  inaugurated  in  the  fall  of  S 

“When  General  Lee  in  1865  arcs 
the  presidency  of  the  war-wreckedi 
impoverished  college  endowed 
George  Washington  and  authoriid 
him  to  bear  his  name,  he  establi 
two  new  departments,  both  of  li 
bear  witness  to  his  wisdom  and  i 
sight  as  an  educational  administn 
President  Smith  explained.  “Tkl 
was  a  school  of  engineering,  of  il 
he  was  the  active  head,  to  rebdH 
devastated  South. 

“The  second,  and  still  more  rta 
able,  was  his  recognition  in  lid 
journalism  as  a  learned  professict 
acute  perception  of  the  intellectmli 
of  the  South  during  its  coming  je 
of  political  and  social  reconstrucdoii 
of  the  needs  of  modern  civilial 
which  led  him  to  establish  a  depiiti 
of  journalism  in  1869,  the  first  sd 
of  journalism  ever  establisW 
America. 

“Fifty  scholarships  were  gnnfcl 
the  board  of  trustees  on  his  ream 
dation  to  young  men  looking  fonra 
this  profession,  and  formal  arranja 
were  made  with  a  printing  establiii 
nearby  to  have  every  student  in 
department  work  one  hour  a  dayi 
apprentice,  learning  the  details  andi 
tine  of  a  publishing  office. 

“This  school  of  journalism  was  i 
tained  six  or  eight  years  after  Gn 
Lee’s  death,  but  owing  to  the  ina* 
poverty  of  the  college,  it  was  4 
tinned  in  1878. 

“The  various  Southern  patriot 
ganizations  are  now  combining » 
effort  to  honor  his  memory  and  fofl 
his  lifework  by  enlarging  and  firtF 
ing  the  Lee  Chapel  and  mausolem 
raising  an  endowment  for  the  e4 
ment  of  suitable  and  permanent  a 
dians,  also  by  the  raising  of  a  P 
endowment  for  Washington  and  k 
be  known  as  the  Lee  Memorials 
ment  Fund,  by  endowing  and  hO 
ing  with  a  building  the  Lee  1^ 
School  of  Engineering  and  re-e» 
ing  the  Lee  Chair  of  Journalism 


Milwaukee  Leader  May  Gd  M 

Milwaukee. — The  Teader, 
newspaper  which  lost  the  priiw 
receiving  mail  as  a  result  of 
on  the  war,  has  had  this  pn***' 
stored.  All  mail  addreiiad  *  J 
Leader  was  formerly  retanm 
senders. 
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Editor  &  Publisher  for  April  2 ,  1921 


HIODERN  newspaper  plant  is  ready 
FOR  NEW  YORK  DAILY  NEWS 

Octuple  Presses  Are  Specially  Buflt  for  Half-Tone  Printing 
at  High  Speed — ^Plenty  of  Room  for  Expanskm 
b  Five-Story  Building 


The  Daily  News,  “New  York’s  Pic¬ 
ture  Newspaper,”  will  move  April  9 
pto  its  new  plant  at  25  Park  place,  on 
it  some  time  ago  obtained  a  21-year 
ljue.  It  is  a  five-story  building  running 
Uuongh  the  block  to  20  and  22  Murray 
rtreet.  The  plot  measures  approximately 
65  feet  in  width  and  152  feet  in  length, 
la  leasing  the  premises,  the  Daily  News 
Uiok  over  the  property  subject  to  the 
l(js(5  of  other  tenants,  which  will  expire 


many  features  not  found  in  other  news¬ 
paper  presses,  making  it  particularly 
adapted  for  «high-grade  half-tone  print¬ 
ing. 

The  other  two  presses  are  Goss  presses 
of  the  latest  design,  built  according  to 
the  same  specifications  as  those  built  by 
Goss  for  the  London  Mirror.  These 
presses  are  especially  designed  for  pic¬ 
ture  printing  and  have  superior  ink  dis¬ 
tribution  and  other-  features  adapting 
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pLATES  prepared  on  the  Wood  Double  Junior  Autoplate  and  Autoahaver  are  delivered' 
■  aeckaalcalTy  to  the  three  high  speed  octuple  preatea  which  occupy  the  center  of  the 
Uavcnt  and  tower  above  the  mezzanine  balcony.  Two  of  the  preaaea  were  apecially 
Wh  by  the  Goaa  Printing  Preaa  Co.  on  the  apecificationa  of  thoae  uaed  by  the  London 
Hbm,  the  Daily  Newa’  counterpart  in  England.  The  other  preaa  waa  conatructed  aome 
titr>  age  by  Henry  A.  Wiae  Wood  for  printing  the  New  York  Herald’a  Sunday  magazine, 
k  bat  been  thoroughly  teated  in  exhibitiona,  and,  with  the  Goaa  preaaea,  ia  diatinguiahed 
bt  raperior  ink  diatribution  and  other  qualitiea  which  make  for  fine  half-tone  printing. 


The  composing  room  is  equipped  with 
11  linotypes,  seven  of  which  are  Model 
No.  8  and  four  Model  No.  14.  All  of  the 
linotypes  have  been  equipped  with  forti¬ 
fied  electric  metal  pots.  The  ad  room 
has  a  Monotype  type  caster  and  has  a 
complete  assortment  of  type  faces.  A 
Ludlow  typograph  has  been  installed  for 
the  purpose  of  economizing  floor  space. 
An  Elrod  lead,  rule  and  slug  caster  also 
forms  prrt  of  the  composing  room  equip¬ 
ment.  The  moulding  room  is  located  at 
the  end  of  the  composing  room,  and  is 
equipped  with  a  Goss  matrix  roller  and 
four  Hoe  steam  tables.  A  matrix  chute 
connects  the  moulding  room  with  the 
stereotyping  foundry. 

The  advertising  office  of  the  Daily 
News  will  be  continued  in  its  present  lo¬ 
cation  with  the  Chicago  Tribune’s  adver¬ 
tising  office  at  512  Fifth  avenue. 

In  remodeling  the  building,  the  archi¬ 
tects  and  their  engineers  have  paid  spe¬ 
cial  attention  to  the  matter  of  ventilating 
all  the  mechanical  departments.  Every 
effort  has  been  made  by  the  Daily  News 
to  contribute  to  the  comfort  of  the  em¬ 
ployees  in  all  departments. 

Argue  R.  R.  Rates  on  “Boiler  Plate” 

Omaha,  Neb. — A  hearing  was  held  in 
Omaha  last  week  before  Examiner  E.  B. 
Gaddess  of  the  Interstate  Commerce 
Commission  in  the  complaint  of  the 
Western  Newspaper  Union  against  rates 
charged  by  the  railroads  on  shipments 
of  stereotype  plates.  Reduction  in  rate 
from  third  to  fourth  class  and  repara¬ 
tions  on  past  shipments  is  demanded  by 
the  plaintiff.  Preparation  of  briefs  will 
folow  and  a  date  for  argument  at  Wash¬ 
ington  will  doubtless  be  set  soon. 


HOW  MANY  HOURS  PER  PAGE? 

S.  N.  P.  A.  Figuring  Efficiancy  of 
Composing  Room  on  Time  Basis 

A  member  of  the  Southern  Newspaper 
Publishers  Association  in  commenting 
on  the  recent  suggestion  that  S.  N.  P.  A. 
members  compare  notes  as  to  composi¬ 
tion  cost  per  page  advises  Secretary 
Johnson  that  he  is  also  keeping  records 
of  the  number  of  hours  per  page  as  well 
as  the  cost  per  page.  He  holds  that  a 
record  of  hours  per  page  is  a  true  index 
of  the  efficiency  of  the  composing  room. 
During  the  last  week  of  February  this 
publisher  arrived  at  his  average  time  per 
page  by  taking  the  total  number  of 
hours,  including  overtime,  of  all  the  em¬ 
ployees  of  the  composing  room  with  the 
e.xception  of  proofreaders,  who  are 
handled  through  the  editorial  room  pay 
rol.  Full  page  news  mats  used  Jn  the 
Sunday  issue,  on  which  there  was  no 
composition,  were  not  counted.  The 
record  shows  that  the  average  time  per 
page  was  9.8  hours  of  which,  of  course, 
includes  the  foreman,  machinist  and  ap¬ 
prentices. 

Secretary  Johnson  of  the  S.  N.  P.  A. 
is  asking  other  members  of  the  associa¬ 
tion  to  keep  a  record  in  the  same  man¬ 
ner  and  advise  him  of  the  results. 

Myers  Retires  as  Editor 

Iowa  Fall,  Iowa. — The  retirement  of 
C.  E.  Myers  as  editor  and  publisher  of 
the  Radcliffe  Signal  removes  from 
newspaper  work  one  of  the  oldest  men, 
in  point  of  service,  in  Iowa.  Mr.  Myers 
sold  the  Signal  to  C.  R.  Clark  of  Ox¬ 
ford,  Iowa,  who  has  taken  charge. 


EXTERIOR  VIEW  OF  N.  Y.  DAILY  NEWS’  HOME 


from  time  to  time  during  the  next  four 
jtars,  thus  permitting  the  Daily  News 
to  take  over  additional  space  in  the 
building  as  required  by  the  growth  of  its 
tnsiness. 

That  part  of  the  building  which  will 
b(  occupied  by  the  Daily  News  has  been 
tMonstructed  and  a  complete  modern 
newspaper  plant  installed.  The  press 
room  is  located  in  the  sub-basement  and 
has  been  equipped  with  three  high-speed 


them  to  the  finest  quality  of  half-tone 
work.  The  presses  are  all  equipped  with 
Cline- Westinghcase  drives  and  con¬ 
trollers,  similar  to  those  Installed  in  the 
new  plant  of  the  Chicago  Tribune.  The 
press  room  lockers,  shower  baths,  etc., 
are  located  on  a  mezzanine  floor  at  the 
Park  place  end  of  the  building. 

The  stereotyping  foundry  is  located  on 
the  same  floor  with  the  press  room  and 
is  equipped  with  a  Wood  double  junior 
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**QASH  CARRIERS”  rush  the  news  copy  from  tho  desk  In  the  center  of  the  editorial 
s  **Mrtaieat  to  the  copy-cutter's  desk  in  the  midst  of  the  multiple-magaxine  linotype 
^  the  adjoining  room.  In  a  straight  line  the  news  and  advertising  type  goes 
the  correction  banks,  the  make-up  tables  and  the  steam  tables,  whence  a  small 
takes  the  matrices  to  the  casting  machinery  in  the  basement.  Photographs, 
*  highly  important  part  In  the  Dally  News  scheme  of  things,  are  developed  In  the 
'^^**‘*  sdjoining  the  composing  room.  For  the  present,  engraving  is  done  in  out- 
Hsats.  General  and  executive  offices  occupy  half  of  the  Park  Place  side  of  this  floor. 


presses.  One  of  these  presses  Autoplate,  Autoshaver  and  complete 
js  the  Wood  high-speed  newspaper  print-  equipment  of  job  machinery. 

machine  which  was  built  several  The  business  office  is  on  the  street  level 
Wi’s  ago  by  Henry  A.  Wise  Wood  for  floor  at  25  Park  place,  and  the  mail  room  . 

inotuig  the  New  York  Herald  Sunday  is  on  the  same  floor  at  the  Murray  street  buUdto,  rjm.  ^r.u,li  tli.  Mock  from  Pork  Pl.c.  to  Marr.,  .troot--tho 

■^ine.  This  is  the  same  press  which  end  of  the  building.  -  .  •‘"‘'‘T  f  ^  “**'*!: 

Vis nhiKUzzri  •  T5  1  «  ^  ^  ersi  j.  •  f  t  ®  ^  ^  j  *ha  antira  intariar  haa  baan  raconatructad  for  the  Nawa*  own  uaa— ot  the  anma  tima 

ki-  u  to  "'any  news-  The  editorial  department  and  conipos-  ,,  a-  m>tr.oc.  to  th.  Pork  PUoo  ototio.  of 

publishers,  and  is  said  to  contain  ing  room  are  located  on  the  third  floor,  tha  Sixth  avanua  **Lr  ia  right  at  tha  door. 
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REMODELED  HOME  OF  THE  CHESTER  TIMES 


DRIVING  HOME  THE  CHURCH’S  MESSAGE  dex  number  exhibits  a  total  decline  of 

9.4  per  cent  between  December  1  and 

WITH  ADVERTISING  PAYS  March  1,  although  the  average  decline 

_  since  December  1  has  been  about  7  1-3 

1^.  11  .i.n  1  r  r-  ^he  decline  in  the  cost  of 

It  Is  Great  Undeveloped  Field  withm  Reach  of  Every  Newspaper —  Hving  has  been  continuous  for  each 

New  Jersey  Example  Furnishes  Selling  Points  month  of  the  four,  although  the  de- 

Worthv  of  Study  dine  in  March  was  not  as  marked  as 

_ _ _ _  in  the  earlier  months.  In  fact,  there 

was  an  increase  in  the  prices  of  foods 
By  EMERSON  P.  HARRIS  during  the  month  of  March  as  shown 

DASED  upon  the  experience  and  opin-  to  the  paper,  would  be  a  more  compfe-  Minneap<dis,  St.  P^ul, 

ions  of  those  who  know  most  about  hensive  and  less  superficial  reporting  of  Great  Falls  and  Grand  Forks.  The 
it,  two  conclusions  about  church  adver-  the  doings  of  the  churches.  Instead  of  K^atest  change  is  found  to  have  taken 
tising  are  justified:  printing  surface  gossip  and  bare  an-  Place  >n  the  prices  of  clothing  and  food. 

First,  that  when  wisely  done,  the  ad-  nouncements,  let  the  editor  see  that  declined  32  per  cent  and  7  per 

vertising  of  a  church,  is  a  paying  in-  fundamental  church  doings  and  plan-  respectively, 

vestment  from  the  standpoint  of  ex-  nings  are  sympathetically  and  adequately  ~ 

tending  the  service  which  the  church  recorded,  and  interpreted  in  his  columns.  wage  Cut 

exists  to  render,  and  Such  matter  will  be  interesting  to  the  Ottawa,  Ont. — Costs  of  newsprint 

Second,  the  expenditure  for  such  ad-  members  of  all  churches  and  numerous  production  will  be  further  decreased  if 
vertising  under  average  conditions  is  others  who  are  in  sympathy  with  the  local  maufacturers  are  able  to  make  an 
repaid  by  the  new  attendants  and  re-  broader  aims  o(  the  churches,  whereas  intended  downward  revision  of  wages  to 
cruits  attracted  by  the  advertising.  church  gossip  is  of  narrow  appeal.  mill  employees.  The  manufacturers  are 

Several  years  ago  the  church,  Unita-  Text  will  help  advertising  and  adver-  reticent  concerning  the  matter,  but  it  is 

rian,  with  which  the  writer  is  connected  tising  help  text,  if  church  news' and  com-  understood  that  they  plan  to  have  wages 
expended  in  three  months  about  two  ment  are  printed  in  a  department  with  reduced  to  the  same  basis  as  prevailed  in 
hundred  dollars  for  newspaper  adver-  church  advertising.  In  the  smaller  towns  1919,  or  about  IS  per  cent.  Sawmill 
tising.  A  careful  estimate  by  the  treas-  this  department  would  probably  include  hands  are  now  getting  on  an  average  of 
urer  indicated  that  the  Sunday  morning  lectures,  concerts  and  what  is  going  on  about  40  cents  an  hour,  and  in  1919  they 
plate  collections  were  enough  in  excess  generally.  got  32  cents. 

of  the  normal,  and  the  previous  similar  -  - 

period,  to  more  than  pay  the  bill.  C.  of  L.  Drops  in  Central  Northwest  Changes  in  Millsoo  Agency 

At  that  time  our  advertisement  was  Minneapolis,  Minn. — “The  cost  of  Thomas  M.  Owen  has  been  elected 
the  only  church  display  advertising  in  living  is  coming  down,”  the  Federal  vice-president  ’  and  Miss  Ruth  Wood- 
the  Montclair  Times.  Now  this  weekly  Reserve  Bank  of  Minneapolis  asserts  bridge,  secretary,  of  Millsco  Agency, 
carries  a  dozen  or  so  church  ads  amount-  emphatically  in  its  monthly  bulletin.  Inc.,  New  York.  Jose  B.  Matienzo 
ing  to  from  fifty  to  a  hundred  inches  at  Discussing  the  change  since  December,  will  continue  as  president  and  George 
seventy  cents  an  inch.  And  this  has  year,  it  says:  “Our  weighted  in-  H.  Mills  as  treasurer, 

come  with  almost  no  effort  on  the  part 
of  the  paper. 

Churches  Can  Afford  It  REMODELED  HOME  OF  THE  CHESTER  TIMES 

This  means  that  the  churches  afford  a 
promising  source  of  advertising  revenue  ' 

for  the  daily  and  weekly  papers. 

What  should  the  publisher  do  about  it  ? 

He  should  find  a  way  to  avoid  going 
through  with  the  stage  of  what  the  local 
merchant  used  to  call  advertising,  namely 
buy  space  and  say  nothing  of  any  con¬ 
sequence. 

Of  course,  the  publisher  will  find  that 
many  churches,  or  their  pastors,  or  both, 
are  opposed  to  advertising  because  it  is 
not  proper  for  a  church  to  adopt  such 
worldly  methods  of  attracting  attend¬ 
ance. 

But  a  more  difficult  obstacle  to_  over¬ 
come  is  the  lack  of  a  selling  story  upon 
which  to  base  good  copy.  However,  the 
churches,  the  more  successful  of  them, 
are  coming  to  a  clearer  realization  of 
their  function,  or  at  least  to  the  realiza¬ 
tion  of  a  function  which  admits  of  be¬ 
ing  so  stated  as  to  attract.  Most  pro¬ 
gressive  churches,,  whatever  their  theol¬ 
ogy,  are  ready  to  put  forth  the  statement 
that  a  large  part  of  their  business  is  to 
inspire,  quicken  and  guide  men  to  a 
more  worth  while  life  in  this  world. 

Here  is  a  thing,  the  sale  of  which  is 
only  limited  by  the  measure  in  which  the 
church  makes  good,  and  without  doubt 
newspaper  space  is  to  be  very  largely 
used  in  the  near  future  in  the  marketing 
of  this  product. 

Churck**  Need  Sales  Departments 

Besides  organizing  to  perform  this 
vital  service,  the  churches  need  also  o 
organize  their  sales  department,  so  to 
speak,  so  that  the  attractiveness  at  the 
church,  and  the  hospitality,  the  oral 
salesmanship,  shall  fit  into  the  advertis¬ 
ing  program. 

Perhaps  the  best  thing  the  publisher, 
or  his  advertising  manager  can  dp  is  to 
see  that  the  right  parties  in  the  church 
have  the  reading  of  some  such  books  as 
the  papers  given  at  the  advertising  sec¬ 
tion  of  the  conventions  of  the  Associated 
Advertising  Clubs  of  the  World.  AT  •  eo»t  of  $12S,000  th«  owners  of  tho  Chester  Times  have  made  over  the  inside  and 

A  help  to  the  development  of  church  outside  of  their  plant,  and  have  attained  a  general  increase  in  production  of 

advertising,  a  help  to  the  churches  and  50  per  cent. 


XT  a  coat  of  $125,000  the  owners  of  the  Chester  Times  have  made  over  the  inside  and 
outside  of  their  plant,  and  have  attained  a  general  increase  in  production  of 


SPEED  AND  BEAUTY  AH 
IN  REMODEUNG 

Double  Result  Splendidly  AttabsJ  ' 

Plant  at  Cost  of  $125,000  Ij* 
Owner  of  Chester  (Pa.)  Tbau 
— Production  Up  50  Per  Cent 

The  Chester  (Pa.)  Times  has  ju, 
completed  improvements  to  its  bojn, 
ing  and  equipment  at  a  cost  of  $12S» 
consummating  two  prime  objects  is  ^ 
minds  of  the  owners.  The  first  was » 
speed  up  production  and  the  second 
have  the  exterior  of  the  building  ci» 
form  to  a  new  civic  center  of  which  4 
Times  office  is  a  part. 

The  increasing  business  of  the  Tinm 
better  service  on  the  railroads  and  h 
trolley,  with  two  editions  in  the  afte. 
noon  instead  of  one,  created  the  ne«s. 
sity  for  speed.  To  do  this  there  n 
first  installed  an  up-to-date  Hoe  prts 
and  other  latest  known  labor-saTing 
vices  in  the  mechanical  department 
two  editions  are  now  issued  in  onMhi; 
of  the  time  formerly  required.  Theiri 
press  allowed  an  expansion  froin2te 
32  pages.  A  general  increase  in  profe: 
tion  of  50  per  cent  was  made  in  pei 
department  of  the  mechanical  endofftj 
publication. 

Extra  linotype  machines  were  afe 
and  the  plant  is  95  per  cent  a  non  t 
tributing  establishment. 

There  was  also  installed  modem  e- 
chinery  in  the  stereotyping  departm® 

The  composing  room  is  well  ligtef 
and  is  up-to-date  in  all  of  its  appliaK 
with  new  steel  furniture  equipment  T?' 
plant  is  equipped  with  eight  Iinoi};i 
machines  and  a  lead  and  rule  casa 
machine.  A  pneumatic  tube  systemo« 
the  entire  building  permits  copy  isi 
messages  to  be  quickly  relayed  to  all  > 
partments.  A  few  days  ago  a  car-r 
was  annexed  to  the  press  and  the  paja 
brought  direct  from  the  pressro(w> 
the  circulation  department  on  the  str® 
floor.  , 

A  great  saving  has  been  accomplisla 
in  the  arrangement  of  the  make; 
tables  and  the  rearranging  of  the  advc 
tising  department,  which  permits  afei 
all  work  to  be  done  by  daylight.  I'tik 
the  former  system  much  artificial  li^S 
was  required. 

The  remodeled  building  is  Colonali 
design.  The  interior  offices  are  fisisln 
in  white  and  mahogany.  Entraml 
the  business  office  in  the  center  of  B 
Market  street  front  of  the  building  h 
a  commodious  vestibule  with  swiagi 
doors.  The  publication  room  «  lif 
and  airy.  A  long  marble  counter  t 
closes  the  office  force  and  forms  i « 
ridor  that  leads  to  the  center  of  d 
building,  where  a  hall  and  stair* 
reaches  to  the  second  and  third  fc# 
There  is  also  a  side  entrance  froinf 
City  Hall  Plaza. 

Private  offices  of  the  officials  andiffi 
agers  of  the  two  papers,  the  On* 
Times  and  the  Morning  Republkan.  * 
on  the  second  floor,  as  are  the  lik* 
and  archives  of  the  papers. 

The  composing  room  is  on  the  ssa 
floor  and  is  a  large,  well  lighted  rW 
occupying  part  of  the  Times  bu® 
proper  and  the  Morning 
building,  which  joins  the  Times 
in  the  rear.  The  Republican  btiwM 
was  erected  in  1911  and  is  a  threeS*! 
structure  with  the  floors  all  o”  ^  ? 
level  as  the  Times  building, 
under  one  roof  an  L-shaped  baaiH 
with  four  frontages.  j 

The  pressroom  is  in  the  baseoirttf 
here  is  also  a  large  fireproof 
the  bound  volumes  of  both  ne^j 
and  storage  room  for  three  carW* 
newsprint  paper,  as  well  as  d* 
typing  and  the  heating  plant 
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mational  editorial,  association 

VOTES  TO  RESTRICT  MEMBERSHIP 

Oily  Bona  Fide  Newspaper  Workers  Can  Enjoy  Privileges  Here¬ 
after — Convention  Tour  Ends  With  All  Impressed 
By  Wonderful  Florida 


_  Huttig  News. 

Connecticiit— O.  S.  Freeman,  Bristol 
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lartJKsU  p{nnsrl' 
lilhM  Ccsiral  News, 
nl'  B  Soath.  Dakota — E. 
ipiiaKsp  Kiekrt  News. 

Tennessee— John  C.  Rogers 
Ciiete. 

I'ttn — R.  T,  Porte,  Salt  Lake  City. 
Vermont — Harry  E.  Parker,  Bradford 
United  Opinion. 

West  Virginia — S.  S.  Buzzerii,  Berke¬ 
ley  Springs  Messenger. 

Washington— H.  D.  Matthews,  Bremer¬ 
ton  News. 

Wyoming — John  W.  Cook,  Landers  State 
Jramal. 

Wisconain — H.  E.  Howe,  Prairie  du 
Chien  Courier. 

Idaho— W.  Lloyd  Adams,  Rexburg. 


Arkansas— C. 

Con 

*'Sjifornia— John  E.  King,  Hemet. 
Colorado— Alva  A.  Swain,  Denver. 

— R_  L.  McKenney,  Macon  News. 
Indiana — J.  C.  Lochner,  Auburn  News, 
owa^-  L.  Caswell,  Ames. 

Illinois— B.  S.  Herbert,  National  Printer 
lonnialist,  Chicago.  .  „ 

‘  Kansas-^.  W.  Little,  Alma  Enterprise. 
Hassachusetts — Lewis  R.  Hovey,  Ha- 

"iSinnesota — Herman  Roe,  Northfield 
^Mhaissippi — C.  T.  Rand,  Philadelphia 

DdDoent. 

Hichigan — George  B.  Dolliver,  Battle 
Ciwk  Journal. 

New  Jersey — Alex.  L.  Moreau,  Freehold 

^Ihbnlska — J.  P.  O’Furey,  Hartington 

New  York — H.  L.  Hall,  Jamestown 

^°North  Carolina — W.  C.  Hammer,  Ash- 
boro  ^urier. 

North  Dakota — Geo.  P.  Collins,  Car¬ 
rington  Independent. 

Oklahoma — E.  S.  Bronson,  ElReno. 
Pennsrlvania — C.  W.  Baum,  Perkasie 


B. 


By  FRANK  LE  ROY  BLANCHARD 

Miami.  FLA.,  March  28. — At  a  brief  ticularly  big  task  in  cities  of  less  than 
*nd  final  meeting  of  the  National  5,000  inhabitants.  A  special  Pullman 
Editorial  Association  held  before  the  train  of  fourteen  cars  was  required  to 
li^-up  of  the  party  on  Friday  Presi-  accommodate  the  editors  on  their  trip 
jgd  Brodie  announced  the  appointment  through  Florida. 

of  the  following  vice-presidents:  If  the  new  rule  governing  the  charac¬ 

ter  of  the  personnel  of  the  N.  E.  A. 
excursions  is  adhered  to,  next  year’s 
party  will  not  contain  more  than  250 
persons.  Such  a  nurtiber  can  be  easily 
handled  and  will  not  overtax  the  towns 
and  cities  they  may  visit. 

It  must  not  be  assumed  from  what  I 
have  written  that  any  of  our  hosts  fell 
down  in  taking  care  of  the  editors.  As 
a  matter  of  fact,  during  our  eighteen- 
hundred-mile  trip  the  people  of  Florida 
who  entertained  us  provided  generously 
for  our  wants.  Even  chronic  kickers, 
who  are  to  be  found  in  every  associa¬ 
tion,  had  little  fault  to  find  with  the 
arrangements. 

Death  of  Mr*.  Leavitt 

Although  we  traveled  nearly  600  miles 
in  automobiles  and  over  1,200  miles  by 
rail  no  serious  accidents  occurred.  There 
was  one  death.  Mrs.  Thomas  Leavitt, 
wife  of  the  owner  of  the  Dorchester 
(Mass.)  Beacon,  was  stricken  with 
pneumonia  and  died  in  a  hospital  at  St. 
Augustine.  Three  men  who  were  ill 
at  about  the  same  time  received  medical 
treatment. 

The  impression  Florida  and  her  en¬ 
terprising  people  made  upon  the  mem¬ 
bers  k>i  the  National  Editorial  Associa¬ 
tion  was  of  a  most  favorable  character. 
They  saw  Florida  under  the  best  possi¬ 
ble  auspices.  Entering  the  state  at  Pen¬ 
sacola,  its  most  western  portal,  the  at¬ 
tention  of  the  editors  was  directed  to 
the  superior  commercial  advantages  of 
this  admirably  located  city.  Nature  has 
undoubtedly  endowed  it  with  a  splendid 
water  front.  The  bay  is  wide  and  deep 
— wide  enough  to  give  shelter  to  all  the 
navies  of  the  world  at  one  time,  and 
deep  enough  to  admit  to  her  wharves 
men  acuvely  engaged  ni  the  news-  largest  ocean  liners. 

Mrs.  Mayes  Makes  a  Hit 

At  present  Pensacola’s  growth  is  be¬ 
ing  somewhat  retarded  by  the  grip 
which  the  Louisville  &  Nashville  Rail¬ 
road  has  upon  the  terminal  facilities  of 
the  city.  Prominent  citizens  told  me 
that  if  another  railroad  from  the  middle 
west  or  from  the  eastern  states  could 
establish  a  terminal  there,  and  thus 
pMrously  provide  for  the  entertain-  break  the  monopoly  now  held  by  the 


Oddy,  Woon- 
Dyersburg 


Appointments  for  the  states  not  in- 
chidfd  in  the  above  list  will  be  made 
later. 

Heartily  Approved 

A  resolution  that  met  with  the  hearty 
lapproval  of  the  conservative  members 
l<|if  and  was  adopted  without  opposition,  re- 
strirts  the  attendance  on  future  excur¬ 
sions  of  the  association  to  men  and 


paper  business  and  holding  sustaining 
memberships.  It  is  believed  that  this 
Jxfion,  if  lived  up  to,  will  put  an  end  to 
presence  on  these  trips  of  a  lot  of 
ii  Ilf  lauple  who,  under  one  pretext  or  an- 
olher,  have  masqueraded  as  newspaper 
IS  a  cfpeople  but  who,  in  fact,  are  not  and 
r  of  fiierer  have  been  engaged  in  newspaper 
•ork.  It  seems  to  me  that  it  is  unfair 
to  the  cities  and  associations  who  so 


ment  of  the  delegates  on  their  annual  L.  &  N.,  it  would  give  the  city  the 
that  they  should  be  asked  to  be  greatest  boost  it  has  ever  had.  It  is 
Itosts  to  men  and  women  who  have  no  claimed  that  shipments  can  be  made  by 
twnMtion  with  journalism.  water  from  Pensacola  at  less  cost  than 

^is  year’s  N.  E.  A.  party  numbered  from  any  other  southern  seaport. 

^^360.  To  provide  breakfast,  luncheon  Mrs.  Lois  K.  Mayes,  who  owns  and 
^se^nd  dinner  for  so  many  persons  in  the  edits  the  Pensacola  Journal,  is  one  of 
JWous  cities  and  towns  visited  was  a  the  cleverest  newspaper  women  of  the 
"S  problem.  In  some  places  there  were  South.  When  her  husband.  Col.  Frank 
]to  restaurants  or  hotels  capable  of^  feed-  Mayes,  died  six  years  ago,  she  had  had 
the  crowd.  In  such  cases  tables  were  no  experience  in  newspaper  editing  and 
tV?**  “"‘I®’’  the  trees  of  a  park  or  on  publishing.  But  she  bravely  shouldered 
^lawn  of  a  court  house  and  the  good  the  burden  of  its  management  and  went 
•^wives  of  the  town  provided  the  ahead  with  the  work.  She  soon  proved 
^  things  to  eat  from  their  own  to  her  friends  and  the  readers  of  the 

Journal  that  she  possessed  newspaper 
When  it  came  to  transporting  the  vis-  ability  of  no  mean  order.  She  was  quick 
5  from  one  city  to  another  through  to  learn  the  ins  and  outs  of  the  business, 
orange  groves  and  vegetable  grow-  and  under  her  administration  the  Jour- 
^(ustricts  of  the  state,  the  local  com-  nal  has  made  marked  progress.  Its  col- 
in  each  case  had  to  assemble  an  umns  are  filled  with  the  latest  local  and 
of  120  automobiles — certainly  a  domestic  news  and  with  a  generous 


li«Usk 


in  any  community,  but  a  par-  amount  of  advertising.  During  1920  it 


had  a  daily  circulation  of  6,188  and  a 
Sunday  circulation  of  8,033,  in  a  city  of 
24,(XX)  population,  which  is  going  some. 
Mrs.  Mayes,  who  is  vice-president  of  the 
Florida  Press  .Association,  will  probably 
be  elected  president  of  that  association 
at  the  annual  meeting  that  will  be  held 
in  Tampa  this  week.  Should  this  hap¬ 
pen  it  will  be  a  coincidence  that  it  was 
in  Tampa  many  years  ago  that  Colonel 
Mayes  was  elected  to  the  same  office. 

*  *  V 

INURING  our  stay  in  Lakeland  I  broke 
away  from  the  party  and  paid  a 
short  visit  to  W.  F.  Stovall,  owner  of 
the  Tribune,  at  Tampa.  In  some  re¬ 
spects  he  reminds  me  of  the  late  Colonel 
William  R.  Nelson  of  the  Kansas  City 
Star.  He  is  a  man’s  size  man,  possesses 
a  keen  pair  of  eyes  that  nothing  escapes, 
is  quick  of  movement  and  in  speech,  and 
fairly  radiates  energy  and  optimism.  On 
the  will  of  his  office  is  an  architect’s 
drawing  of  the  new  Tribune  building 
which  is  soon  to  be  erected  on  one  of 
the  best  business  sites  in  the  city.  It  will 
occupy  the  center  of  an  entire  square 
and  will  be  surrounded  by  a  park.  When 
completed  it  will  Jie  the  finest  newspaper 
building  in  the  entire  South  and  will 
have  no  superior  in  any  part  of  the 
country. 

A  little  while  ago  Mr.  Stovall  erected 
a  new  home  for  the  Tribune,  but  soon 
after  it  was  completed  one  of  Tampa’s 
furniture  dealers  came  along  and  offered 
him  .such  a  good  price  for  the  property 
that  he  sold  it  and  immediately  began  to 
plan  a  much  larger  and  finer  building 
for  his  paper,  which  is  to  the  west  and 
south  coast  of  Florida  what  the  Jack¬ 
sonville  Times-Union  is  to  the  north 
and  east  coast.  Tampa  is  growing 
rapidly  under  the  impetus  qf  foreign 
and  coastwise  trade.  I  was  told  that 
the  city  makes  more  cigars  than  any 
qther  place  in  the  world.  In  the  de¬ 
velopment  of  Tampa,  the  Tribune, 
which  now  has  a  circulation  of  over 
30, (XX)  copies  daily,  is  a  most  important 
factor.  It  spares  no  expense  to  get  the 
news  and  constantly  keeps  its  readers 
in  touch  with  the  markets  of  the  world. 

*  *  * 

JJARRY  BROWN,  who  for  several 
years  was  one  of  the  main  spokes  in 
the  wheel  of  the  St.  Augustine  Record, 
is  now  the  publisher  of  the  Lakeland 
Telegram.  During  the  stay  of  the 
editors  in  that  live  and  hospitable  city 
Mr.  Brown  did  everything  he  could  to 
make  them  feel  at  home.  The  Telegram 
has  a  fine  office  and  is  adding  to  its 
mechanical  equipment.  The  paper  itself 
is  full  of  snap  and  go.  The  merchants 
of  the  city  are  supporting  the  Telegram 
in  a  generous  manner.  They  appreciate 
the  work  Mr.  Brown  is  doing  for  the 
city  and  like  the  way  he  presents  the 
news.  During  our  visit  to  Lakeland  we 
were  entertained  in  a  royal  manner  by 
the  citizens.  In  fact,  in  few  places  was 
so  much  done  by  the  business  men  to 
make  our  stay  pleasant  and  memorable. 

t  *  * 

^^T  Miami  I  had  the  pleasure  of  meet¬ 
ing  Frank  B.  Shutts,  owner  of  the 
Miami  Herald  and  a  member  of  the  firm 
of  Shutts  &  Bowen,  attorneys-at-law. 
Mr.  Shutts  founded  the  paper  ten  years 
ago.  He  expected  at  the  time  to  give  up 
the  practice  of  law  and  devote  his  atten¬ 
tion  entirely  to  the  newspaper,  but  found 
himself  unable  to  do  so.  Today  his  firm 
does  the  largest  legal  business  in  Miami 
and  engages  the  service  of  sixteen  per¬ 
sons.  The  Herald  has  made  splendid 
progress  and  is  now  the  leading  morning 
newspaper  in  its  section  of  the  state. 
Edward  Taylor,  the  general  manager, 
was  for  several  years  an  executive  officer 
of  the  Corn  Exchange  Bank,  Chicago. 
Mr.  Shutts  met  him  while  on  a  visit  to 
that  city  and  after  his  return  home  tele¬ 


graphed  him  an  offer  to  become  the 
business  executive  of  his  paper.  Mr. 
Taylor  accepted  and  inside  of  two  weeks 
arrived  in  Miami  and  went  to  work. 
Although  he  knew  nothing  about  news¬ 
paper  publishing  he  soon  “caught  on.’' 
He  reorganized  the  staff  and  inaugurated 
new  business  methods  that  gave  the 
paper  a  better  standing  among  local 
merchants  and  general  advertisers.  To¬ 
day  the  Herald  is  well  filled  with  adver¬ 
tising  and  its  columns  contain  the  best 
of  the  news  of  the  day.  Frank  B. 
Stoneham,  the  editor,  is  one  of  the  ablest 
editorial  writers  in  Florida. 

*  *  * 

'X’HE  two  daily  newspapers  at  Daytona 
are  the  Gazette-News,  edited  by  T, 
K  Fitzgerald,  and  the  Morning  Journal, 
of  which  H.  C.  Sparkman  is  editor  and 
manager.  Both  are  progressive  news¬ 
papers  and  cover  the  field  in  a  thorough 
manner.  Mr.  Fitzgerald  gave  me  a  de¬ 
lightful  spill  in  his  automobile  along 
the  magnificent  beach  of  Daytona.  For 
twelve  miles  we  went  like  the  wind  over 
the  smooth  hard  surface,  with  the  breath 
of  the  sea  in  our  nostrils  and  the  joy 
of  a  beautiful  morning  in  our  hearts. 
No  ride  I  have  ever  taken  impressed  me 
like  this.  It  was  almost  like  flying,  so 
swiftly  and  easily  we  moved  over  the 
ground. 

*  *  * 

'J’HE  largest  and  most  important  school 
of  journalism  in  the  United  States  is 
located  in  Missouri  and  not  in  New 
York,  as  many  people  have  supposed. 
Dean  Walter  Williams  of  the  University 
of  Missouri  school  tells  me  that  325 
students  were  enrolled  la.st  fall  for  the 
several  courses.  The  faculty  is  com¬ 
posed  of  fourteen  members,  six  of  whom 
devote  their  entire  time  to  in.struction 
in  journalism.  Next  month  the  new 
building  just  completed  for  the  exclusive 
use  of  the  school  will  be  dedicated. 

* 

gEFORE  closing  these  chronicles  of 
the  N.  E.  A.’s  doings  in  Florida,  I 
must  say  a  word  about  Jack  Senter,  of 
the  Columbus  (Miss.)  Commercial. 
While  in  bathing  at  Daytona  with  other 
members  of  the  editorial  party  he '  saw 
that  the  young  son  of  George  Dolliver, 
of  the  Battle  Creek  Record,  was  in 
trouble.  The  lad,  who  could  not  swim, 
had  been  swept  off  his  feet  and  carried • 
beyond  his  depth.  He  was  sinking  when 
Senter,  himself  a  youth  of  20  years, 
reached  him  and  after  a  fight  with  the 
waves  brought  him  ashore.  In  the 
meantime  Mr.  Dolliver  had  been  seized 
with  a  cramp  and  it  was  only  through 
the  quick  action  of  Senter  in  going  to 
his  relief  that  saved  him  from  drown¬ 
ing.  Unfortunately,  in  rescuing  the  two 
persons  Senter  was  badly  cut  on  the 
legs  and  body  by  the  barnacles  on  a  post 
of  the  pier  against  which  he  was  hurled 
by  the  waves.  For  the  next  two  or 
three  days  he  had  to  hobble  around  on 
a  cane. 

«  *  * 

George  W.  Wagenseller,  who  publishes 
the  Middleburg  (Pa.)  Post,  a  weekly, 
having  a  circulation  of  6,000  copies,  al¬ 
though  Middleburg  has  a  population  of 
only  1,(X)0.  was  one  of  the  first  if  not 
the  first  person  to  write  a  book  on  ad¬ 
vertising  for  the  use  of  schools.  “The 
Theory  and  Practice  of  Advertising” 
was  published  in  1902.  It  was  designed 
for  use  in  business  colleges  and  was 
adopted  by  quite  a  number.  Mr.  Wagen- 
seller  received  orders  for  the  book  from 
several  foreign  countries  including  India 
and  Japan.  Although  there  have  been 
many  changes  in  advertising  practice 
since  Mr.  Wagenseller  wrote  it  the  book 
is  still  in  active  demand. 

•  *  * 

One  of  the  prominent  members  of  the 
N.  E.  .A.  whom  I  had  the  opportunity  of 
'meeting  was  Dietrich  Lamade,  publisher 


14 


Editor  &  Publisher  for  April  2 ,  1921 


of  the  Pennsylvania  Grit  at  Williams¬ 
port,  Pa.,  one  of  the  most  successful 
weekly  newspapers  in  the  United  States. 
Mr.  Lamade  has  a  striking  personality. 
He  is  a  well  built  man  with  iron  grey 
hair  and  moustache,  a  strong  but  kindly 
face,  and  eyes  that  indicate  a  responsive 
nature.  Mr.  Lamade  and  his  daughter, 
Mrs.  George  R.  Flemming,  had  been 
spending  a  month  at  Sea  Breeze  and 
other  East  Coast  resorts  previous  to  the 
arrival  of  our  party.  On  the  golf  links 
he  had  acquired  a  healthy  tan  color  that 
made  some  of  the  young  men  of  our 
party  envious.  Mr.  Lamade  is  of  the 
type  of  successful  business  men  who 
have  accumulated  fortunes  through  a 
capacity  for  hard  work  and  the  ability 
to  correctly  interpret  the  taste  of  his 
readers  in  the  matter  of  news  and  spe¬ 
cial  articles. 

With  two  or  three  associates  he 
bought  the  property  which  is  now  known 
as  the  Pennsylvania  Grit.  His  cash  in¬ 
vestment  at  the  time  was  $150.  In  time 
he  bought  out  his  partners  and  became 
the  paper’s  sole  owner.  The  Grit  has  a 
circulation  of  300,000,  distributed  all 
over  the  United  States  and  there  are 
few  cities  in  which  it  does  not  have  sub¬ 
scribers.  While  I  was  talking  with  Mr. 
Lamade  at  the  Alcazar,  in  St.  Augus¬ 
tine,  a  man  introduced  himself  to  the 
publisher  and  said  that  he  had  been  a 
subscriber  to  the  Grit  for  a  quarter  of  a 
century  and  that  50  copies  were  sold 
every  week  by  one  newsdealer  alone  in 
that  city. 

•  *  ♦ 


'J'HAT  a  blind  man  can  see  almost  as 
much  as  those  who  have  good  eyes 
was  the  conclusion  I  reached  after  talk¬ 
ing  with  P'rank  O.  Edgecombe,  publisher 


of  the  Geneva  (Neb.)  Signal,  who  was 
one  of  the  members  of  the  editorial 
party.  Mr.  Edgecombe  had  just  re¬ 
turned  from  an  automobile  ride  through 
the  potato  district  adjoining  St.  Augus¬ 
tine  when  I  met  him  and  asked  how  he 
had  enjoyed  the  trip. 

“I  had  a  fine  time,”  he  replied.  “That 
was  a  wonderful  country  we  drove 
through  and  possesses  great  possibilities. 
The  driver  of  our  car  was  thoroughly 
familiar  with  the  country  and  through 
his  descriptions  of  the  scenes  we  viewed 
on  this  trip  I  was  able  to  see  with  my 
ears  almost  as  well  as  the  other  editors 
could  with  their  eyes.  I  believe  I  could 
describe  the  country  through  which  we 
passed  almost  as  accurately  as  I  could 
had  1  possessed  eyesight.” 

Mr.  Edgecombe  bas  missed  few  of 
the  conventions  of  the  N.  E.  A.  during 
the  past  fifteen  years.  He  takes  part 
in  the  debates  on  questions  affecting  the 
publishing  business  and  possesses  a  fund 
of  information  that  is  the  envy  of  his 
friends.  The  loss  of  his  eyesight 
through  an  accident  while  out  gunning 
with  a  boy  companion  in  his  youth,  does 
not  interfere  with  his  enjoyment  of  life 
Of  his  success  in  business. 


*  *  » 


^^NOTHER  editor  of  the  party  with 
whom  I  was  in  close  contact  was 


Congressman  Guy  V.  Hardy,  of  the 
Canon  City  (Col.)  Record,  a  daily  news¬ 
paper.  Mr.  Hardy,  with  his  close 
cropped  beard  looks  more  like  a  physi¬ 
cian  or  an  architect  than  a  western 
journalist.  During  the  trip  over  the 
state  he  was  called  upon  several  times  to 
make  an  after-dinner  speech,  and  always 
told  his  hearers  something  worth  while. 
At  the  banquet  given  in  honor  of  the 
visitors  at  the  Royal  Palace  Hotel  in  this 
city  pn  Wednesday  evening  he  spoke  of 
the  pressure  brought  to  bear  upon  Con¬ 
gress  to  take  over  and  allot  the  news¬ 
print  supply  of  the  country  during  the 
period  of  high  prices.  He  pointed  out 
the  unreasonableness  of  many  of  the 
demands  and  suggestions  made  by  news¬ 
paper  publishers  and'  said  that  if  men  in 
other  lines  of  business  had  made  similar 
demands  the  daily  and  weekly  editors 
would  have  opposed  them  tooth  and  nail. 
Mr.  Hardy  is  making  a  fine  record  in 
Washingtpn  and  is  almost  certain  to  be 
re-elected  to  Congress  when  his  present 
term  expires'.' 

)  *  »  » 


JN  several  cities  in  Florida  I  saw  mon¬ 
uments  that  had  been  erected  to  the 
memory  of  the  Confederate  dead  sooti 
after  the  close  of  the  Civil  War.  Among 
the  many  inscriptions  they  bore,  none 
appealed  to  me  so  strongly  as  this 
beautiful  sentiment  inscribed  upon  the 
monument  at  St.  Augustine: 

“They  have  crossed  the  river  and  rest 
under  the  shade  of  the  trees.”  What  a 
volume  of  suggestion  lies  in  these  few 
words ! 


Standing  Committee  Bars  Swindlers 
From  Correspondents’  Corps 

(Special  to  Editok  &  Publisher) 
Washington. — Persistent  reports  of 
activities  of  swindlers  operating  among 
high  officials  of  the  Government,  espe* 
cially  members  of  Congress,  has  pro¬ 
voked  a  campaign  directed  by  the  Stand¬ 
ing  Committee  of  Correspondents  to 
abate  the  evil.  Formal  notices  have  been 
distributed  widely  in  Washington  to  the 
end  that  contributions  by  officials  to  vari¬ 
ous  forms  of  crooked  enterprises  may 
cease  and  that  Congressmen  shall  know 
they  cannot  buy  the  friendship  of  news¬ 
paper  correspondents. 

The  following  letter  is  being  sent  out 
by  Gus  J.  Karger,  chairman,  and  H.  C. 
Stevens,  secretary,  of  the  standing  com¬ 
mittee  : 


QARRY  A.  WILLARD,  formerly 
president  of  the  N.  E.  A.,  who  owns 


the  Bocnville  Herald,  Edward  M.  Per¬ 
kins,  publisher  of  the  Leroy  Gazette- 
News,  and  John  P.  Herrick  of  the  Olean 
Breeze,  were  prominent  members  of  the 
New  York  State  delegation.  Mr.  Wil¬ 
lard’s  oratorical  ability  was  requisitioned 
on  numerous  occasions.  Mr.  Perkins, 
who  possesses  a  keen  sense  of  humor, 
enlivened  many  a  tedious  hour  of  travel 
by  his  good-natured  “joshes”  and  quilps. 
Mr.  Herrick,  who  is  an  oil  well  expert 
and  is  president  of  the  New  York  Oil 
Producers’  Association,  told  me  that 
New  York  last  year  produced  about 
d.(XX),()(X)  barrels  of  crude  oil.  He  has 
visited  every  important  oil  territory  in 
the  United  States  and  can  reel  off  sta¬ 
tistics  regarding  the  industry  by  the 
yard. 


The  Standing  Committee  of  Correspondents, 
in  charge  of  the  Congressional  press  galleries, 
take  occasion  to  inform  Senators,  Representa- 
tives  and  other  public  officials  that  individuals 
who  seek  to  induce  them  to  pay  for  news¬ 
paper  articles  or  other  news  publications  are 
not  entitled  to  the  privileges  of  the  press 
galleries;  and  that  when  any  such  individual 
asserts  that  any  part  of  the  amount  thus 
solicited  or  obtainea  is  to  be  used  to  entertain 
or  in  any  way  benefit  the  corps  of  correspond¬ 
ents  or  any  member  thereof  he  is  stating  a 
deliberate  untruth. 

Any  member  of  the  corps  who  would  abuse 
his  gallery  privilege  to  obtain  money  under  the 
pretense  exposed  would  be  subject  to  exclusion 
under  the  rules.  If  solicitations  of  this  char¬ 
acter  are  made,  the  public  man  thus  approached 
is  respectfully  requested  to  make  the  facts 
known  to  the  undersigned,  in  order  that  both 
he  and  the  corps  of  correspondents  may  be 
protected  and,  further,  that  any  offender, 
should  he  be  a  member  of  the  galleries,  may  be 
dealth  with  under  the  rules. 


Thrasher  with  Williams  Agency 

H.  H.  Thrasher,  late  with  Colgate  & 
Co.,  Jersey  City,  has  become  connected 
with  the  Fred  C.  Williams  Agency. 


New  Ad  Manager*  for  Price  db  Co. 

Chicago. — E.  V.  Price  &  Co.,  whole¬ 
sale  merchant  tailors,  have  appointed 
Randolph  Branner  as  director  of  ad¬ 
vertising. 


STORY  BEHIND  A  STORY 
FUTURE  GOAL  OF  PRESS 


Malcolm  Bingay  of  Detroit  News,  Out¬ 
lines  To  Pi  Delta  Epsilon  How  News 
Handling  Will  Develop — Harding 
an  Honorary  Member 


(By  Telegraph  to  Editor  &  Publisher) 


CHECK  “WE  BOYS"  AT  CAPITAL 


tures  of  the  session  on  Saturday 
ing.  Officers  were  elected  as  foOoiv* 
President,  Mark  K.  Ehlbert,  Chio*. 
vice-president,  William  G.  (2olgat{|^ 
ronto ;  secretary,  George  K.  Biggs  Co. 
lumbia  University ;  treasurer,  G.  C. 
Massachusetts  Institute  of  Technoloe.' 
editor  of  the  Epsilog,  Philip  C.  Pait  ' 


.■\nn  .\rbor,  Mich.,  March  27 — By 
unanimous  vote  of  the  delegates  present 
at  the  15th  annual  convention  of'  Pi 
Delta  Epsilon,  national  journalistic  fra¬ 
ternity,  held  in  the  Michigan  Union 
March  25  and  26,  President  Warren  G. 
Harding  was  invited  to  accept  honorary 
membership,  which  he  accepted  by  tele¬ 
graph.  The  meeting  was  also  note¬ 
worthy  for  the  fact  that  it  was  the  first 
annual  convention  held  outside  of  New 
York  City. 

Features  ef  the  first  day’s  proceed¬ 
ings  were  the  initiation  of  new  mem¬ 
bers,  granting  of  charters  and  a  dinner 
at  which  Malcolm  Bingay,  managing  ed¬ 
itor  of  the  Detroit  News,  and  member 
of  the  Michigan  chapter,  was  the  chief 
speaker. 

With  the  assertion  that  the  news¬ 
paper  man  of  the  future  must  get  at 
the  “story  behind  the  story,”  Mr.  Bingay 
outlined  what  he  conceived  as  the  neces¬ 
sary,  future  developments  in  journalism 
if  it  is  to  continue  as  an  active  force  in 
the  production  of  a  higher  stage  of  civil¬ 
ization. 

The  public,  he  said,  must  be  taught  to 
read  the  newspaper  with  understanding. 
When  it  has  learned  not  only  to  read,  but 
to  let  the  printed  word  penetrate,  to 
really  think  rather  than  merely  to  accept, 
sensationalism  in  the  handling  of  news¬ 
paper  stories  will  pass.  The  duty  of  the 
newspaper  to  publish  so-called  crime 
stories,  he  declared,  did  not  absolve  the 
editor  of  the  responsibility  of  present¬ 
ing  such  stories  with  intelligence  and 
discretion.  To  exclude  crime  news  en¬ 
tirely  was  no  solution  of  the  problem, 
for  such  suppression  would  bring  on  the 
newspaper  practising  it  the  suspicion  and 
criticism  of  those  who  would  not  hesitate 
to  declare  that  the  publishers’  policy  was 
dictated  by  ulterior  motives.  In  that 
way,  there  was  danger,  if  not  disaster. 

"That  the  proper  publication  of  crim¬ 
inal  cases  should  act  as  a  deterrent  of 
evil  was  emphasized  by  Mr.  Bingay,  who 
pointed  out  that  the  most  formidable  fear 
of  the  criminal  was  “what  •  will  the 
papers  say?”  The  newspaper  man 
of  the  future,  he  said,  would  be 
trained  in  the  analysis  of  human 
motives  through  sound  instruction  in 
economics,  sociology  and  psychology. 
In  support  of  this  contention  he 
instanced  the  largely  increased  number 
of  college  men  now  in  newspaper  offices, 
as  compared  with  their  rarity  when  he 
entered  the  journalistic  profession 
twenty  years  ago.  On  his  own  paper 
at  least  75  per  cent  'of  the  staff  were 
men  and  women  of  university  education. 
This  condition  was  a  happy  augury  for 
the  future  power  and  progress  of  the 
newspaper,  he  concluded. 

Other  sfieakers  of  the  evening  were 
C.  Stewart  Baxter,  president  of  the  local 
chapter,  who  acted  as  toastmaster ;  Pres¬ 
ident  J.  Raleigh  Nelson  of  the  university 
department  of  English ;  E.  A.  Baum- 
garth  of  the  Detroit  News;  Harland 
Johnson,  editor  of  the  Ann  .\rbor  Times- 
News;  Mark  K.  Ehlbert.  Grand  Pres¬ 
ident  of  the  fraternity,  and  Frank  Bart¬ 
lett.  delegate  from  the  University  of 
California. 

A  charter  was  granted  to  the  chapter 
at  Hamihon  College.  Hamilton.  N.  Y., 
and  an  address  by  Prof.  Morris  P.  Til¬ 
ley,  of  the  Michigan  faculty,  amendments 
to  the  constitution  and  the  election  of 
officers  to  the  Grand  Council  were  fea- 


NORMALCY  BY  NEWSPAPER  pjA 


Thomson  Tells  Poor  Richards  Bi| 
of  Today  I*  To  Revive  Buyin| 

(Special  to  Editor  &  Publishei) 

Philadelphia. — Speaking  before  tld 
members  of  the  Poor  Richard  Qubtli 
past  week,  William  A.  Thomson,  direi. 
tor  of  the  Bureau  of  Advertising  of  ti* 
American  Newspaper  Publishers’  .i\sio. 
ciation,  declared  that  newspaper  adv* 
tising  will  be  the  greatest  means  of 
storing  business  to  that  condition  whid 
thanks  to  the  present  occupant  of  i: 
White  House,  we  now  speak  of  as 
condition  of  “normalcy.” 

“The  consumers  are  in  a  watdifi 
waiting  attitude,”  said  Mr.  Thomson  j 
the  course  of  his  talk  in  which  he  lie 
dared  that  it  was  his  belief  that  i.atiocf 
and  local  advertisers  are  just  begimiin 
to  realize  the  importance  of  props 
newspaper  advertising.  Continuing  h 
said: 

“National  and  local  advertisers  cams 
afford  to  waste  a  moment  in  presentiA 
their  goods  to  the  public.  The  big  kl 
to-day  is  to  get  the  consumers  interesii 
in  buying.  Only  by  advertising,  n 
that  in  the  newspapers,  can  the  raai 
facturer  find  his  proper  market,  a: 
make  possible  distribution  and  reailiii|l 
of  his  goods.  With  the  help  of  ^ 
newspapers,  normal  buying  will  set 
this  year.  The  newspaper  as  a  mediJ 
of  direct  results  will  mean  a  lotto* 
manufacturer  who  wants  business  coniW 
tions  to  recover  from  a  slump.  Tig 
year  will  reward  systematic  fighters, 
in  the  advertising  field  feel  that 
should  see  as  great  a  volume  of  netij 
paper  advertising  as  1921,  which  was 
banner  year.” 


B.  L.  T. 


(Pert  Leston  Taylor,  better  known  u 
L.  T.,**  the  conductor  of  the  famous  “Liw 
Type”  column  of  The  Chicago  Tribunt, 
of  pneumonia,  March  19.) 


If,  when  ends  my  lifetime’s  story  I  sb 
reach  the  realms  of  glory. 

With  the  cherubim  and  seraphim  bfikk 
jasper  sea, 

I  hope  the  daily  journal  of  the  regioni 
ternal 

Will  be  featuring  a  column  which  is  nn 
B.  L.  T. 


And  if  it  should  transpire  that  the  ever! 
fire 

Be  my  portion  in  that  bourne  from  whia 
traveler  returns. 

If,  each  morning  ere  they  fried  me. 
would  place  the  “Line”  betide 
I  would  cultivate  philosophy,  despil* 
many  burns. 


I  w’ill  fear  no  impish  jailor,  if  the  wordi^ 
B.  L.  Taylor  ^  ^ 

May  continue  to  delight  me  when  my 

is  laid  away;  W 

And  his  many  quips  will  leaven  the  monoi:B 
of  Heaven  1 

And  I  hope  he  keeps  on  writing  until  Ke»j 
rection  Day.  .  ^  J 

— H.  M.  NiMiio  in  the  Detroit 
Night. 


An  Insurance  AdvertUing  AtfociaM 

Advertising  managers  of  Ameiwj 
life,  fire  and  casualty  insurance  coup' 
nies  are  contemplating  organinng » 
association.  A  preliminary  meeting'll 
held  in  New  York  a  few  days  ago 
representatives  of  a  number  of 
larger  eastern  companies 
another  will  take  place  April  6.  j 
which  western  companies  have  been 
vited.  The  organization  prograno 
charge  of  Chauncey  S.  S. 
tising  manager  of  the  North  Briti*  j 
Mercantile  Insurance  and  allied  co*(^ 
nies.  New  York. 


Editor  &  Publisher  for  April  2 ,  19  21 


DISPLAY  LINOTYPES 

Model  20  Linotype  Users  who  Set  Their  Display 
Direet  from  the  Linotype  Keyboard 


Akron  ( 0. )  Beacon-J  ournal 
Alton  ( Ill. )  Telegraph 
Atlanta  Constitution 
Augusta  (Ga. )  Herald 
Baltimore  News 
Boston  Herald  &  Traveler 
Boston  Post 
Boston  Telegram 
Breitenbach  Linotyping  Co. 

(Cincinnati) 

Brooklyn  Eagle 
Buffalo  News 
Canton  ( Ohio )  News 
Canton  (  Ohio )  Repository 
Chester  ( Pa. )  Times 
Champaign  ( Ill. )  News 
Chicago  Tribune 
Cincinnati  Post 
Columbus  ( Ohio )  Citizen 
Dayton  (Ohio)  Daily  News 
Dayton  ( Ohio )  J  oumal 
East  St.  Louis  (Ill.)  Journal 
Easton  ( Pa. )  Express 
Englewood  Typesetting  Co. 

(Chicago) 

Erie  (Pa.)  Times 
Evansville  ( Ind. )  Courier 
Federal  Printing  Co.(N.Y.) 
Fort  Wayne(Ind.)  Journal- 

Gazette 

Foote  &  Davies  Co. 

(Atlanta,  Ga.) 

F  resno  ( Cal. )  Republican 
Gloucester  ( Mass. )  Times 


Gross  Typesetting  Co. (St. 

Louis,  Mo.) 

Honolulu,  Pacific  Com¬ 
mercial  Advertiser 
Kansas  City(Mo.)Star 
Lansing(  Mich. )  State 
Journal 

Lowell  ( Mass. )  Courier- 
Citizen 

Melbourne  ( Australia ) 
Herald  &  Weekly  Times 
Louis  Meyer  Film  Labora¬ 
tories,  Inc.(N.Y.) 
Minneapolis  (Minn. ) 
Tribune 

Mobile(  Ala. )  Register 
Muncie  ( Ind. )  Star 
National  Cash  Register  Co. 
Newark (N.  J.)News 
New  Orleans  Times- 
Picayune 
New  York  Herald 
New  York  Sun 
New  York  Times 
New  York  Tribune 
Norristown  ( Pa. )  Times 
Oakland  (  Cal. )  Enquirer 
Oakland  ( Cal. )  Tribune 
Paducah  ( Ky . )  Sun 
Pawtucket  (R.  1.)  Evening 
Times 

Ralph  Pellon(New  York) 
Peoria  (Ill.)  Star 
Philadelphia  Bulletin 
Philadelphia  Inquirer 


Philadelphia  Jewish  World 
Philadelphia  North 
American 

Pittsburgh  (  Pa. )  Press 
Providence (R.  I.) Journal 
Portland  (Ore. )  Oregonian 
Portland  ( Me. )  Evening 
Express 

Portsmouth  ( Ohio )  Times 
Rapid  Service  Press 
(Boston,  Mass.) 
Riverhead  ( N.  Y. )  County 
Review 

Rochester  ( N.  Y. )  Democrat 
and  Chronicle 
San  Francisco  Chronicle 
The  Schilling  Press,  Inc. 

(New  York) 

Scranton  ( Pa. )  Times 
Seattle  ( W  ash. )  Post-Intel¬ 
ligencer 

Steubenville  ( Ohio  )  Gazette 
Sydney  ( Australia )  Herald 
Tampa  ( Fla. )  Times 
Taunton  (Mass. )  Gazette 
Technical  Press  (N.Y.) 

W  ashington  ( D.C. )  Star 
Worcester  (Mass. )  Telegram 
.  Youngstown (O.) Telegram 
Y  ork  (  Pa. )  Dispatch 
San  Francisco  Bulletin 
Woonsocket(R.  I.)Call- 
Reporter 

Salem  ( Mass. )  News 


Mergenthaler  Linotype  Company 

29  Ryerson  Street f  Brooklyn,  N .Y. 


San  Francisco  Chicago 

646  Sacramento  St.  1100  S.  Wabash  Ave. 

,  Canadian  Linotype  Limited,  Toronto 
68  Temperance  St. 


New  Orleans 
549  Baronne  St. 


This  advertisement  is  composed  entirely  of  Linotype  material 


CLASSIFIED  MANAGERS  FAVOR  SALARY 
PLUS  BONUS  OR  COMMISSION 

A  Round  Table  Discussion  on  How  Space  Sellers  Can  Be  Encouraged 
to  Increase  Volume  of  “Small  Ad”  Business  Daring 
Period  of  Readjustmoit 

By  C.  L.  PERKINS 

Executive  Secretary,  National  Association  of  Newspaper  Classified  Managers. 

'T’HIS,  we  are  told,  is  a  period  of  read- 

*  justment  in  every  line  of  industry.  .  Y'"’  contributes  an  ar- 

Government  statistics  say  that  prices  are  Editor  &  Polisher  each 

coming  down  and  in  many  lines  the  week  on  the  possibilities  of  classi- 
wage  level  is  being  lowered.  All  of  this  advertising-treating  the  sub¬ 
makes  the  consideration  of  classified  ad-  the  viewpoints  of  toth 

vertising  salesmen's  remuneration  timely.  the  advertiser. 

The  earnings  and  method  of  paying  Everyone  is  invited  to  bring  classi- 
classified  salespeople  is  a  subject  that  is  problems  and  individual 

more  than  timely.  It  is  always  an  im-  to  Mr.  Perkins  attention, 

portant,  vital  problem,  because  the  pro- 

duction  of  a  staff  is  largely  determined  lem,  S.  J.  Pickens,  classified  advertising 
by  the  amount  of  salaries  paid  and  the  manager  of  the  Portland,  Oregon,  Jour- 
system  by  which  they  are  determined.  nal,  writes :  “All  of  our  solocitors  are  on 
A  specific  proof  of  this  is  the  case  of  a  straight  salary  basis.  One  of  the  rea- 
a  certain  telephone  soliciting  department  sons  why  we  do  not  use  the  commission 
which  has  been  under  the  writer’s  ob-  basis,  or  a  salary  and  commission,  is  the 
servation  recently.  This  organization  fact  that  under  such  an  arrangement 
since  the  first  of  the  year  has  produced  salesmen  frequently  object  to  being 
30  per  cent  more  business  than  it  did  in  called  upon  to  do  work  which  is  not 
the  same  length  of  time  before  Jami-  strictly  within  their  field.  My  experi- 
ary  1.  Business,  as  a  whole,  in  the  city  ence  has  been  that  they  base  their  objec- 
where  this  department  is  working  is  no  tion  upon  the  fact  that  it  would  possibly 
better  than  it  was  prior  to  the  first  of  interfere  with  their  earnings.  Where 
the  year  and  classified  advertising  is  no  comparatively  few  salesmen  are  used  it 
easier  to  get.  During  this  period  no  is  often  necessary  to  swing  a  man  from 
changes  have  been  made  in  the  personnel  one  territory  to  another  or  one  classifica- 
or  sales  methods.  Absolutely  the  only  tion  to  another  due  to  resignation,  ill- 
change  has  been  in  the  method  of  paying  ness  or  any  one  of  a  dozen  reasons.” 
the  operators.  Therefore  the  increase  of  The  Akron  Times,  according  to  D.  E. 
business  must  be  credited  to  the  new  Knepper,  the  classified  advertising  man- 
plan  of  remuneration.  ager,  is  considering  the  adoption  of  a 

Broadly  speaking  there  are  two  meth-  commission  arrangement,  not  only  with 
ods  of  paying  space  sellers — straight  the  idea  of  getting  more  business  but 
salaries  and  salaries  plus  a  commission  with  the  hope  of  encouraging  the  sales- 
or  bonus.  men  to  see  that  their  clients  pay  prompt- 

The  advocates  of  the  straight  salary  ly  and  are  responsible  financially, 
claim  that  salespeople  should  be  paid  in  The  Chicago  Daily  News,  Hartford 
this  way,  since  honest  people  do  not  need  Courant,  New  Orleans  Item,  Indianapolis 
any  incentive  to  do  their  best  work.  News,  Spokane  Spokesman-Review  and 
They  claim  that  commissions  are  double  New  York  Mail  are  a  few  of  the  many 
payment  for  work  that  a  salesperson  is  newspapers  paying  a  salary  plus.  Under 
duty  bound  to  perform  for  his  regular  their  various  plans  the  salesmen’s  aver- 
salary.  age  earnings  are  as  follows: 

Among  the  papers  paying  straight  sala-  Indianapolis  News  .  $30.00 

ries  to  classified  salesmen  are  the  fol-  N^wTrSDeT.:;’. 32:50 
lowing  I  Hartford  Courant .  27.00 

»  Pap^r  Average  Average .  $30.00 

^'paul  Pionier’  P^esV knd  Dispatch: !  *24  ^  Chicago  Daily  News  has  a  unique 

Detroit  News  .  50  basis  for  determining  commissions,  which 

D^Moin^XglsteVand  TkibuA;;:;;  3*  E.  J.  Boughner,  Classified  advertiMng 

manager,  describes  in  this  manner :  The 
Daily  News  pays  its  salesmen  in  a  dif¬ 
ferent  way  from  most  other  newspapers. 
They  work  by  classifications — real  estate, 
automobiles,  rooms  and  miscellaneous. 


Average .  $34 

Most  of  these  papers  pay  a  small  bonus 
of  $1  for  each  yearly  contract  signed. 

In  commenting  upon  the  salary  prob- 


The  percentage  of  the  daily  business 
printed  by  the  Daily  News  in  the  last 
calendar  year  is  the  basis. 

“Let  us  say  that  in  automobiles,  for  in¬ 
stance,  the  Daily  News  printed  50%  of 
the  daily  business  of  Chicago  in  1920. 
Say  that  this  week  the  Daily  News  prints 
5223%  of  the  business;  each  salesman 
in  the  automobile  division  receives  a 
bonus  of  $2.23. 

“By  far  the  greater  portion  of  the 
Daily  News  business  is  voluntary,  and  a 
plan  of  direct  commissions  encourages 
the  diverting  of  business  from  other 
channels  to  that  of  the  salesman.  This 
results  in  greater  profit  for  the  salesman 
but  no  greater  profit  for  the  Daily  News, 
since  the  paper  prints  the  same  amount 
of  business  but  merely  receives  it 
through  a  different  door.  Group  com¬ 
missions  encourage  leaving  as  much  busi¬ 
ness  to  voluntary  channels  as  possible, 
since  that  gives  the  salesman  more  time 
to  solicit  new  business.” 

The  commission  on  the  Indianapolis 
News  is  one  cent  on  each  insertion  se¬ 
cured,  deducting  kills.  H.  G.  Barringer, 
classified  manager  of  the  News,  says: 
“The  bonus  was  inaugurated  when  we 
first  started  an  intensive  effort  to  sell 
all  of  our  patrons  three-  and  six-time 
orders.  This  bonus  has  paid  well  be¬ 
cause  the  reports  show  that  the  solicitors 
are  bringing  in  nearly  twice  as  many  in¬ 
sertions  as  they  did  previous  to  the  in¬ 
stallation  of  the  bonus  system.” 

The  Spokane  Spokesman-Review  has 


a  proven  bonus  system  that  nof 
creases  business  but  reduces  lab^* 
over.  “The  bonus,”  says  J.  J, 
classified  advertising  manager,  "a 
ed  among  the  men  who  have  bttjj, 
service  for  at  least  one  year,  WW 
man  leaves  the  service  before  the  Qd 
the  year,  he  does  not  participate  ij  j 
division.  The  bonus  arrangement 
at  about  one-half  the  total  businea 
the  year.  For  instance,  if  the  total  dj 
fied  business  for  the  year  is  $200,(l(l(|i 
salesmen  would  receive  a  bonus  mi 
business  over  $100,000. 

“The  following  diagram  will  gbt 
idea  of  our  present  arrangement; 

1%  on  business  from  $100,000  to 

$125,000  or  . "  J., 

2%  on  business  from  $125,000'to 

$150,000  or  .  , 

3%  on  business  from  $150,000  to  ' 

$175,000  or  .  ~ 

4%  on  business  from  $175,000  to  ' 

$200,000  or  .  |,, 

5%  on  business  from  $200,000  up.'  ’ 

“On  a  $200,000  volume,  we  wonM 
ceive  a  bonus  of  $2,500.  If  the  bwij 
has  increased  $10,000,  it  would  rneaij 
additional  bonus,  or  an  increaa 
$20,000  would  mean  $1,000  additii 
bonus.  The  bonus  is  divided  ok-S 
on  a  basis  of  salaries,  and  one-hall  j 
basis  of  business  reported.  Wt  b 
tried  out  this  plan  over  a  period  ofi 
years  and  we  find  that  it  pays  iiil 
way,  as  it  is  instrumental  in  kwi 
practically  every  man  on  our  force  u 
his  toes  and  working  hard.  It ; 
each  individual  a  bigger  vision,  as  k 
(Continued  on  page  22) 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  S2  Correspondents. 

Foreign  News  Service  from  28  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  News  Service  from  16  Authoritative  Correspondents. 
Commentaries  by  former  President  Taft,  Col.  E.  M.  House, 
and  other  Authorities  of  World  Renown. 

Feature  Service  Includes  Magazine  Pages,  Comics,  Cartoons, 

Paris  and  American  Fashions,  Home  Page  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 


;  INDEPENDENCE  SQUARE 


PHILADELPHIA,  PA. 


'T’HERE  were  twenty-four  pages  of  newspaper  ads  in  the  March  3d 
issue  of  Printers’  Ink,  and  in  the  course  of  a  letter  recentlj 
received  occurs  this  paragraph : 

“From  Printers’  Ink  I  have  learned  something  about  the  markets  covered 
by  newspapers  in  Chicago,  Baltimore,  Indianapolis  .and  Milwaukee.  How 
much  have  the  manufacturers  in  other  places,  or  at  least  their  advertisini 
representatives.  learned  from  the  advertising  pages  of  Printers’  Ink  of 
the  compact,  densely  populated,  easily  traveled,  prosperous  New  England 
market  which  can  be  reached  quite  effectively  by ,  use  of  the  Boston 
newspapers?’’ 

It’s  a  fair  criticism  on  a  serious  newspaper  weaknesa — the  newspapers’  prinirf 
appeal  to  national  advertising.  If  the  mass  of  newspaper  advertising  paga  ■ 
Printers’  Ink  each  week  were  devoted  primarily  to  selling  newspaper  advertii« 
and  secondarily,  to  our  own  particular  papers,  it  would  in  the  long  run  not  oaiT 
be  more  effective  but  completely  swamp  all  other  media  in  Printers’  Ink,  or  ssj 
other  advertising  publication. 

If  the  newspapers  ever  get  together  in  their  advertising  and  in  their  aoliA 
tion  and  present  a  harmonious  united  front  to  national  advertisers  and  to  ts» 
agents,  heaven  help  some  of  the  other  forms  of  advertising  which  have  aptlr 
termed  its  “fringes.”  By  way  of  assuring  newspapers  who  have  never  W' 
thing  but  direct  arguments  on  the  merits  of  their  own  propositions.  The  NE1« 


IW!WTni 


the  indirect  method  of  selling  the  market  first  and  the  paper  i 
tremely  productive  and  profitable  way  of  advertising. 

Baltimore  is  the  eighth  largest  market  in  the  country  but 
second  to  none  tn  productiveness  I  The  NEIVS  and  The 
AMERICAN  circulate  more  than  187,000  copies,  daily  and 
Sunday,  reaching  practically  every  home  in  and  near  the 
city,  covering  the  suburbs  and  counties  of  Maryland  and 
nearby  portions  of  the  adjoining  states  as  well, 

THE  BALTIMORE  NEWS 

m  43  Evening,  Daily  And  Sunday.,  m 

BaltiiMrieAnimcSl 

Morning,  Daily  And  Sunday.  1^ 


DAN  A.  CARROLL 
Eistcn  Rcpresealative 
ISO  Nuun  Street 
New  York 


J.  E.  LUTZ 

Weslero  RttfSJS 
First  NithMlM*, 
Chiesgo  J 


50  East 


42nd  Street  :  :  : 


‘*11iriUuiK 

ThinK*” 

By 

EtfeRickeobacker 

Briitling,  timeljr, 
bmnan  articles  by 
Uncle  Sam's  great¬ 
est  living  hero. 


“From  Nero  to 
Harding” 

By 

Hwirik  Van  Loon 

spicy  daily 

Dlastrated  feature 
forrhildren,  by  an 
amosing  artist  and 
historian. 


‘Velpa  for 
Aalo  Owners” 
By 

Ki;  McNamara 

Who  has  driven 
nearly  one  million 
miles  without  an 
accident. 


“BealUi  and 
Boxing” 

By 

DtWitt  Van  Coiit 

Who  has  pro- 
100  ring 
tUmpiont  and 
of  phr* 

r. 


The 

Christy  Walsh 
Syndicate 


“BaaebaU” 

By 

BabeRrih 

ExcltaaiTC  signed 
service  by  the 
idolised  hero  of 
the  American  pnb- 
lic. 


**Woman  the 
Decorative” 
By 

O’Kane  CoiweD 

Noted  New  York 
woman  artist  amd 
dictator  of  bean- 
tiful  things  for 
women.  She  gives 
a  reason  for  every 
idea. 


“The  Fannjr 
Side  of 
Broadway” 
By 

Harry  Carr 

A  i^ter  who  un* 
Muciouslv  makes 
New  York  doings 
^  like  a  book 
of  gags. 


‘*Succe««  in 
the  Cinema” 

By 

D.  W.  Griffith 


A  successful 
l^tinris  career  via 
the  Sims  as  out¬ 
lined  by  the  great¬ 
est  moving  picture 
f  e  n  i  n  s  m  the 
world. 


papers 


Names  whose  combined  an¬ 
nual  services  would  cost  over 
a  Half  Million  Dollars. 


Whose  work  and  deeds  are 
known  to  newspaper  readers 
through  $5,000,000  worth  of 
Personal  Advertising. 


Your  paper  now  has  the  privilege  of  realizing  on 
this  vast  investment  hy  securing  the  feature  prod¬ 
ucts  of  their  gifted  pens. 


Sincerely  yoers, 


”Plays  and 
Playera” 

By 

Mvy  Gvden 

Weekly  personal 
comment  of  the 
New  York  stage  by 
America’s  moat 
brilliant  directing 
star. 


‘“The  Big 
Match” 

By 

Jack  Keans 

Series  of  inside 
revelations  on  the 
Dempsey  -  Carpen- 
tier  bout,  by  the 
power  behind  the 
throne. 


“Sport 

Cartoons” 

By 

Christy  Wdsh 

HU  “Sightfield 
Follies”  register 
*  the  repartee  and 
hnmor  of  the  ball 
park.  Followed  by 
fans  from  Boston 
to  San  FrancUco. 


New  Yo^k 


“A  Buck  a 
Day” 

By 

GcaeBKk 

Daily  column  of 
syncopated  fnn  by 
the  lyric  wUard 
of  the  f  a  m  o  n  s 
Ziegfgd  Folfiet. 


I  am  justly  proud  of  my  distinguished  associ¬ 
ates.  Their  names  are  the  best  guarantee  of  the 
high  standard  set  for  future  years. 

And  I  am  grateful  to  my  many  newspaper 
friends  whose  confidence  and  assistance  for  ten 
years  has  made  this  enterprise  possible. 

The  business  of  our  Editorial  G>mmittee  is  to 
scrutinize  every  proposed  feature.  The  Chairman 
is  an  editor  of  mature  years.  Without  his  endorse¬ 
ment  no  feature  will  be  presented  to  the  news¬ 


papers. 

Being  merely  an  “attractive”  feature  is  not  suffi¬ 
cient.  “Would  he  as  an  editor  buy  it?”  That 
is  the  test! 


We  are  entering  competition  with  one  of  Ameri¬ 
ca’s  most  skillful  groups  of  business  men.  And  we 
are  soliciting  one  qf  the  most  superior  groups  of 
publishers  in  the  history  of  the  press. 

In  both  instances  our  zeal  and  resources  shall 
be  employed  to  the  utmost. 

On  behalf  of  my  eminent  associates  I  earnestly 
ask  the  newspaper  Editors  of  the  country  for  con¬ 
tinued  confidence  and  patronage. 


The  greatest  array 
of  talent  and  genius 
ever  offered 
American  News- 
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DUMMY  OR  TICKETS  IN  HANDUNG  MAKE¬ 
UP  OF  ADVERTISING  MATTER 


Invetdgmtioa  %ows  Managers  Bdiave  Dmuny  More  Practical — Facts 
Entering  into  Use  of  Each  System — ^N.  A.  N.  E.  Decides 
to  Hold  Mid«year  Meetings 


!  By  FRED  MILLIS 

Executive  Seeretarj'of  the^Jbtional  AnocUtion  of  Newspaper  Executives. 

AvTHoa's  Note. — The  fpnowiag  analysis  of  the  advantages  of  the  dummy  and  ticket 
system  of  ordering  advertisements  aypora  in  many  ways  previous  statements  issued 
by  the  National  Association  of  Newspaper  Executives.  This  analysis,  however,  is  a 
result  of  a  very  thorough  study  of  systems  used  by  newspapers  over  the  country. 

The  analysis  wax  made  with  the  co-operation  of  five  different  practical  newspaper 
executives. 

PKiLLOWING  a  questionnaire  which,  jng  away  position  is  losing  considerable 
was  sent  out  by  the  Natiojigl  'Asso-  TnConie  to  which  he  is  justly  entitled, 
dation  of  Newspaper  Executives  to  100  A  newspaper has  two  things  to  sell- 
newspapers  ascfto  the  advantages  and  dij-vi  spaqe  and  position.  ‘ 

advantages^  of  the  dummy  system  in  .‘Yet  many  successful  publishers  find  it 
making  up  a  newspaper,  so  many  oppos-  an '^vantage  to  neither  give  nor  sel^ 
ihg  viewpoints  were  presented  and  so  pdsi^On.  The  Chicago  Daily  News  is  an 
many  questions  asked,  that  it  Was  decid-  outstanding  example  of  a  newspaper 
ed  by  the  officers  of  the  orgttfiization’to  .^which  follows  this  practice, 
set  out  in  a  report  to  all  taembefs  the  Yet  on  the  other  hand  there  are  many 
different  factors  entering  into  the  mak--  ''lafge  successful  papers  that  have  in- 
ing  of  a  decision  as  to  whether  or  not 'to  creased  their  advertising  income  as  much 
use  the  dummy  system.  as  15  per  cent  by  selling  special  pages 

A  newspaper  executive  before  making  and  top  of  page  position  to  practically 
this  decision  must  take  into  considers-  all  of  their  regular  advertising. 


Mr.  Minis,  under  the  auspices  of 
the  National  Association  of  News¬ 
paper  Executives,  the  newspaper 
department  of  the  A.  A.  C.  W., 
conducts  a  round  table  discussion 
in  Editor  &  Pubusher  every  week 
on  matters  of  inter-relation  to  the 
newspaper  advertising  department 
and  the  user  of  newspaper  adver¬ 
tising  space.  Criticism  of  or  com¬ 
ment  on  any  views  expressed  and 
contributions  should  be  sent  to 
Fred  Millis,  News  Building,  In¬ 
dianapolis. 


tion  the  following  factors: 

1st.  Have  you  a  positive  dead  line  for 
receiving  advertising  copy? 

2d.  Do  you  sell  or  give  page  position 
or  position  on  pages? 

3d.  Is  your  business  largely  automatic 
or  is  your  volume  sold  day  by  day  by  your 
advertising  staff?  In  other  words,  is  your 
list  of  advertisers  fluctuating  and  do  you 
constantly  deal  with  new  faces  in  your  ^ 
paper  ?  « 

4th.  Have  the  merchants  in  your  com¬ 
munity  been  educated  to  position  and  its 
advantages  ?  s 

Sth.  Have  yon  a  dependable-foreman  or 
man  in  charge  of  the  make-up  in  the  com¬ 
posing  room?  Is  he  familiar  with  your 
advertising  accounts? 

6th.  Do  you  make  radical  changes  in  any 
edition  ? 

7th.  If  yon  have  a  Sunday  publication 
are  any  of  the  sections  printed  ahead  of 
your  final? 

Sth.  Is  your  space  for  advertising  flexi¬ 
ble?  Do  yon  permit  only  so  many  col¬ 
umns  of  advertising  to  appear  in  a  stipu¬ 
lated  number  of  pages  in  your  paper? 

After  taking  these  questions  in  mind 
the  newspaper  executive  can  then  intel¬ 
ligently  make  a  decision  as  to  whether 
or  not  he  wants  the  control  of  position* 
in  his  paper  to  rest  either  in  his  adver¬ 
tising  department  or  in  his  composing 
room. 

With  the  ticket  system  where  adver¬ 
tising  is  ordered  either  for  specific  posi¬ 
tion  or  run  of  paper  the  make-up  is  in 
^e  composing  room. 

Where  the  dummy  form  is  used  the 
control  is  in  the  hands  of  the  advertising 
department. 

Neither  system  has  any  particular 
merits  which  will  save  the  publisher 
money,  unless  he  determines  to  handle 
his  advertising  entirely  on  a  run  of 
paper  basis  or  has  his  business  in  such 
shape  that  it  is  practically  automatic — 
it  comes  in  day  after  day  with  prac¬ 
tically  the  same  volume  and  with  indi¬ 
vidual  advertisers  running  on  steady 
schedule  with  about  the  same  space  on 
each  insertion. 

The  writer  of  this  analysis  is  firmly 
convinced  that  the  publisher  who  is  giv- 


A  publisher  should  have  a  dummy 
make-up  system : 

— if  he  has  a  dead  line  for  receiving 
copy. 

— if  average  size  of  paper  exceeds 
twenty  pages. 

— if.  (composing  room  foreman  is  new, 
not  thoroughly  responsible,  or  not 
absolutely  familiar  with  the  adver¬ 
tising. 

— if  radical  changes  are  not  made  in 
editions  of  publications. 

— if  some  sections  of  the  Sunday  edi¬ 
tion  are  printed  earlier  in  the  week. 

— if  advertising  is  not  flexible. 

On  the  other  hand,  a  publisher  can 
follow  the  ticket  system; 

— if  he  has  an  editorially  controlled 
newspaper. 

— if  his  dead  line  is  not  absolutely 
fixed. 

— if  he  has  a  dependable  composing 


room  organization  which  has  a  per¬ 
sonal  interest  in  putting  out  a  well- 
balanced  sheet. 

— if  his  business  is  more  or  less  steady. 

In  summary  it  is  the  opinion  of  the 
writer  that  the  dummy  system  is  more 
practical  in  nine  cases"  out  of  ten.  This 
opinion  reflects  that  of  quite  a  number 
of  newspapers  which  are  now  using  the 
ticket  system. 

*  «  .  * 

ANOTHER  PUBLICITY 
GRAFTER 

^^N  advertising  schedule  for  the  motor¬ 
cycle  association  is  going  out  to 
newspapers  over  the  country  with  a 
letter  from  the  agency  which  handles 
the  account,  with  the  following  written 


stuffed  club  hanging  over  tht 
papers’  heads: 

“We  might  state  at  this  tin. 
Assocution  has  authorized  this  i2L*' 
as  an  annual  institution.  WhetW**** 
the  list  of  newspapers  remains 
for  succeeding  gears’  busineti 
rally  depend  largely  upon  the^"^ 
support  extended  by  the  several 
departments. 

Yet  this  agency  does  not  seeaio 
satisfied  with  this  and  denand  u 
made  that  it  have  the  assuranctrf 
paper  of  “sporting  page  position  ni 
premium.”  There  isn’t  a 
newspaper  in  the  country  thatoum 
to  accept  the  order  in  this  way. 

The  thing  to  do  is  to  send  the  c 
right  back  to  the  agency. 


PROTEST  AGAINST  FISH 
PUBUCITY 

'J'HE  Bureau  of  Advertising 
A.  N.  P.  A.  has  been  urged  iy 
National  Association  of  NewaL 
Executives  to  take  up  with  the  IM 
ment  of  Commerce  the  fact  da 
^vernment  is  now  promoting  » ^ 
licity  campaign  for  the  consumpda 
fish.  Press  matter  is  raining  in  ft(n 
sides  on  the  editorial  departmeottn| 
people  to  eat  more  fish.  This  coy 
is  absolutely  unreasonable,  shxt 
fruit  growers,  raisin  growers  andd 
associations,  as  salmon  producen. 
used  good  advertising  space  to  td 
stories. 


DeiiisoD(Tcx.)HeraId 

*T>«BiMD’s  onlr  DuOsr** 

increased  King  Featuree  Sunday 
Catnic  Order  on  March  t9th  to 

5,000 

NO  PREMIUMS 
NO  CONTESTS 


Hi 


Financial 

Advertising 

Wall  Street  is  a  distinct  field 
in  itself  and  as  financial  adver¬ 
tising  is  growing,  must  be  cov¬ 
ered  accordingly. 

Klein  specializes  exclusively  in 
financial  advertising  and  his 
entire  staff  spend  their  time  in 
the  financial  districts  of  New 
York  and  Chicago  every  busi¬ 
ness  day  of  the  year.  The 
only  way  to  build  up  financial 
advertising  patronage  for  your 
paper  is  to  cover  this  field  thor¬ 
oughly.  Are  you  doing  this? 

Get  a  line  on  Klein  by  getting 
in  touch  with  any  agency  han¬ 
dling  financial  business,  any 
financial  advertiser  Dr  any  of 
the  publications  which  I  repre¬ 
sent.  My  New  York  office  is 
at  42  Broadway.  My  telephone 
number  is  Broad  4476.  Tele¬ 
phone  me  when  you  come  to 
the  A.  N.  P.  A.  Convention. 
I  will  be  glad  to  talk  this  over 
with  you. 

Joseph  A.  Klein 

Publishers  Representative 


42  Braadway 
New  Yaik 


Sa.  LaSalle  Sl 
Chicafa 


A  rasolt  at  aaarit  aad  raadar  coafidaoca 


Not  bulk  alone,  but  heat  units,  is 
what  the  scientific  coal  buyer 
insists  upon  having. 

The  same  problem  confronts  you 
when  you  begin  to  buy  white  space. 


In  addition  to  net  paid  circulation 
you  want  to  know  about  where  the 
publication  circulates;  what  is  paid 
for  it;  how  its  readers  regard  it;  the 
purchasing  power  of  its  readers;  and 
its  influence. 


Audit  Bureau  Circulation  Reports 
give  you  most  of  this  information  in 
carefully  audited  figures  and  state¬ 
ments.  That  is  why  a  study  of 
A.B.C.  reports  pays. 

If  you  take  the  Publisher’s  State¬ 
ment,  the  Auditor’s  Report  and  a 
copy  of  the  publication  and  examine 
them  thoroughly,  you’ll  And  that 
space  buying  is  simplified,  because 
the'information  contained  in  A.B.C. 
reports  is  accurate  and  informative. 


You  get  a  mental  picture  of  the 
publication,  its  subscribers,  and  the 
people  it  serves. 


It  is  not  enough  to  be  satisfied  with 
a  glance  at  the  figures  alone.  Study 
their  meaning  and  the  full  im¬ 
port  of  every  paragraph  on  the 
reports,  as  well.  It  is  the  most  de¬ 
pendable  test  for  the  true  value  of 
white  space. 


m 


(nports  News 

ANINDAY  DISPATCHES) 


FOSTER 


riants. 

Baseball  Guide 
‘Father 


of  the  Game. 

|f  the  original  rules  for  World’s  Series 
if  the  N.  Y.  Evening  Telegram. 


professional  sports  as  well  as  he  knows 
;n  engaged  to  write  exclusively  for 

d  Press  Association 


lay,  John  B.  Foster  completes  the  Big  Four 
’^ear -’Round  Sports  for  our  Daily  Service. 

LAY  LAWRENCE  PERRY 

in?  Golf 

Tennis 

Yachting 

Polo 

^  Rowing  and  Football 


»n»olidated  Press  Association,  Commercial  Bank  Building,  Washington,  D.  C 


\ 


AMERICA  NOT  AVERSE 
TO  BRITISH  GOODS 


FAVOR  SALARY  PLUS  BONUS 
OR  COMMISSION 


(Continued  from  page  16) 


London  Exportora’  Mm  diangoa  WImb 
Chicnco  Tribuno’t  EuropMB  Man- 
agor  Quotad  City’s  Mar- 
ckaata  on  Salability 


not  interest^  in  his  own  end  of  the  .^LsbeL 

work  alone  but  in  the  department  as  a  n 

whole.  This  for  the  reLon  that  the  Jn^rL 

total  volume  of  business  is  the  thing  that  _  ,  inHnrpfTipnr  tn 

will  tell  the  tale  at  the  end  of  the  year.  set  IrvS 

...  ,  f  advertiser  service  and  attention  and  ken 

In  other  words,  it  ightens  up  the  loose  ^in,  satisfied,  thus  reducing  the  nu5 
cogs  and  creates  teamwork  which  we  cancellations.”  ” 

consider  necessary  to  a  healthy  increase  -i,..  r  .  . 

..  u  •  r  .u-  j  .  *  ti  ileyond  doubt  the  concensus  of  oDink* 

in  the  business  from  this  department.  ...i....  *•  • 

P  K  Ewine  classified  advertisine  among  most  classified  advertising  man. 

.  twing,  c  assined  advertising  ^  ^ ^  ^  salary  plus  a  bonus  or 

manager  of  the  New  Orleans  Item,  ex-  commission  of  some  kind  secures  tj 
plams  his  paper  s  system  as  follows:  greatest  production.  The  plus  plan  2 

Eve^one  in  the  classified  department  stimulates  to  greater  effort,  ev« 

knows  that  salaries  are  based  on  volume  ^he  most  conscientious  worker  but 
of  net  business  done  by  each  individual,  man  to  determine  his 

We  figure  that  they  should  receive  as  ^^^nings.  On  the  basis  of  a  straiS 
their  salary  anywhere  from  8%  to  10%  ,3,  salesmen  feel  that  £ 

of  the  net  business  they  bring  in  on  a  .j^ould  receive  more  money,  but  areS 
weekly  average.  I  do  not  mean  that  we  ^ack  by  something  or  somebody  beyoS 
change  salaries  weekly,  but  that  if  a  ^^eir  control.  This  feeling  Ls  n« 
solicitor  IS  consistently  working  on  less  efficiency  in  salesmen 

than  an  8%  basis  he  should  get  a  raise.  _  1 

I  figure  up  the  averages  about  every  6  a  a  r  ur  ni.  • 

or  8  weeks,  and  can  pretty  well  deter-  New  A.  A.  C.  W.  Cheimun 

mine  whether  or  not  it  is  a  flash  in  the  Charles  Henry  Mackintosh  of  the  U 

pan  or  steady  business.  I  don’t  figure  we  Salle  Extension  University,  Chicago, 
can  afford  to  have  a  man  that  cost  more  has  been  appointed  chairman  of  the  ed- 
than  10%  except  one  who  is  learning  the  ucational  committee  of  the  Associated 
game.  In  this  way  the  men  know  that  to  Advertising  Clubs  of  the  World. 


By  Herbert  C.  Ridout  Food  products  (mustard,  pickles, 

London  Editor,  Eoitoi  &  PuSLiiRn  sauces,  etc.). 

British  manufacturers  who  have  Sporting  goods. 

any  lingering  doubt  as  to  the  recep-  c"  u  .  *  .  j  -u  - 

tion  likely  to  be  accorded  their  goods  in  .  Ta  Tk' 

the  American  market  will  r^eive  a  knows  imported  fabrics  are 

pleasant  surprise  if  they  come  into  touch  to  .domestic  and  buy  them  for 

with  J.  J.  E.  Hcssey,  European  business  *  reason.  .  .  *  .u 

,  r-,  •  T  v.  r  Carson,  Pine  &  Scott  put  it  that  the 

manager  of  the  Chicago  Tribune,  for  ...  „  t  ^  u-  t.  j 

Mr.  Hessey  himself  had  put  to  him,  by  Bnt.sh-made 

the  North  American  section  of  the  Fed-  i.,- 

.-  f  D  u  T  J  -  •  -u  Frank  Hibbard  averred  that  the  public 

eration  of  British  Industries,  the  qucs-  „  n  l  j  .1  .u 

^  t.  .u  -u  *  _  •  J- _  recognizes  British-made  cutlery  as  the 

tion  whether  there  was  not  a  prejudice  l 

in  the  United  States  and  the  Chicago  i.r  .  .u  r  .  l  ^ 

market  against  British-made  goods.  The  J* 

challenge  was  taken  up  and  fourteen  goods  are  of  British  make  and  claim  that 
prominent  men  in  the  Chicago  field  have  1*  >  Powerf^ul  sellmg  argument. 

answered  it  in  a  fashion  most  explicit  ,  ^  t  5"" 

J  /  ^  I  food  imports,  that  the  public  considers 

and  forceful.  ♦  k  r  j  — 

I  have  had  the  privilege  of  examining 

the  portfolio  in  which  Mr.  Hessey  has  tt  v  ^  1  Kf  . 

c,  .  J  T  _  1  _  The  Hub  states  that  it  also  features 

filed  these  answers  and  I  can  only  say  ^  , _ , 

that  if  this  evidence  does  not  "scotch”  ‘he  fact  that  goods  are  of  British  make. 

the  bogey  of  supposed  opposition  or  r  a  T'  ••  •. 

apathy,  nothing  can.  I  think  the  letters  ^  F'^PP"  *  tapper  do  the  same  as  it 

deserve  the  widest  possible  circulation,  cus  omers. 

/  At  u*  u  w  •  ^  4U^..  The  Fair  are  in  like  boat,  saying  that 

for  apart  from  the  high  bearing  they  .  3^.  -ax.  A^  ♦  ^  » 

.  .A  i  A-  u  A  in  connection  with  cutlery  and  woollens 

have  upon  trade  relations  between  the  ax.  t  a  r  ax.  •  n  -a-  xf  x  ^ 

two  co^tries,  they  are  invested  with  a 

significance  that  can  only  mean  substan-  ‘’"’P® 

tial  friendship,  and  it  is  this  that  might  ,  u  v  .u 

It  u  u  •  J  It  IS  work  such  as  this  by  the  service 

well  be  emphasized. 

u  A  f  1  department  of  American  newspapers  that 

Mr.  Hessey  put  a  series  of  leading  ”  ...  .  j  •  a-  it?  t-  l 

..  .  .  -1  u  I  — ^„A  secures  the  utmost  admiration  of  English 

questions  to  retailers,  wholesalers,  and  ....  t.  •  i  u 

...  .  f  K .  •  .c-  advertising  men.  It  is  work  such  as  this, 

jobbers  in  various  lines  of  business  tn  ,  °  .  . 

Chicago,  the  stores  represented  being  both  by  American  newspaper  men  and 
Marshall  Field  &  Co.  (wholesale  and  re-  I’y  1*’"  American  Oiamber  of  Commerce 
tail);  Carson,  Pirie  &  Scott  (wholesale  European  countries  that  g<^s  so  far 
and  retail):  Hibbard,  Spencer.  Bartlett  to  stimulate  the  interchange  o^ business 
(wholesale  hardware)  ;  Fuller.  Morrison  between  the  two  great  peoples. 

&  Co.  (wholesale  drugs) ;  Butler  Bros. 

(wholesale  merchandise  of  all  kinds)  ;  Hawaiian  Newapaper  Man  Loat 
Burley  &  Co.  (wholesale  and  retail  San  Francisco. — Benjamin  Naylor,  a 
glassware,  pottery  and  china)  ;  James  P.  member  of  the  staff  of  the  Hilo  (T.  H.) 
Smith  &  Ci).  (food  product  importers) ;  Post-Herald,  disappeared  here  a  few 
The  Hub  (men’s  furnishings)  ;  Maurice  days  ago.  He  was  purchasing  supplies 
Rothschild,  Chicago,  Minneapolis  and  for  his  paper.  Foul  play  is  feared  by 
St.  Paul  (men’s  clothing  and  furnish-  the  police,  as  Naylor  had  $1,600  with 
ings)  ;  Capper  &  Capper  (men’s  furnish-  him  when  he  left  his  hotel. 

ings) ;  Rothschild’s,  State  Street  (de-  _ 

partment  store) ;  and  The  Fair  (depart-  « 

ment  store).  W.yUnd  Reguter  St.rU 

The  unanimous  declaration  of  all  four-  Buffalo. — Publication  of  the  Way- 

teen  is  that  there  is  no  known  public  land  (N.  Y.)  Register,  has  been  begun 
prejudice  against  British-made  goods  by  its  new  owners,  Frank  E.  Lowe  and 
and  that  they  are  sold  as  such.  Clifford  H.  King  of  Springville.  Jesse 

The  British  lines  actually  specified  by  Barber,  former  publisher  of  the  Regis- 
the  various  subjects  of  the  examination  ter,  is  recovering  from  an  attack  of 
include  the  following:  influenza  which  forced  him  to  quit  the 

Cotton,  woolen  and  linen  fabrics.  publishing  business. 
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prise  of  $200  for  the  best  substi¬ 
tute  for  the  accompanying  adver¬ 
tisement  of  the  merits  of  The  New 
York  Times  Book  Review  and 
Magazine;  $25  for  each  additional 
advertisement  accepted.  Only  one 
will  be  received  from  any  indi¬ 
vidual.  It  is  hoped  to  accept  at 
least  ten  advertisements.  Address 
Advertising  Department,  The  New 
York  Times,  Times  Square,  New 
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Combining  the  convenient  and  attractive  form  of  a  magazine  and  the  timeliness  of  a  nevrs  publication,  it 
has  both  freshness  and  permanency.  It  is  not  a  thing  of  today  or  yesterday,  but  it  possesses  endurnig 
value.  Probably  no  other  publication  is  so  generously  redistributed  by  its  steadily  increasing 
number  of  readers. 

As  an  Advertising  Medium  it  is.  Without  Rival 

>^th  a  net  paid  sale  of  over  500,000  copies,  the  advertising  rate  of  $1.00  a  line  b  the  lowest  of  any  high- 
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The  New  York  Hmes  Book  Review  and  Magazine 

combines  a  local  with  a  national  circulation — 
300.000  copies  are  circulated  in  the  Metropoli¬ 
tan  district  of  New  York  City  and  over  200,000 
throughout  the  United  States  and  in  far  distant 
places. 

With  a  net  paid  sale  of  over  500,000  copies 
each  edition,  it  reaches  the  largest  and  most 
widely  distributed  group  of  intelligent,  discrimi¬ 
nating  readers  of  any  maigazine  in  the  world. 

The  New  York  Times  Book  Review  and  Magazine 
b  the  only  magazme  of  its  land  in  the  world: 
Articles  on  vital  current  topics,  with  most  in¬ 
telligent  and  comprehensive  reviews  of  the  lat¬ 
est  and  of  the  best  literature  of  the  day. 


The  New  York  Times  Book  Review  and  Msigazine 
b  the  Mfeekly  magazine  which  most  dosdy  fol¬ 
lows  die  news:  Going  to  press  the  week  of 
publication,  it  is  more  nearly  up  to  date  than 
any  other  magazine. 

The  New  York  Hmes  Book  Review  and  Magazine 
has  the  largest  sale  of  any  literary  magazine  in 
the  world. 

The  New  Yoik  Times  Book  Review  and  Magazine 
is  printed  throughout  in  rotogravure,  wire 
stitched,  and  presents  one  of  the  most  attrac¬ 
tive  supplements  of  any  Sunday  newspaper. 


Test  the  advertising  value  of  The  New  York  Times  Book  Review  and  Magazine  by  intelligent 
announcement  of  a  meritorious  article.  The  returns  will  be  as  gratifying  as  the  results  obtained  by  those 
who  made  the  test  and  have  become  regular  advertisers.  A  page  1,030  lines — $1,030,  the  lowest  priced, 
as  it  is  the  best,  advertising. 
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TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son»  300  Chestnut  street. 
Philadelphia.  Reported  will  make  up  lists  of 
newspapers,  etc.,  during  May  for  Northheld 
Company.  “Northfield  Bed  Davenports,”  She¬ 
boygan.  Wis. 

Barton  Dnrstinc  A  Osborn,  25  West  45th 
street.  New  York.  Reported  to  have  secured 
account  of  Hills  Brothers.  ^‘Dromedary  Dates 
and  Cocoanut,**  325  Washington  street.  New 
York. 

George  Batten  Company,  4th  Avenue  Bldg., 
New  York.  Reported  will  make  up  lists  of 
newspapers  during  April  and  May  for  Misha¬ 
waka  Woolen  Company,  **Ball  Brand”  rubber 
and  woolen  footwear;  handling  through  Boston 
office  account  of  Walker  &  Pratt  Manufactur¬ 
ing  Company,  *‘Cra^ford  Ranges,”  Boston; 

? lacing  orders  with  Middle  West  newspapers 
or  Central  Oil  &  Gas  Stove  Company,  ^IHor- 
ence  Oil  Cook  Stoves,”  Gardener,  Mass. 
*'Bumham  A  Ferris.  50  Church  street.  New 
York.  Reported  to  have  secured  account  of 
Mystic  Cream  Company,  Middletown,  N.  Y. 

Campbell,  Blood  4k  Trump,  Penobscot 
Building,  Detroit.  Reported  preparing  news¬ 
paper  campaign  for  Andrew  C.  Sisman,  ”Tour- 
coach”  and  “Roadcoach,”  Detroit. 

John  L.  Clough  Advertisiujg  Agency,  18 
University  square.  Indianapolis.  Have  se¬ 
cured  accounts  of  National  Clay  Products  Com¬ 
pany,  Muncte,  Ind.,  and  of  Bobbs-Merrill  Pub¬ 
lishing  Company,  Indianapolis. 

Co-Operative  Advertising  Company,  3339 
Lancaster  street,  Philadelphia.  Placing  copy 
with  Pacific  Coast  newspai^rs  for  Philadelphia 
Bird  Food  Company. 

Federal  Advertising  i^ency,  6  East  39th 
street,  New  York.  Placing  orders  with  New 
York  newspapers  for  Dunn  Pen  Company,  709 
6th  avenue.  New  York;  placing  oraers  with 
Middle  West  newspapers  for  Moody  Investors 
Service,  35  Nassau  street.  New  York. 

Greenleaf  Company,  41  Mt.  Vernon  street, 
Boston.  Making  contracts  with  newspapers  for 
Hood  Tire  Company,  Watertown,  N.  i. 

Gundlach  Advertising  Company,  Peoples 
Gas  Bldg.,  Chicago.  Placing  orders  in  mua- 
zine  sections  of  newspapers  for  National  Bu¬ 
reau  of  Analysis,  Republic  Bldg.,  Chicago. 

Honig-Cooper  Company,  74  New  Mont¬ 
gomery  street,  San  Francisco.  Reported  plan¬ 
ning  newspaper  campaign  for  Western  Alumi¬ 
num  Manufacturing  Conmany,  “Mission  Alumi- 
nue  Ware,”  Emeryville,  Cal. 

Murray  Howe  4k  Co.,  30  East  42d  street, 
New  York.  Again  placing  ci^y  with  news¬ 
papers  for  Prestolite  Company,  Indianapolis. 

Hoyt's  Service,  116  West  3  2d  street, 
New  York.  Again  placing  orders  with  news¬ 
papers  for  Art  Metal  Company,  Jamestown, 
N.  Y.,  and  22  Park  place.  New  York  City;  has 
secured  account  of  Alaska  Freezer  Company, 
^  Winchendon,  Mass. 

Ralph  G.  Hurd  Company,  Lincoln  Bldg.. 
Bridgeport,  Conn.  Has  secured  account  of 
Venolax  Medical  Company,  200  West  Houston 
street.  New  York. 

H.  £.  James  Agency,  1 10  West  19th  street. 
New  York.  Reported  to  have  secured  accounts 
of  Reeves  Domestic  Utilities  Company,  New 
York;  Arto  Company,  and  Standard  Music 
Roll  Company,  Orange,  N.  J. 

Philip  Kobbe  Company,  206  5th  avenue. 
New  ^ork.  Has  secured  account  of  Toch 
Brothers  ”R.  I.  W.”  paint,  320  5th  avenue, 
New  York. 

Massengale  Advertising  Agency,  Candler 
Bldg.,  Atlanta.  Reported  placing  orders  with 
Pacihc  Coast  newspaper  for  Currie  Brothers 
Company,  Inc.,  seeds,  Milwaukee. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicago.  Reported  have  secured 
account  of  Grand  Rapids  Refrigerator  Company, 
Grand  Rapids,  Mich. 

Ostenrieder  Advertising  Corporation,  25 

East  Jackson  Blvd.,  Chicago.  Reported  will 
place  newspaper  orders  for  n'indemerc  Hotel, 
Chicago. 

Peck  Advertising  Agency.  347  5th  avenue. 
New  York.  Gradually  extending  newspaper  or¬ 
ders  for  Empire  Food  Company,  “Reelegg,”  71 
Barclay  street.  New  York. 


Fred  M.  Randall  Company.  Book  Building, 
Detroit.  Reported  has  secured  account  of  Jef¬ 
ferson  Forge  Products  Company,  Detroit;  send¬ 
ing  orders  to  Michigan  newspapers  for  Cana¬ 
dian  Pacific  Railway,  Montreal:  sending  orders 
to  newspapers  for  American  Plan  of  Employ¬ 
ment  for  the  Associated  Industries,  Detroit. 

Alfred  J.  Silberstein,  18  West  34th  street. 
New  York.  Reported  has  secured  account  of 
Dutchess  Manufacturing  Company  “Dutchess” 
trousers  and  knickerbockers,  Poughkeepsie, 
N.  Y. 

J.  Walter  Thompson  Company,  242  Madi¬ 
son  avenue,  New  York.  Reported  preparing 
newspaper  campaign  for  Chicago.  Burlington  & 
Quincy  Railroad;  has  secured  account  of 
Printz-Biederman  Company,  “Printzess”  wom¬ 
en’s  ready-to-wear  garments,  Cleveland. 

Van  Patten,  Inc.^  50  East  42d  street.  New 
York.  Placing  orders  with  Pacific  Coast  news¬ 
papers  for  President  Suspender  Company, 
Shirley,  Mass. 

John  S.  King  Conmany,  Inc.,  Hippodrome 
Bldg.,  Cleveland.  Handling  advertising  for 
Polack  Solid  Rubber  “Tyres”  and  for  the 
Buckeye  Rubber  Products  Company,  Willough¬ 
by,  Ohio,  mechanical  and  molded  rubber  goods. 

Sackheim  4k  Schorman,  44  East  23d  street. 
New  York.  Handling  a  national  newspaper  ad¬ 
vertising  coi^aign  for  tobacco  products  of  the 
Silvergreen  Company,  Philadelpnia. 

Klau-Van  Pietersom-Dunlap  Agency,  1 3 1 
2d  street,  Milwaukee.  Preparing  an  advertis¬ 
ing  campaign  to  cover  the  Middle  West  for  the 
Automatic  Cradle  Manufacturing  Company, 
Stevens  Point,  Wis.,  maker  of  “Lullaby  Cra¬ 
dles”  and  “Flivver  Toys.” 

Critchfield  4k  Co.,  Brooks  Bldg.,  Chicago. 
New  accounts:  Andresen-Ryan  Coffee  Com¬ 
pany,  Duluth,  Minn,  to  use  newspapers  in  Cen¬ 
tral  West;  Home  Woolen  Mills,  Eaton  Rapids, 
Mich.;  Autopoint  Pencil  Company,  Chicago; 
Master  Vacuum  Cleaner  Company.  Chicago; 
Fairmont  Gas  Engine  &  Railway  Motor  Car 
Company,  Fairmont,  Minn. 

Conovar-Moonoy  Company,  Harris  Trust 
Bldg.,  Chicago.  New  account:  Case  &  Martin 
Company,  Chicago,  using  newspapers  to  adver¬ 
tise  pies. 

Tracy-Parry  Company,  Lafayette  Bldg., 
Philadelphia.  New  accounts  Colonial  Biscuit 
Company,  Philadelphia;  Sig  C.  Mayer,  cigars, 
Philadelphia;  Mechanics  Trust  Company,  Har¬ 
risburg,  Pa.;  Truly  Warner,  bats  and  caps, 
New  York. 

Husband  4k  Thomas,  165  East  Erie  street, 
Chicago.  Starting  a  campaign  in  national  farm 
papers  for  Lehigh  Cement  Company.  Allentown, 
Pa.;  a  new  account  is  Marshall  Field,  Glore, 
Ward  &  Co.,  investment  bankers,  Chicago. 

John  L.  Oough  Company,  Merchants  Bank 
Bldg.,  Indianapolis.  Planning  a  business  paper 
campaign  for  the  Marvel  Machinery  Company, 
Minneapolis. 

Hicks  Agency,  2 1 7  Broadway,  New  York. 
New  accounts:  Paul  L,  Bryant,  New  York, 
cleaners  and  dyers;  Bruck-Wollner,  New  York, 
dresses. 

Koch  Company,  University  Bldg.,  Mil¬ 
waukee.  New  account:  Lincoln  Light  CoriMra- 
tion,  Milwaukee,  manufacturer  of  farm  fight¬ 
ing  plants.  - 

Praeger  QuiU  Post  Office 

Washington,  D.  C. — Otto  Praeger, 
has  resigned  as  second  assistant  post¬ 
master,  effective  April  1.  Richard 
Aishton,  an  executive  of  the  Chicago  & 
Northwestern  Railroad,  is  mentioned  as 
his  probable  successor.  Dr.  Hubert 
Work  has  been  named  first  assistant 
postmaster-general. 

McElrath  With  Berrien 

Edward  R.  McElrath  has  joined  the 
staff  of  the  Berrien  Company,  Inc.,  ad¬ 
vertising  agents.  New  York.  Previously, 
Mr.  McElrath  was  for  14  years  credit 
manager  for  the  American  Woolen 
Company,  was  for  one  year  with  the 
Butterick  Publishing  Company. 


STANDARD  NEWSPRINT 

We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  basis. 

Get  our  price  before  placing  your  orders. 
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ILUNOIS  COAL 
OUTPUT  IN  1920 
BREAKS  RECORD 


When  we  think  of  Illinois  it  is  seldom 
or  never  in  respect  to  coal  mining- 
hut  it  is  nevertheless  a  source  of 
great  wealth  to  Illinois. 

The  production  of  bituminous  coal  in 
Illinois  in  1920  was  the  greatest  on 
record.  The  total  output  according 
to  figures  by  the  geological  survey 
was  90,050,000  tons. 

Illinois  is  one  of  our  wealthiest 
states.  It  ranks  high  in  the  produc¬ 
tion  of  agriculture,  manufacturing 
and  mining.  ^ 

Illinois  daily  newspapers  are  among 
the  best  in  the  country  in  influence 
and  pulling  power.  Concentrate  your 
efforts  in  this  territory  and  it  will 
produce  maximum  results. 

Use  these  daily  newspapers. 
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r  ..  rAiFisinAR  OF  rOMiNP  'ft'S'ng  and  according  to  Assembly- 

^  CALENDAR  OF  COMING  „ 

I  EVENTS 


.  Woman’s  Advertising  Qub’s  “Ad- 

""rertising  Hour.” 

l^Ncw  Haven  Advertising  Club  election. 
^Conference  of  insurance  advertising  man- 
in  New  York  on  formation  of 

jnociation.  ... 

..  College  Press  Association  conven- 
'^tion,  at  Ames,  la. 

lUi— American  Pulp  and  Paper  Association 
convention.  New  York. 

,i_Spliinx  Club  Ladies’  Night,  New  York, 
^j^^ricin  Association  of  Advertising  Agen¬ 
cies’  Executive  Committee  meets  in  New 

Ij—Andit  Bureau  of  Circulations  directors’ 
meeting. 

Western  Council  A.  A.  A.  A.  meets  in 
Chicago. 

.ii^Pnnhandle  Press  Association  convention: 
Amarillo,  'Tex. 

ilJO— New  York  State  Circulation  Managers’ 
Amociation  convention,  Utica. 
tu-Associated  Press  directors’  pre-convention 

feting.  New  York. 

2}— Northern  California  and  Mountain  Coun¬ 
ties  Mitorial  Association  meets  at  Wil¬ 
lows,  Cal. 

]j_Associated  Press  annual  convention  com¬ 
mittee  meetings.  New  York. 

American  Newspaper  Publishers’  Associa¬ 
tion  pre-convention  committee  meetings, 
New  York. 

National  Exposition  of  Printing  and  Ad¬ 
vertising,  New  York. 

Jf-Associated  Press  annual  convention  and 
luncheon,  Waldorf. Astoria,  New  York. 

A.  N.  P.  A.  pre-convention  committee 
meetings.  New  York. 

Publishers’  Buying  Corporation  meeting, 
Waldorf-Astoria,  New  York. 

2J.29— American  Newspaper  Publishers’  Asso¬ 
ciation  annual  convention,  Waldorf-As¬ 
toria,  New  York. 

27— Annual  luncheon  A.  N.  P.  A.  Advertising 
Bureau,  Waldorf-Astoria,  New  York. 

2J— A.  N.  P.  A.  annual  luncheon,  Waldorf- 
Astoria,  New  York. 

New  York  City  Newspaper  Credit  Man¬ 
agers'  Association  meeting. 

S—h.  N.  P.  A.  convention  adjournment. 

N.  Y.  Truthful  Ad  Low  Bill  Advances 

AiAtNY,  N.  Y. — The  Assembly  codes 
committee  has  favorably  reported  the 
Bflts  “honest  advertising"  bill,  which 
hu  the  support  of  advertising  publica¬ 
tions  and  associations  and  labor  organi- 
ations.  The  bill  eliminates  the  word 
tiowinglv”  from  the  present  law  re¬ 
lating  to  the  insertion  of  dishonest  ad- 


Donovan  Leaves  Catholic  Chronicle 

Albany,  N.  Y. — Thomas  H.  Donovan 
has  resigned  as  editor  of  the  Catholic 
Chronicle,  following  the  purchase  of  a 
controlling  interest  in  the  publication  by 
J'ames  E.  Doyle  of  Syracuse,  former 
managing  editor  of  the  Syracuse  Herald. 
Mr.  Doyle  has  also  obtained  control  of 
the  Catholic  Light  of  Scranton,  Pa.,  and 
the  Catholic  Sun  of  Syracuse  and  all 
will  be  published  at  the  Sun  office  in 
Syracuse.  James  K.  McGuire,  fdrmer 
mayor  of  Syracuse  and  now  of  New 
Rochelle,  and  Harvey  B.  Cassidy,  held 
two-thirds  of  the  stock  of  the  three  pub¬ 
lications. 


Illinois  Veteran  Dead 

Rushville,  Ill. — Edwin  Dyson,  aged 
83,  for  S3  years  the  editor  and  owner  of 
the  Times  and  one  of  the  best  known 
newspaper  men  of  Central  Illinois  died 
suddenly  March  27  of  heart  failure.  Mr. 
Dyson  was  active  until  the  day  before 
his  .death,  having  prepared  some  copy 
for  the  paper  the  Saturday  night  before 
he  was  stricken.  Mr.  Dyson  had  been 
80  years  a  resident  of  Rushville. 

Wright  with  N.  Y.  American 

The  automobile  department  of  the 
New  York  American  has  been  placed 
under  the  management  of  Edward  C. 
W  right. 

Schott  in  Paper  Business 

Chicago.  Henry  Schott,  formerly  in 
charge  of  sales  and  advertising  for 
Montgomery,  Ward  &  Co.,  has  been 
elected  vice-president  and  general  man¬ 
ager  of  the  Seaman  Paper  Company, 
with  headquarters  here. 


TheT rue  American  Stock 

That* 8  Your  Market  In  the  South 

Did  you  know  that  the  Southerner  is  more  typically  American  than  any  other 
citizen? — He  is. 

His  section  comes  nearer  the  100%  mark  in  pure  Americanism  than  any  other 
section  in  the  land.  The  13  states  covered  by  the  S.  N.  P.  A.  has  a  foreign 
clement  of  only  2.3% — so  slight  that  it  is  insignificant 

The  substantial,  steady,  dependable  characteristics  of  the  Colonial  Forefathers 
arc  manifest  in  the  Southerner  of  today. 

He  lives  well.  He  makes  monejr  in  the  midst  of  wealth.  He  spends  freely~for 
he  has  that  pride  in  position  which  has  always  characterized  his  race. 

Do  you  sell  a  necessity?  The  South  needs  it — wants  it.  In  the  South  is  that 
typical  American  demand  for  things  which  makes  life  pleasanter  and  fuller. 

Do  vou  sell  a  luxury?  Then  the  South  is  peculiarly  your  market.  For  the 
Southerner  has  in  a  marked  degree  the  American  love  of  ease — the  love  of  dis¬ 
tinctiveness. 

The  South  wants  your  hardware,  your  farm  implement^  your  furniture.  The 
South  wants  your  clothing.  The  south  dresses  well.  The  South  wants  your 
toilet  preparations-^your  cosmetics,  your  soaps,  your  dentifrices.  The  South 
wants  your  automobiles,  your  trucks,  your  tractors.  The  South  wants  your  candies, 
your  beverages,  your  packaged  foods. 

And  the  South  can  pay  the  bill. 


Southern  Newspaper  Publishers*  Association 

Chattanooga,  Tenn. 


Mr,  Publisher — You*ll  make  no  mistake 


when  you  decide  to  standardize  your  line  casting  com¬ 
posing  machine  equipment. 

Let  us 

Standardization  of  line  casting  equipment  is  an  Inter¬ 
type  Idea  that  has  saved  publishers  and  printers  many 

Demonstrate 

thousands  of  dollars. 

Model  for 

It  has  met  with  complete  success  because  it  is  mechani¬ 
cally  correct  in  principle. 

Model 

Builders  of  “The  Better  Machine” 

What  makes  the 

INTERTYPE  CORPORATION 

INTERTYPE 

”The  Better  Machine ** 

General  Offices:  50  COURT  ST.,  BROOKLYN 

Just  write  and  ask 

Chicago  Memphis  San  Francisco 
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E  D  I 


THE  COMING  CONVENTIONS 


The  two  most  important  events  in  the  American 
newspaper  world  are  the  annaul  meetings  of 
the  Associated  Press  and  the  American 
Newspaper  Publishers’  Association,  which  are 
usually  held  at  the  Waldorf-Astoria,  New  York, 
the  last  week  in  April.  This  year  the  Associated 
Press  meeting  will  take  place  on  Tuesday,  April  26, 
and  that  of  the  American  Newspaper  Publishers’ 
■Association  on  Wednesday,  Thursday  and  Friday, 
April  27,  28  and  29.  As  has  been  the  custom  for 
the  last  two  years  the  luncheon  of  the  Associated 
Press  will  be  given  on  Tuesday,  that  of  the  Bureau 
of  Advertising  on  Wednesday,  and  that  of  the 
A.  N.  P.  A.  on  Thursday. 

Convention  week  this  year  will  probably  bring  to 
New  York  the  largest  number  of  newspaper  editors 
and  publishers  ever  assembled  in  this  city.  Last 
year’s  attendance  broke  all  records,  the  reason  be¬ 
ing  that  the  meetings  marked  the  close  of  the 
greatest  volume  of  business  ever  enjoyed  by  the 
.American  newspapers  in  any  year,  and  because  of 
the  extraordinary  conditions  that  obtained  in  the 
newsprint  market.  The  publishers  were  anxious  to 
learn  all  they  could  upon  this  latter  subject  as 
their  immediate  future  depended  upon  a  favorable 
solution  of  the  paper  problem. 

The  questions  that  will  engage  the  most  serious 
attention  of  the  newspaper  men  this  year  are : 
labor.  Federal  taxation  and  newsprint.  Worried 
and  harrassed  as  they  were  last  year  by  the  paper 
situation,  they  are  not  less  worried  this  year  over 
the  labor  problem.  With  the  typographical,  stereo¬ 
typers’  and  pressmen’s  unions  demanding  a  44-hour 
week,  which  means  less  work  for  the  war-time 
wages  they  are  still  receiving  in  all  the  large  cities, 
and  in  the  near  future  a  demand  for  a  further  in¬ 
crease  in  their  pay,  the  publishers  realize  that 
something  radical  will  have  to  be  done  if  the  old- 
time  relationship  between  themselves  and  their 
employees  is  to  continue.  It  is  for  the  purpose  of 
taking  counsel  on  the  matter,  and,  if  possible,  de¬ 
ciding  upon  some  definite  course  of  action,  that  they 
will  flock  to  New  York  City  the  last  week  of  this 
month. 

In  addition  to  the  subjects  already  mentioned 
some  attention  will  undoubtedly  be  paid  to  postal 
rates,  to  improvements  in  press  room  and  composing 
room  equipment,  to  accounting  systems  and  other 
topics  of  interest  to  the  business  department  of  a 
newspaper. 

It  should  not  be  forgotten  that  convention  week 
brings  to  the  city  a  larger  number  of  people  who 
do  not  belong  either  to  the  Associated  Press  or 
the  .American  Publishers’  Association.  They  are 
the  press  and  other  equipment  manufacturers,  the 
news  and  feature  bureau  representatives,  illustrators 
and  others  who  improve  the  opportunity  to  get 
acquainted  with  the  editors  and  publishers  or  to 
renew  old  friendships.  Then,  too,  a  number  of 
newspaper  owners  who  are  neither  A.  P.  or  A.  N. 
P.  members,  come  to  town  to  pick  up  what  they 
cart  in  the  way  of  information. 

There  is  no  disputing  the  fact  that  during  con¬ 
vention  week  more  decisions  are  reached  and  more 
policies  are  adopted  affecting  the  welfare  of  the 
newspaper  press  than  during  the  entire  year  besides. 
If  you  are  a  live  publisher  or  editor  you  will  pack 
your  grip  and  head  for  New  York  in  time  to  be  at 
the  Waldorf  during  the  week  of  April  25.  To  touch 
elbows  with  the  men  who  create  the  most  important 
newspapers  of  the  country  and  to  learn  what  they 
are  thinking  about  and  doing  is  worth  all  the  money 
the  trip  will  cost. 


E 


VERY  newspaper  can  render  real  public  service 
by  the  development  of  its  resort  department. 
The  thought  of  .America  is  now  turning  to  the  com¬ 
ing  summer  vacation.  It  is  estimated  thati’acation- 
ists  will  spend  more  than  $100,000,000  in  pUy 'during 
the  next  few  months.  How  far  they  will  go  away 
from  home  to  spend  that  money  depends  largely  on 
how  their  home  newspapers  have  developed  near¬ 
home-resort  advertising  and  news.  This  is  an  un¬ 
usual  field  of  double  service  value  that  has  hardly 
been  touched;  the  advertising  possibilities  bringing 
increased  revenues  is  only  one  side  of  the  question — 
there  is  also  an  opportunity  here  to  arouse  pride  in 
places  near  home. 


R  I  L 


“/  like  to  see  a  man  proud  of  the  plaee 
in  zidtich  he  Ik’es.  I  like  to  see  a  man 
live  so  that  his  place  zvill  be  proud  of 
him.  Be  honest,  but  hate  no  one;  over¬ 
turn  a  man’s  zvrong-doing,  but  do  not 
overturn  him  unless  it  must  be  done  in 
overturning  the  zvrong;  stand  with  any¬ 
body  that  stands  right;  stand  zvith  him 
zi'hile  he  is  right  and  part  zoith  him  when 
he  goes  ziroitg.” 

— Abraham  Lincoln. 


FARMER  DOOLITTLE 


ONE  of  the  prominent  and  outstanding  citizens 
of  Wichita,  Kan.,  died  recently,  and  his  passing 
was  mourned  by  the  entire  city. 

The  Eagle  gave  many  columns  of  its  space  to 
review  the  works  of  his  life;  several  editorial 
tributes  were  paid  to  his  memory,  and  one  day 
almost  the  entire  editorial  page  was  given  over  to 
signed  appreciation  of  the  man  by  Victor  Murdock. 
The  man’s  name  was  George  Litzenberg,  but  to  the 
people  of  Kansas  he  was  known  as  Farmer  Doo¬ 
little;  his  fame  and  the  love  of  his  people  rested 
upon  the  fact  that  during  nearly  fifty  years  of  his 
full  life,  which  reached  84  years,  he  had  been  a 
good  newspaper  reporter  who  never  lost  the  desire 
to  chronicle  truthfully;  he  had  the  spirit  that  made 
it  possible  for  him  to  share  the  enthusiasms  and 
sorrows  of  the  people  of  whom  he  wrote. 

“He  counted  himself  above  no  living  creature,  nor 
below,”  said  Victor  Murdock,  in  appreciation  of  his 
services.  “He  did  not  worship  success,  and  he  did 
penalize  failure.  He  tried  to  do  all  men  justice  in 
equal  measure,  but  he  was  first  in  partisan  to  the 
friendless.  He  did  no  man  wrong.  Kindliness  was 
the  measure  of  his  soul.” 

After  all,  are  not  these  the  qualities  necessary  to 
a  reporter’s  success  and  the  achievement  of  worth¬ 
while  things  that  bring  with  them  the  honor  and 
respect  of  other  men.  Therein  can  be  found  the 
only  creed  that  will  bring  greatness  with  its  just 
rewards  in  newspaper  reporting.  Wichita  journal¬ 
ism  will  always  be  better  and  Wichita  will  be  a 
better  city  because  Farmer  Doolittle  worked  there. 


A  newspaper  man  en  route  from  South  .America 
to  Washington  where  he  had  been  transferred 
on  the  advice  of  physicians  in  the  hope  of  benefiting 
his  health,  died  in  New  York  City  this  week.  In 
the  newspapers  we  read  that  his  last  desire,  to  die 
in  Greenwich  Village,  had  been  realized.  “It  made 
a  good  story,”  remarked  a  newspaper  man  the  next 
day.  It  did  if  judged  as  fiction. 
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FORD  AND  THE  POLICE 


The  police  departments  of  three  large  cities 
ruled  against  the  sale  of  Henry  Ford’s  Dtj, 
born  Independent  and  have  already  nai 
several  arrests  for  violation  of  laws  which,  tin 
contend,  give  them  this  right  of  suppression.  Etin 
&  Publisher  is  in  no  way  interested  in  the  cont^i 
versy  , between  the  Independent  and  the  Jevi^ 
people  that  has  resulted  in  this  police  action.  It  j 
however,  interested  deeply  in  the  fundamental  pri. 
ciple  involved. 


InEAN  \ 
■^the  Un 


Police  supervision  over  the  distribution  of 
publication  or  right  of  the  police  to  suppress 
publication  for  any  cause  is  contrary  to  every  pfi,| 
ciple  and  ideal  on  which  the  right  of  a  free  prea 
rests. 

If  this  theory  of  a  police  czardonv  is  to  prevji 
then  we  may  well  expect  the  suppression  of  ne»s 
papers  that  attack  the  police  force  of  a  city  as 
group,  and  finally,  the  suppression  of  Democrats 
party  organs  in  Republican  controlled  cities 
Republican  party  organs  in  Democratic  controiy| 
cities  during  the  heat  of  political  campaigns. 

The  principle  upon  which  American  law  s 
founded  does  not  recognize  classes  or  groups,  r^ 
ligious  or  racial,  and  police  action  contrary  to  tha 
well-laid  principle  is  un-.American  and  violates  tk 
rights  of  the  individual  and  the  greater  group  tfei 
comprises  the  entire  citizenship  of  the  natioi 
Henry  Ford  is  responsible  for  any  statements  nui 
in  the  Independent  and  the  laws  of  the  nation  pro. 
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vide  redress  through  the  courts  for  any  man  urB'ishington 


group  of  men  that  he  wrongs. 


EFFECTIVE  NEWSPAPER  ADVERTISING 


lint  of  the 
«,  visited 
IV  home  f 


ONE  of  the  most  notable  local  advertising  caa-l 

paigns  that  has  appeared  in  the  New  Yodw  dt)  (( 
newspapers  during  the  past  three  months  ad] 
which  has  just  closed,  is  that  of  H.  L.  Doherty &Ce. 
dealers  in  investment  securities.  The  advertisemaul 
forty-three  in  number,  were  printed  in  eighteen  Mrs*  Florida, 
hattan  and  Brooklyn  dailies.  They  were  set  in  ei(|ii^*l>w  and 
point  type  and  usually  occupied  one  full  column. 

William  C.  Freeman,  who  wrote  the  copy  and  obser 
has  a  style  of  his  own,  took  thrift  as  his  princi(i®®>*ll'  de 
theme  in  preparing  the  advertisements.  He  showwitors.  rec 
by  descriptive  illustrations  how  people  of  moderti^'^rds  ai 
means  could,  by  the  exercise  of  economy,  save  mosql®’*’’*®’’)’ 
and  invest  it  in  such  a  manner  that  the  capital  wodi 
be  safe  and  earn  a  better  interest  than  is  paid  1(1 
savings  banks.  The  advertisements  were  of  the  i* 


mate,  personal  kind  that  attracts  readers  and  lH)kll|enocrat,  I 


their  attention. 


That  the  campaign  has  been  successful  is  indicatdl™”' S 


by  the  fact  that  over  half  a  million  dollars  worth  d 


securities  have  been  sold,  mostly  to  small  invesWtB**®*^*'®*’ 


H.  M.  P 
the  Peor; 
an  ej 


during  a  period  of  business  depression  and  a  faili|| 
bond  market,  at  a  minimum  marketing  cost. 

The  lesson  to  be  drawn  from  the  experience 
H.  L.  Doherty  &  Co.  in  this  campaign  is  that  thatfcha  and  P 
is  plenty  of  money  and  a  buying  public  that  is  reawc  m  sprir 
to  spend  if  approached  in  the  right  way.  WhathsT 
been  done  in  this  instance  through  newspaper  adwwondey  oi 
tising  can  be  repeated  in  all  other  lines  of  businaAbeen  re 
that  are  dependent  upon  direct  sales  as  a  means  »||  Govemo: 
prosperity. 


The  City  Commission  of  Dallas,  Tex,,  has  «n|  the  Kok 
_ e _ j  _ .  j-..: _ n-nnnMlBsitor  in  N 


wisely  refused  to  accept  safety  devices  r  -r 
by  the  railway  companies  for  grade  crossings  becaasR^^^of 
it  was  the  intention  to  sell  advertising  privileges  (*11“ 
them.  It  was  a  cheap  means  decided  upon  to  mah^ 
others  pay  for  a  service  the  railway  companies  o»'| 
the  public.  The  proposed  scheme  would  have  beff 
an  injury  to  real  advertising  in  as  much  as  it 
have  been  a  disfigpsrement  to  the  city  and  offe^ 
to  the  citizens  who  have  pride  in  their  city;  I>*^ 


to  bring  results  would  have  discouraged  the  pCt^B^iOMAS 


of  the  Q 


who  were  talked  into  spending  their  money  in  _ _ 

doubtful  enterprise  and  in  the  final  analysis  even  lij5 
railroads  would  not  have  profited.  Advertising 
erly  placed  is  educational  and  a  promoter  of  bosffl* 

,  that  is  trusted  and  appreciated  by  the  public;  so* 
things  labeled  advertising  are  eye-sores  and  w 
detriments — the  Dallas  proposal  came  under  • 
latter  head. 
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of  Claims  in  the  city  solicitor’s  office. 

Mr.  Wilson  succeeds  Joseph  K.  Costello, 
another  former  newspaper  man  who  was 
recently  appointed  secretary  of  the  Dela¬ 
ware  River  Bridge  Commission. 

Stewart  Phister  resigned  this  week  as 

railway  reporter  for  the  Cincinnati  En-  Honors  have  been  coming  his 
quirer  and  left  for  Los  Angeles,  where  rather  swiftly  of 
he  intends  to  embark  in  fruit  ranching.  Jatg.  He  is  one 
He  is  a  son  of  Montgomery  Phister,  of  the  new  mem- 
long  known  as  one  of  the  outstanding  bers  of  the  board 
dramatic  critics  of  the  west.  of  governors  of 

Harry  V.  Martin  left  the  Cincinnati  the  National 
Enquirer  last  week  to  go  back  in  the  Press  Club.  De¬ 
press  agent  game.  He  is  now  boosting  sides  being  the 
the  Salvation  Army.  Gridiron’s  baby 

J.  Lawrence  Houghtling,  Jr.,  has  been  member,  and  one 
appointed  as  chief  editorial  writer  of  high  and 

the  Chicago  Evening  Post,  to  succeed  niighty  of  the 
S.  J.  Duncan-Oark,.  resigned.  Mr.  Press  Club,  Field 
Houghtling  has  lived  in  Chicago  for  a  happens  to  be 

number  of  years  and  formerly  was  on  chief  of  the 

the  staff  of  the  Daily  News.  Members  Washington  Bu- 

of  the  Evening  Post  staff  staged  what  reau  of  the  New  York  Tribune.  It  is 

they  called  the  “Third  Haymarket  Riot’’  not  meant  to  imply  he  does  not  count 

as  a  farewell  party  to  Mr.  Duncan-  that  among  his  positions  of  honor, 

Clark.  The  scene  of  the  affair  was  a  simply  that  a  man  may  have  the  great- 

Randolph  street  cafe.  Mr.  Duncan-  ness  of  social  recognition  thrust  upon 
Qark  has  become  Middle  Western  man-  him.  but  he  has  to  be  born  to  hard  work 
ager  of  the  Boys’  Club  Federation  In-  he  expects  to  preside  in  the  Wash- 
ternational,  with  headquarters  in  Chi-  ington  office  of  the  Tribune.  Field  is 
cago.  one  of  those  old-fashioned  types  who 

S.  G.  Beard,  assistant  city  editor  of  ^  Washin^on 

the  Chicaffn  Fvenina  Tnnrnat  hae  re  correspondent  IS  to  give  his  readers  o*  ^he  Illinois  State  Register,  Spnng- 
the  Chicago  Evening  Journal,  has  re-  views  held,  is  confined  to  his  home  by  an 

signed  to  go  with  the  Yellow  Taxicab  news  tnan  views  -  hronrhitia 

Company  in  Chicago.  His  successor  He  is  still  a  young  man  despite  his 

has  not  been  named  fondness  for  displaying  a  bald  pate.  Clarence  Phillips,  who  was  com- 

Tam.c  H  Rnri,.  ,’..h«  h,.  _ _ _  He  is  thirty-five  and  a  native  of  Balti-  PeHed  some  time  ago  by  poor  health  to 

James  H.  Burke,  who  has  been  taking  He  beean  on  a  police  beat  for  resign  as  editorial  writer  and  para- 

a  vacation  owing  to  h.s  health  has  re-  bu  grapher  on  the  Knoxville  (Tenn.) 


and  Mrs.  Robert  J.  Beall,  were  married 
there  recently. 

John  A.  McGowan,  associated  with 
Boston  newspapers  for  a  score  of  years 
the  Gridiron  and  formerly  of  Portland,  Me.,  has 
identified  himself  with  a  Malden 
(Mass.)  corporation  and  will  serve  as 
manager  and  editor  of  a  projected  daily 
newspaper  in  that  city. 

Charles  W'.  Hahn,  telegraph  editor  of 
the  Ponca  City  (Okla.)  Daily  News,  has 
purchased  a  weekly  newspaper  plant  at 
Ramah,  C^l. 

E.  Brightwell,  city  editor  of  the 
Drumright  (Okla.)  Evening  Derrick,  has 
resigned  to  become  secretary  of  the 
Drumright  Business  Men’s  Association. 

Thomas  F.  Flaherty,  police  reporter 
for  the  Bridgeport  (Conn.)  Post;  How¬ 
ard  1.  Comstock,  city  haU  reporter  for 
the  Bridgeport  Star  and  Frederick  N. 
Smith,  city  editor  of  the  Middletown 
(Conn.)  Press,  will  play  roles  in  the 
50th  anniversary  celebration  of  the  Nor¬ 
walk  (Conn.)  Hour  in  May  as  alumni 
of  that  paper. 

J.  R.  Underwood,  former  editor  of 
the  Virden  (Ill.)  Reporter,  has  pur¬ 
chased  a  small  farm  near  Brighton, 
being  forced  to  quit  newspaper  work 
by  trouble  with  his  eyesight. 

Vincent  Y.  Dallman,  managing  editor 


PERSONAL 


FOLKS  WORTH  KNOWING 


WALTER  WILLIAMS  of 
University  of  Missouri  School 
I  Journalism,  president  of  the  Press 
'osifcis  of  the  World,  has  been  ap- 
oigud  a  delegate  from  the  United 
i  jfi  to  attend  the  first  Pan-Pacific 
ii!;..nal  Conference  in  Honolulu 

j-jgtjSt  11  tn  21. 

Adolph  S.  Ochs,  publisher  and  presi- 
i  jt  of  the  New  York  Times,  left  last 
on  a  tour  of  Europe. 

Eliner  P.  Fries  has  been  appointed 
of  the  Cincinnati  Post,  succeed- 
4  Frank  W.  Rostock,  who  will  be  as- 
4iitcd  with  Earle  E.  Martin  in  the 
Kiduct  of  the  Newspaper  Enterprise 
jswiation.  Mr.  Fries,  who  was  for- 
c,f!y  managing  editor  of  the  Post,  is 
iicittucd  by  Jack  Gordon,  who  has  been 
lad  of  the  desk  and  telegraph  editor. 
Major  Qark  Howell,  the  oldest  son  of 
pjA  Howell,  who  has  been  editor  of 
he  .Atlanta  Constitution  for  many  years, 
£  been  added  to  the  directorate  of  the 
Lstitution  Publishing  Company.  Ma- 
hr  Howell  has  been  city  editor  of  the 
[inistitution  for  some  time. 

I  Stephane  Lauzanne,  editor  of  Le 
fatin,  Paris,  and  Marcel  Knecht, 

Iiich  High  Commissioner  to  the 
bed  States  during  the  war,  renewed 
acquaintances  among  New  York  and 
ishinglon  newspaper  men  following 
ir  arrival  here  this  week  with  Rene 
liani,  who  bears  the  greetings  of 
itce  to  President  Harding’s  Admin- 

iiion. 

Edward  E.  Brodie,  editor  of  the  Ore- 
.a  city  (Ore.)  Enterprise  and  presi- 
?iit  of  the  National  Editorial  Associa- 
i«,  visited  New  York  this  week  on  his 
ay  home  from  the  N.  E.  A.  convention 
1  Florida.  He  will  stop  at  Montreal, 
licbec  and  Winnipeg  on  the  way. 

A.  0.  Bunnell,  of  Dansville,  N.  Y.,  re- 
stly  observed  his  8Sth  birthday.  Mr. 
mil.  dean  of  Western  New  York 
fit-jrs,  received  hundreds  of  letters, 
beards  and  telephone  messages  on  his 
Eriiversary. 

W,  M.  Ledbetter,  former  managing  ed- 
M  of  the  St.  Louis  Republic  and  at 
M  lime  city  editor  of  the  Globe- 
bocrat,  has  been  appointed  secretary 
i  President  Aloe  of  the  Board  of  Al- 
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paper  and  magazine  end  of  the  publicity 
for  General  Wood  during  his  campaign 
for  nomination  for  the  presidency  of 
the  United  States. 

David  Comfort,  who  has  been  editor 
of  the  Marietta  (Ga.)  Journal  for  some 
time,  has  resigned  and  is  succeeded  by 
William  L.  Harris,  formerly  connected 
with  the  Marietta  Times. 

Mrs.  .Mma  Reed  has  joined  the  San 
Francisco  Bulletin  staff,  leaving  the  Call 
and  Post  forces.  Mrs.  Reed  is  the  orig¬ 
inal  “Mrs.  Goodfellow”  of  San  Fran¬ 
cisco.  Six  years  ago  when  she  started 
newspaper  work  she  became  interested 
in  philanthropies  and  on  Thanksgiving 
and  Christmas  days  she  turnishes  and 
delivers  truckloads  of  dinners  to  the 
worthy  poor  of  the  city  deriving  the 
necessary  funds  from  newspaper  cam¬ 
paigns. 

Thomas  Horgan  has  resigned  as 
Connecticut  manager  for  the  United 
Press,  and  is  now  doing  desk  work  for 
the  Bridgeport  Telegram. 

Walker  E.  Buell,  chief  of  the  Wash¬ 
ington  bureau  of  the  Cleveland  Plain 
Dealer,  spent  several  days  last  week 
visiting  Cleveland  and  Columbus.  He 
was  formerly  in  charge  of  the  Columbus 
bureau  of  his  paper. 

E.  Arthur  Roberts,  special  writer  for 
the  Cleveland  Plain  Dealer,  is  back  after 
a  trip  to  Washington,  New  York  and 
other  eastern  cities.  Mr.  Roberts  has 
been  contributing  a  series  of  articles  on 
how  prohibition  works  in  leading  cities 
of  the  Middle  West. 

Vivian  J.  Grey,  assistant  Sunday  edi¬ 
tor  of  the  Cleveland  Plain  Dealer,  ac¬ 
companied  by  Mrs.  Gray,  have  gone  to 
southern  Florida  for  a  three  weeks’  fish¬ 
ing  trip.  Mr.  Grey  is  also  rod  and  gun 
editor  of  the  P.  D.  Publisher,  E.  H. 
Baker  of  the  paper  and  Mrs.  Baker  have 
been  in  Florida  for  several  weeks. 

Miss  Lora  Kelley,  special  writer  for 
the  Premier  Press  of  Cleveland,  spent  a 
few  days  last  week  in  Cleveland,  but  re¬ 
turned  to  Miami,  Fla.,  where  she  spent 
much  of  the  mid-winter.  Among  her 
stunts  was  a  seaplane  trip  from  the 
lower  extremity  of  Florida  to  Cuba,  of 
which  she  wrote  an  account  for  the 
Sunday  Plain  Dealer. 

Roy  Stewart,  editor  of  Oregon  coun¬ 
try  life  edition  of  the  Portland  Oregon 
Journal,  and  Miss  Katherine  Hogan,  a 
business  office  employe  of  the  Journal 
have  announced  their  engagement  the 
wedding  to  take  place  in  June. 

Edwin  E.  Slosson,  formerly  associate 
editor  of  the  Independent  and  a  lecturer 
in  the  Pulitzer  School  of  Journalism  at 
Columbia  University,  has  become  asso¬ 
ciated  with  the  Science  Service,  Wash¬ 
ington,  D.  C. 

Ed.  Hughes,  former  baseball  writer 
of  the  San  Francisco  Chronicle,  has  be¬ 
come  sporting  editor  of  the  Los  Angeles 
Examiner. 

E.  S.  Higging,  formerly  with  the  San 
Francisco  Chronicle  and  Call,  has  pur¬ 
chased  the  San  Mateo  (Cal.)  Daily 
News-Leader. 

Frank  H.  Bartholomew  has  become 
manager  of  the  Portland  (Ore.)  bureau 
of  the  United  Press,  having  resigned  the 
city  hall  beat  of  the  Telegram.  He  suc¬ 
ceeds  H.  T.  Hopkins,  who  becomes 
northwest  manager  of  the  International 
News  Service’s  leased  wires. 

Sidney  H.  Challenger,  son  of  Sidney 
W.  Challenger,  editor  of  the  Middle- 
town  (Conn.)  Press,  is  recovering  from 
an  operation  for  appendicitis.  Father 
and  son  were  formerly  connected  with 
the  editorial  department  of  the  Bridge¬ 
port  (Conn.)  Post. 

Daniel  Dillon,  ’  formerly  financial  edi¬ 
tor  of  the  Central  News  of  America, 
has  opened  a  brokerage  office  at  32 
Broadway,  New  York. 


Ben  K.  Raleigh,  Paris  correspondent 
of  the  Whaley-Eaton  News  Service, 
Washington,  has  taken  offices  at  8  Rue 
St.  Florentin. 

William  G.  Shepard,  European  man¬ 
ager  for  the  Foreign  Press  Service,  Inc., 
has  transferred  his  headquarters  from 
Paris,  where  they  have  been  located  for 
several  months,  to  Berlin.  Mr.  Shep¬ 
herd  and  his  family  are  at  the  Hotel 
Adlon. 

Andrew  V.  V.  Raymond,  formerly  of 
Buffalo,  N.  Y.,  has  become  editor  of  the 
American  department  of  the  London 
Daily  Mail’s  Continental  edition,  pub¬ 
lished  in  Paris. 

Sir  Arthur  Willert,  for  many  years 
Washington  correspondent  of  the  Lon¬ 
don  Times,  has  been  appointed  chief  of 
the  Paris  bureau  of  the  same  paper. 

Pierce  Miller  of  the  Associated  Press 
Paris  bureau,  after  covering  the  Riga 
peace  conference  and  the  restoration  of 
the  Constantine  dynasty  in  Athens,  is 
again  in  Paris.  Miller  has  the  unique 
distinction  of  having  found  a  vacant 
apartment  in  the  French  capital. 

Frank  E.  Hagan  and  Harold  F. 
Brown,  both  of  the  Oklahoma  City 
Daily  Oklahoman,  have  joined  the 
Peoria  (Ill.)  Journal  staff. 

H.  C.  Ireland,  Washington,  Ill.,  has 
joined  the  Peoria  Journal  news  staff. 

Mrs.  Berne  Mead  has  taken  charge 
of  the  woman’s  page  of  the  Peoria  Star. 
She  succeeds  Miss  Dorothy  Keller. 

C.  C.  (Theadle,  formerly  political  writ¬ 
er  for  the  Peoria  Journal  has  joined  the 
Star.  Geo.  B.  McClelland  has  been 
shifted  from  the  market  run  to  the  poli¬ 
tical  desk  on  the  Journal  and  Edgar 
Bowen  takes  up  markets. 

Harold  Cuffel  has  left  the  Peoria 
Journal  and  plans  to  enter  newspaper 
work  at  his  home,  Minneapolis.  Miss 
Marie  Strehlow  will  handle  the  feature 
section  in  his  stead,  while  Miss  Zoa 
Velde  takes  over  the  society  desk  left 
by  Miss  Strehlow. 

W.  J.  Leach,  feature  writer  for  the 
Peoria  Journal,  and  a  minister,  was  ap¬ 
pointed  to  act  as  chaplain  of  the  house 
of  representatives  of  the  Illinois  legisla¬ 
ture  during  Holy  Week. 


the  Toronto  Globe  and  the  McKean  pub¬ 
lications,  has  been  appointed  Toronto 
advertising  representative  of  the  Mon¬ 
treal  Star. 

E.  C.  Hocmer,  Jr.,  who  has  been  ad¬ 
vertising  manager  of  the  Middletown 
(N.  Y.)  Herald  for  the  past  year,  has 
gone  with  the  J.  W.  Shaw  Company, 
newspaper  circulation  and  advertising 
specialists.  H.  S.  LaPolt,  formerly  gen¬ 
eral  manager  of  the  Herald,  will  accom¬ 
pany  Mr.  Hocmer. 


NOTES  OF  THE  AD  AGEN(ao 


THE  BUSINESS  OFFICE 

rOHN  D.  GALBRAITH  and  M.  G. 


"  Goss,  late  of  the  Chicago  Daily 
News,  have  gone  over  to  the  Herald ' 
&  Examiner’s  automobile  advertising 
department,  the  former  as  manager. 

Travers  A.  D.  Weaver  of  the  Bridge¬ 
port  (Conn.)  Post  and  Telegram’s  ad¬ 
vertising  promotion  staff,  and  Louise 
Barnum  of  Stratford  (Conn.)  have  be¬ 
come  eng^aged. 

Millard  Fillmore  Cook,  dean  of  the 
New  York  Sun’s  book-keeping  staff, 
closed  fifty  years  of  continuous  service 
with  that  paper  March  22  and  was  en¬ 
tertained  at  a  banquet  by  forty-eight  of 
his  office  associates. 

Clarence  Horton,  formerly  of  the 
Buffalo  Commercial  advertising  staff, 
has  resigned  to  become  advertising 
manager  of  the  Buffalo  Motorist,  official 
publication  of  the  Automobile  Club  of 
Buffalo. 

Roland  T.  Patten,  business  manager  of 
the  Skowhegan  (Me.)  Independent- 
Reporter,  delivered  an  address  before 
the  class  in  journalism  at  University  of 
Maine,  taking  for  his  subject,  “How  to 
make  the  best  use  of  news,  ink  and 
print  paper.’’ 

Don  E.  Gilman,  formerly  Western 
representative  of  the  Christian  Science 
Monitor  and  with  the  Pacific  Railways 
Advertising  Company,  has  become  gen¬ 
eral  manager  of  the  Leighton  Press, 
San  Francisco. 

Harold  C.  Lowery,  heretofore  with 


WITH  THE  AD  FOLKS 

CTEPHEN  HART,  former  secretary 
of  the  St.  Louis  Sales  Managers’ 
Association,  has  been  chosen  as  adver¬ 
tising  manager  of  the  Greater  Portland 
Association,  an  organization  of  retail 
merchants. 

Herbert  L.  VanBibber  has  been  placed 
in  charge  of  sales  and  advertising  by 
the  Berkey  &  Gay  Furniture  Company, 
Grand  Rapids,  Mich.  He  has  been  con¬ 
tract  sales  manager. 

J.  T.  Aubrey  has  been  appointed  ad¬ 
vertising  manager  of  the  Packard  Motor 
Car  Company,  Detroit,  succeeding  H.  H. 
Holmes,  resigned.  Mr.  Aubrey  has  been 
Western  manager  of  the  Cosmopolitan 
Magazine. 

Norval  A.  Hawkins,  formerly  with  the 
Ford  Motor  Company,  has  assumed 
charge  of  sales,  advertising  and  service, 
for  the  General  Motors  Corporation. 

Carl  Bartle,  until  recently  advertising 
manager  of  Morris  &  Co,  Inc.,  has  been 
appointed  to  a  similar  position  with  the 
new  firm  of  Branigan.  Green  &  Co.,  Bal¬ 
timore,  handling  “Man-o-War”  middy 
garments. 

H.  M.  Carroll  is  the  new  advertising 
manager  of  the  Remy  Electric  Company, 
Anderson,  Ind.,  ignition  equipment.  Mr. 
Carroll  has  been  for  several  years  in 
charge  of  tractor  and  implement  bear¬ 
ings  advertising  for  the  Hyatt  Roller 
Bearing  Cpmpany,  Detroit. 

R.  H.  Willis  has  been  elected  vice- 
president  of  the  National  Displays  Com¬ 
pany,  Cleveland,  and  J.  G.  Luniak  is  the 
new  secretary.  Mr.  Willis  has  been 
Eastern  sales  manager  of  the  company 
for  the  past  ten  years  and  Mr.  Luniak 
is  in  charge  of  the  Western  sales  end. 

J.  W.  Gorham,  general  sales  manager, 
has  also  taken  over  the  advertising  de¬ 
tails  of  the  F.  F.  Dailey  Company,  Ham¬ 
ilton,  Ont.,  following  the  resignation  of 
E.  D.  Reed  to  become  associated  with 
the  Andrew  Motherwell  Company,  Dun- 
das,  Ont. 

Charles  Creed  Napier  has  been  ap¬ 
pointed  assistant  advertising  manager  of 
Brill  Brothers,  New  York.  • 

S.  Gordon  Hyde,  advertising  manager 
of  the  Buda  Engine  Company,  Harvey, 
Ill.,  has  resigned. 

Granger  C.  Lederer  has  resigned  from 
the  Lyddoll  &  Hanford  Agency,  Roch¬ 
ester,  N.  Y.,  to  establish  an  advertising 
promotion  department  for  the  Case- 
Hoyt  Printing  Corporation,  Rochester. 

Carl  H.  Becker  has  been  appointed  as¬ 
sistant  sales  manager  and  Charles  P. 
Ackerson  supervisor  of  dealers  for  the 
Saxon  Motor  Car  Corporation. 

Thomas  F.  Willoughby  has  resigned 
as  advertising  and  sales  promotion  man¬ 
ager  of  the  H.  H.  Robertson  Company  to 
become  Indiana  and  Ohio  representative 
of  the  Magill-Weinsheimer  Company  of 
Chicago.  He  is  succeeded  by  Andrew 
W.  Crawford,  formerly  of  the  Boston 
office  of  the  Saturday  Evening  Post. 

C.  L.  Cole  is  now  a  member  of  the 
advertising  illustrating  staff  of  the  Bur¬ 
leigh  Withers  Company,  Chicago. 

H.  J.  Schwartz  has  been  appointed 
advertising  manager  of  the  Individual 
Drinking  Cup  Company,  New  York.  He 
was  assistant  advertising  manager  of 
William  Demuth  &  Co. 


CLEVELAND’S  latest  advntis, 
agency  is  the  Mears-Richar^ 
Briggs  Company,  which  opened  fo 
business  April  1,  at  Payne  avenne 
East  21st  street.  The  owners  t 
Charles  W.  Mears,  formerly  adve 
manager  of  the  Winton  Company 
president  of  the  Cleveland  Adve 
Club;  William  E.  Richardson, 
vice-president  of  Lord  and 
Chicago ;  and  Ralph  E.  Briggs,  fo 
magazine  publisher  and  account  a 
tive  in  the  advertising  agency  field. 

Jean  Dean  Barnes  has  given  up 
conduct  of  her  own  advertising  angn 
in  New  York  and  will  hereafter  be* 
sociated  with  the  Wales  Agency,  pg 
sonally  handling  the  accounts  of  | 
Priestley  &  Co.,  the  Cravenette  Compa 
S.  Courtand  &  Co.,  Ltd.,  and  the  Kohi 
Noor  Pencil  Company. 

Hubert  Sackett,  formerly  gena 
sales  manager  of  the  N.  K.  Fairia 
Company,  is  now  with  the  Ivan  B.  Non 
hem  Company,  New  York. 

C.  B.  Caldwell  is  a  new  membai 
the  Koch  Agency  staff  in  Milwaukee 

The  Charles  Daniel  Frey  Compa 
has  absorbed  the  Wilfred  0.  Flop 
Company.  Both  are  Chicago  adveni 
ing  art  organizations.  Mr.  Floinjj 
tains  his  connection  with  the  business 

The  Keystone  Advertising  Service  k 
been  established  in  Chicago  by  Maori 
Magnus,  formerly  advertising  maiuji 
for  David  .Adler  &  Sons.,  Milwaok 
clothing  manufacturers. 

E.  J.  Sirmay,  for  nine  years  li 
Chicago  and  Milwaukee  advertisii 
agencies,  has  joined  Buckley  Demefl 
Co.,  Chicago. 

Walter  H.  Monahan  is  a  new  addia 
to  the  O’Connell-Ingalls  Agency  stall 
Boston.  He  was  with  the  United  Sk 
.Machinery  Company. 

H.  L.  Parkhurst,  manager  of  prodi 
tion  for  Frank  Seaman,  Inc.,  New  Yd 
is  now  also  supervising  the  agani 
art  work.  Walter  Whitehead  is  dffll 
special  lines  of  art  service  for  clienli 

Edgar  G.  Hermann  has  joined  i 
copy  staff  of  Medley  Scovil  &  Co,  N« 
York,  from  the  Federal  Agency. 

J.  Kemper  Allyson  and  I.  B.  Sinp 
are  now  connected  with  the  New  Yd 
staff  of  the  A.  O.  Goodwin  .Yge* 
Richmond,  Va. 

L.  R.  Taylor,  late  with  the  J.  Roki 
Kay  Company,  has  become  assodal 
with  the  Interstate  Highways  Seni 
Company,  Chicago; 

Au.stin  Shearer  is  a  new  membef  i 
the  staff  of  Burnham  &  Ferris,  -Yf 
York. 

New  additions  to  the  Chicago  staL 
the  norland  Agency  are  G.  0.  Bik 
formerly  vice-president  and  gen* 
manager  of  the  Charles  Everett  JoM 
Company,  and  Roy  Quinlan,  late  d 
the  George  L.  Dyer  Company. 

Danielson  &  Son,  Providence  (8-| 
Advertising  agents,  have  incorpord 
and  their  application  for  transfer  i 
recognition  to  the  corporation  has 
granted  by  the  Boston  publishers. 

Ray  W.  Sanusky,  sales  manage^® 
Fink  Overalls  Company,  has  resig*^ 
become  a  member  of  the  Carl  S. " 
Poettgen  .Agency  staff  in  Milwaukee. 

R.  W.  Beach  has  organized  the  A# 
Creative  Service  in  Chicago  to 
direct  advertising. 

A.  H.  Wakefield,  late  with  tM 
Porter  Company,  is  now  associated 
the  John  Curtiss  Company,  New  U 

Stuart  D.  Cowan  has  been  aff*** 
nranager  of  the  new  Cleveland  o** 
the  J.  Walter  Thompson  Conip**^ 
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Tenement-house  areaways 
^  sidewalks  in  the  infested  district 
tie  cleaned  of  all  dirt  and  refuse  mat- 
j-cts  far-reaching  enough  never  to  be 
j  and  volunteers  were  enlisted  to 
nrtad  the  propapnda  of  cleanliness 
the  more  ignorant  sufferers, 
la  1894,  Dr.  E.  Roux,  a  noted 
^Koch  scientist,  discovered  the  diph- 
^  anti-toxin.  American  papers 
jok  up  the  announcement  with  avidity, 
jt  physicians  here  were  unable  to  get 
'sifScient  supply  of  the  new  remedy 
^tely  to  estimate  its  merits.  In 
jKtmber  of  that  year,  when  the  aver- 
i»  number  of  cases  in  New  York 
;jt>  alone  was  from  200  to  300,  the 
itir  York  Herald  gave  $1,000  to  start 
I  land  which  would  enable  American 
jiysicians  to  obtain  a  large  supply  of 
^  anti-toxin ;  so  successful  was  the 
that  over  $7,000  were  subscribed, 
serum  was  imported,  and  the  Board 
rf  Health  of  the  city  passed  a  resolu¬ 
tion  thanking  the  Herald  for  its  "lib¬ 
's!  and  humane  action." 

In  Chicago,  up  to  a  few  years  ago, 
isack  doctors  were  reaping  harvests 
roffl  ignorance  and  addiction  to  drugs, 
[oday,  thanks  largely  to  a  newspaper 
anpaign,  the  advertisements  of  one 
ind  or  another  of  these  fakirs,  and 
torse,  have  disappeared;  better  than 
hat  hundreds  of  these  “practitioners” 
are  left  .the  city.  A  crusade?  Cer- 
aiiily.  And  one  of  nobler  effects  than 
BT  of  those  of  the  middle  ages. 

Municipal  Improvement 

And  crusade  sof  this  nature  are  con- 
oious  efforts,  deliberately  made;  they 
I'f  not  mere  accidents  of  news-publish- 
ng.  Many  of  our  metropolitan  dailies 
Hve  adopted  the  custom  of  carrying  a 
lag”  at  the  “mast-head”  on  their  edit- 
rial  pages  announces  succinctly  just 
tiat  the  paper  stands  for  in  the  way  of 
smidpal  advancement. 

Two  or  three  of  these  newspaper 


PublUker*  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 


The  Status  of  Liberty  standing  at  the 
entrance  of  America  beckons  to  broken  spir¬ 
ited  peoples  of  tba  world — it  symbolises 
American  ideals.  What  hopes  it  must  arouse 
in  the  hearts  of  those  from  other  shores  who 
pass  within  its  shadow!  America's  debt  for 
realisation  of  this  monument  of  inspiration 
is  to  the  New  York  World. 


‘‘Those  broadsides  you  sent  to 
the  independent  shoe  dealers 
on  McElwain  are  certainly 
great.” 

Barton,  Durstine  &  Osborn,  Inc. 


Before  deciding  on  your  advertising  campaign 
in  Rochester,  write  our  Service  Department  and 
learn  how  we  will  co-operate  in  Merchandising 
your  Product. 


Rochester 

Times-Union 


The  Standard  Size 


For  newspapers  has  become 


68&  34-in.  Newsprint  Rolls 


Circulation  (A.B.C.)  64^018 


Compare  with  your  present  size  and 
figure  the  saving. 

Made  possible  hy  the  Wood  Dry  Mat 


J.  P.  McKinney  &  Son 

Representative 

334  Fifth  Ave.,  New  York  122  S.  Michigan  Ave.,  Chicago 


of  Arts,  the  Bagley  Fountain, 
Udillac  memorial  chair  bespeak  the 


Address  Inquiries  to 

Wood  Flong  Corp. 

25  Madison  Avenuo,  New  York 


of  the  News;  in  Pittsburgh  a 
to  the  memory  of  Steven  C. 
'•***'  who  wrote  “The  Old  Folks  at 
and  a  $40,000  newsboys’  home 
'**niuch  for  the  Pittsburgh  Press;  in 
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business  that  he  has  never  regained  his 
old  strength. 

On  occasions  American  newspapers 
have  been  instrumental  in  the  arrest  of 
fugitives  from  justice  and  in  freeing 
men  unfairly  accused.  In  1918  Charles 
F.  Stielow,  whose  date  of  execution  had 
been  seven  times  fixed  on  the  charge  of 
murder  of  a  New  York  county  farmer 
and  his  housekeeper,  was  finally  freed 
as  a  result  of  activities  of  the  New 
York  World. 

In  Chicago,  some  years  before  that, 
the  Tribune  was  connected  with  the  cap¬ 
ture  of  Paul  O.  Stensland,  bank  wrecker. 
Stensland’s  bank  went  to  the  wall  in 
the  summer  of  1906.  Thousands  of 
excited  depositors  of  many  nationalities, 
lots  of  them  with  the  savings  of  a  life¬ 
time  in  the  bank,  became  frantic  at  the 
news  of  the  failure.  Stensland  disap¬ 
peared  and  for  a  long  time  his  where¬ 
abouts  were  a  mystery. 

Then  James  Keeley,  who  was  manag¬ 
ing  editor  of  the  Tribune,  received  a  tip 
that  Stensland  was  in  hiding  in  northern 
Africa.  With  Judge  Harry  Olson,  who 
was  then  an  assistant  state’s  attorney, 
and  knew  Stensland,  Mr.  Keeley  started 
to  get  the  bank  wrecker.  Stensland 
was  traced  through  Europe,  and  it  was 
learned  that  he  had  sailed  from  Spain 


America  loves  to  play  as  well  as  work  but 
if  it  were  not  for  the  work  carried  on  by  the 
newspapers  there  would  never  be  any  play¬ 
time  for  hundreds  of  our  citisens.  This 
mother  and  her  seven  children  are  starting 
'  on  their  first  vacation  as  yucsts  of  the  Troy 
(N.  Y.)  Times  at  its  camp  in  the  Grafton 
Mountains. 


to  Morocco.  He  was  captured  in 
Tangier  and  brought  back  to  -  Chicago 
and  sentenced  to  serve  a  term  in  Joliet. 
When  he  was  paroled  a  few  years  later, 
Mr.  Keeley  helped  him  to  get  a  new 
start. 

Education  to  the  People 

This,  and  much  more,  have  news¬ 
papers  done  for  their  municipalities; 
for  individuals  the  papers  have  done 
even  greater  things.  Aside  from  all 
their  charitable  activities,  which  have 
already  been  shown,  they  carry  on  an 
extensive  programme. 

A  different  phase  of  this  educational 
work  is  that  carried  on  by  the  Grand 
Rapids  (Michigan)  Press.  This  paper, 
under  the  leadership  of  Edmund  Booth, 
has  probably  done  more  than  any  other 
journal  in  the  country  in  the  way  of 
newsboy  welfare.  The  Press  gives  over 
one  large  room  in  its  building  to  an 
“ungraded  school-room”  for  newsboys 
handling  editions  which  appear  on  the 
streets  during  regular  school  hours. 
In  conformity  with  the  public  school 
system  of  the  city,  with  a  teacher  in 
charge  who  is  qualified  as  a  principal 
of  a  grammar  school,  though  paid  by 
the  Press,  the  class  has  brought  the 
comment  from  observers  that  for  the 
particular  type  of  boy  the  school  is  the 
best  in  the  city.  This  last  June  nine 
boys  were  graduated  into  the  public 
high  school. 

The  Press  for  a  number  of  yeays  con¬ 
ducted  a  “deportment  class”  for  its 
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young  people,  a  class  meeting  at  night 
under  proper  chaperonagJ  and  teaching 
thousands  of  the  youth  of  Grand  Rap¬ 
ids  to  dance  and  conduct  themselves 
well  socially.  Mr.  Booth  states  that  the 
genius  of  this  class  was  its  leader, 
Laughray,  the  only  dancing  teacher  he 
has  been  able  to  find  who  had  the  pa- 
.tience  and  tact  to  take  a  motley  crowd 
of  several  hundred  boys  and  girls  and 
organize  them  for  real  deportment. 

Philosopher  and  Friend 

From  these  schools,  current  topics 
clubs  and  tours,  it  may  seem  a  far  cry 
to  the  columns  under  such  heads  as 
“Betty  Fairfax”  and  “Nancy  Brown," 
columns  which  concern  themselves  with 
lovelorn  youth,  unhappy  couples,  and 
maidens  desiring  to  know  whether  or 
not  it  is  really  proper  for  them  to  dye 
their  hair.  Foolish,  aren’t  they?  When 
you  read  them  you  do  it  with  a  blush 
and  with  a  mental  reservation  to  the 
effect  that  the  whole  thing  is  a  “fake” 
and  that  no  one  ever  wants  such  absurd 
advice. 

Absurd,  isn’t  it  to  those  of  you  with 
homes  and  parents  and  friends  who 
have  known  you  always ;  those  of  you 
who,  in  your  colleges  and  universities 
have  your  “deans  of  women”  to  whom 
you  go  for  just  such  advice? 

Did  it  never  occur  to  you  that  your 
Beatrix  Fairfax  and  your  Nancy 
Brown  are  women’s  deans  for  the  great 
untutored  world  of  shop-girls  and 
clerks.  I  imagine  that  many  a  faculty 
confidante  in  a  girls’  college  could 
match  this  story  of  “Heart-Broken” 
with  one  similar  in  sentiment.  The 
“Advice  to  the  Lovelorn”  column  is  the 
only  private  office  to  which  many  a  girl 
has  access.  And,  by  the  way,  could  you 
give  “Heart-Broken”  any  better  advice 
than  that  offered  by  friend  Nancy? 

Service  is  the  Key-Note 

All  these  are  but  a  few  of  the  extra¬ 
mural  activities  of  our  great  dailies. 
There  are  many  others  which  should 
attract  the  attention  of  the  man  who  is 
willing  to  give  the  American  newspaper 
its  due  as  a  socializing  influence. 
Movements  for  clean  advertising  which 
have  driven  many  fraudulent  schemes 
the  wall,  prosecution  of  ticket  specu¬ 
lators,  freeing  of  innocent  victims  of 
the  law  and  the  detecting  of  fugitives 
from*  justice,  prison  reform,  and  ama¬ 
teur  athletics;  all  these  have  been  fos¬ 
tered  and  promoted  by  papers  which 
are  willing  to  construe  their  responsi¬ 
bility  to  be  greater  than  that  of  merely 
printing  the  news.  Oftentimes  they  are 
nothing  more  than  good  business  policy 
and  means  of  keeping  the  name  of  the 
paper  •  before  the  people ;  more  often 
still  they  bespeak  a  recognition  of  the 
fact  that  all  great  institutions  to  suc¬ 
ceed  must  render  a  real  service. 


NOBLE  TAYLOR  DEAD 


U.  P.  Reporter  Was  on  Way  from  Rio 
de  Janeiro  to  Washington 

Noble  Taylor,  aged  29,  for  the  last 
eighteen  months  manager  of  the  Rio  de 
Janeiro  bureau  of  the  United  Press,  died 
in  New  York,  March  29,  the  day  after 
his  arrival  from  South  America.  Valv¬ 
ular  heart  trouble,  from  which  he  had 
suffered  for  many  years  was  the  cause 
of  death. 

Taylor  had  been  transferred  from  Rio 
de  Janiero  to  the  Washington  bureau 
by  request  and  on  the  advice  of  his  phy¬ 
sicians.  Before  going  to  South  America 
he  covered  the  embassy  run  in  Wash¬ 
ington  for  the  United  Press.  During 
the  war  he  was  stationed  first  at  Camp 
Shelby  and  later  at  Camp  Taylor  as  a 
correspondent.  Taylor  had  been  with 
the  United  Press  six  years  and  prior  to 


that  had  worked  .for  the  ^ndianapolis 
Star  and  the  Louisville  Herald  as  a 
reporter. 

He  was  born  at  Washington,  Ind.,  and 
the  body  was  taken  to  that  state  for 
burial. 


Willys-Overland  Account  Changed 

Toledo,  Ohio — The  United  States  Ad¬ 
vertising  Corporation  has  been  organ¬ 
ized  here  with  the  Willys-Overland 
Company  and  the  Mather  Spring  Com¬ 
pany  among  its  accounts.  Ward  M. 
Canaday,  for  the  pa.st  five  years  ad¬ 
vertising  manager  of  the  Willys-Over¬ 
land  Company,  is  president  and 
treasurer  of  the  new  agency,  and 
George  W.  Ritter  of  Toledo  is  vice- 
president  and  treasurer. 


Republic  Rubber  Sale*  Change* 

Youngstown,  O. — Harvey  J.  Wood¬ 
ward  has  resigned  as  vice-president  in 
charge  of  sales  of  the  Republic  Rubber 
Corporation  of  Youngstown  and  as 
president  of  the  Canton-Blackstone  Com¬ 
pany  of  Canton,  its  affiliated  subsidiary. 
J.  C.  Kearns  has  been  made  acting  sales 
manager  and  L.  M.  Barton  becomes 
manager  of  pneumatic  sales,  in  charge 
of  merchandising  Republic  pneumatic 
tubes  and  tires. 


Drummond  with  N.  Y.  Tribune 

The  New  York  Tribune  has  ap¬ 
pointed  Harry  R.  Drummond  to  handle 
promotion  for  all  departments.  Mr. 
Drummond  was  formerly  connected 
with  the  business  staff  of  Editor  & 
Publisher  and  the  Rowland  Advertis¬ 
ing  Agency  and  at  one  time  was  ad¬ 
vertising  manager  of  Bloomingdale 
Brothers,  New  York. 


Victor  to  Appeal  Macy  Va^ 

The  suit  under  the  Sherman  anti-t- 
law  brought  by  R.  H.  Macy  & 

Inc.,  of  New  York,  against  tht^ 
Talking  Machine  Company  ended 
25  in  a  verdict  awarding  the  MacrC 
pany  $49,698,  together  with  cou^ 
The  suit  was  for  $570,000,  and 
rule  of  triple  damages  the 
amounts  to  $149,094.  The  Victor^ 
pany  will  appeal.  This  action  as, 
from  the  suit  brought  by  the  Yt 
company  against  Macy  in  1914,  forviJ 
tion  of  its  patent  rights  in  cutting  ^ 
on  talking  machines  and  recordi  I> 
ing  the  three  years  which  elapsed  kf' 
final  settlement  of  that  case,  the  Vi" 
company  refused  to  sell  goods  to 
and  the  damages  claimed  in  the  pre;, 
suit  are  said  to  have  been  sustainii 
that  refusal. 


TkEWELL-DRESSEDMJ 


Weekly  Fashion  News  Festa 

X/  OST  Syndicate  Features  only 
iVl  cost  you  money.  TheWeu- 
Dressed  Man  makes  money  for 
you.  A  big  Ohio  Daily  (narat 
upon  request)  has  already  sold 
advertising  space  beside  the  Feat¬ 
ure  exceeding  twenty  times  the 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec¬ 
imens,  together  with  facsimila 
of  published  Well-Dressed  Mas 
Pages  shpwing  the  Advertishii 
the  Feature  has  delivered. 

Only  Sold  By  The  Year 

Complete  Mat  Every  Week:  52  Style  Editor 
a)s,  52  Comic  Style  Cartoons,  208  Latett hi 
ion  Sketches,  And  An  AlhYear  Queaios 
And'Answer  Department  For  YourRnda 

Alfred  Stephen  Bryen  Men's  FaahioaFnta 
665  Fifth  Avenue,  New  Yoik 

7.L.Heuslem,Qen.  Mfr.  M.  Black  wood.  Sole  Jl; 


NEWSPRINT 

CONTRACT  and  SPOT 


We  offer  Finnish  newsprint  for  immediate  delivery 
in  the  following  sizes: 


33^2  1 

^  36V4  Rolls 

54^2  31  lbs.  2%  cores 

72^2  J 

The  prices  on  this  spot  lot  are  very  attractive. 

Through  our  Finland  office  we  can  contract  to 
supply  standard  newsprint  in  all  sizes.  Our  de¬ 
livery  facilities  and  prices  warrant  our  being  fav¬ 
ored  with  a  list  of  your  needs. 


AMERICAN  TRANSOCEANIC  TRADERS 

INCORPORATED 


25  West  43rd  Street 

Murray  Hill  0171 

Affiliated  House 

Hdsingfors,  Finland 


New  York  City 
New  York 
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HUNCHES 

ways 
t^t 
will 
this 
eing 
oar 

COM* 

The  exceptionally  good  bits  of  news¬ 
paper  work  by  members  of  the  New 
Btd^rd  (Mass.)  Evening  Standard  and 
the  Sunday  Standard  staffs  are  being 
failed  every  month  by  George  A. 
Hough,  the  managing  editor,  by  giving 
hooks  calculated  to  inspire  pride  and 
promote  interest  in  the  newspaper  pro¬ 
fession.  Bill  Hawkins  received  a  copy 
of  Alleyne  Ireland’s  an  “An  Adventure 
with  a  Genius”  for  the  best  piece  of 
aewspaper  reporting  on  the  Standard 
during  the  month  of  March.  Hawkins’ 
discovery  and  development  of  an  out- 
itanding  story  remote  from  his  daily 
routine  as  a  (lity  Hall  man  won  him  the 
fefinction.  Earle  D.  Wilson’s  court  re¬ 
porting  and  Hubert  D.  Bliss’  handling 
of  the  automobile  edition  won  them 
honorable  mention.  Dorothy  King  re¬ 
ceived  Jesse  Lynch  Williams’  Volume  of 
newspaper  stories  for  the  best  develop¬ 
ment  of  an  original  idea  for  the  sport¬ 
ing,  woman’s  or  church  page.  Miss 
King  made  a  hit  with  a  church  page 
story  on  the  odd  experiences  of  clergy¬ 
men  in  performing  marriage  ceremonies. 
Stella  Hay  was  commended  for  an  un¬ 
usual  woman’s  page  attuned  for  the 
automobile  edition  of  the  Sunday  Stand- 
jrd.  G.  A.  H. 


rditors  and  city  editors  are  at\ 
i^ookoul  far  news  and  feature  ideas 
•*  X  ‘^ed  locally.  Edito*  &  Publisher 
***  11  /if  each  hunch  published  under 
fact  that  the  hunch  is  now  b 
iUftcd  successfully  in  your  city  does  not 
TZm  thU  department.  Address  your 
i^aUms  to  the  Hubch  Editor. 


L  R.’s  suggestion  for  two-minute  talks 
on  safety  in  the  Hunch  column  of  your 
issue  of  March  26  gives  me  this  idea. 
Why  not  conduct  during  the  summer 
months  a  series  of  safety  contests  such 
as  safety  essay  contests,  safety  cartoon 
contests,  “close  call  experience”  contests, 
household  safety  hints  contests,  and 
safety  slogan  contests.  With  twenty- 
five  million  children  at  home  and  on  the 
streets  during  the  vacation  months  and 
with  automobile  traffic  at  its  high  peak, 
the  accident  problem  becomes  much 
more  serious  during  the  summer  months 
than  at  any  time  of  the  year.  At  Mil¬ 
waukee  last  fall  every  daily  put  on  a 
different  safety  contest,  nearly  all  of 
which  brought  entrants  from  all  parts 
of  the  country.  The  Milwaukee  Ledger 
conducted  a  household  safety  hints  con¬ 
test,  the  first  prize  winner  of  which  was 
a  woman  in  Norwalk,  Ohio.  The  Mil¬ 
waukee  Sentinel  put  on  a  slogan  con¬ 
test  to  which  tens  of  thousands  of  slo¬ 
gans  were  submitted  by  schcaol  children 
and  their  parents.  The  Milwaukee  News 
carried  on  a  “close  call  experience”  con- 
tet  which  brought  out  any  number  of 
interesting  yarns.  The  Journal  con¬ 
ducted  a  safety  cartoon  contest  which 
unearthed  a  lot  of  very  good  talent.  In 
Qch  case  the  contest  not  only  was  of 
interest  to  all  old  readers  of  the  paper, 
Imt  brought  a  good  deal  of  new  circula- 
M.  H. 


The  St.  Paul  Sunday  Pioneer  Press 
B  asking  for  essays  on  “Why  You 
Should  Own  Your  Home.”  Each  of  the 
twenty-five  best  writers  will  be  given  a 
^y  of  “The  New  Book  of  House 
by  Jay  Axelrod,  of  St.  Paul.  J.  T. 


^•w  Daily  Ready  for  Iron  Mountain 

lao.N  Mountain,  Mich. — April  11th  is 
w  prospective  date  of  the  appearance 
I  *  new  upper  peninsula  newspaper,  the 
Mountain  Daily  News,  which  has 
**0  in  process  of  organization  the  past 
*«eral  months.  It  will  be  under  the 
™torial  direction  of  Frank  J.  Russell, 
witor  of  the  Mining  Journal,  and  the 
™mess  management  will  be  in  the 
of  William  F.  Russell,  for  several 


Editor  &  Publisher 

years  employed  in  the  business  depart¬ 
ment  of  the  Mining  Journal.  Tom  A. 
Hanna,  one  of  the  pioneer  publishers  of 
the  upper  peninsula,  will  be  associated 
with  the  publication,  in  the  editorial  de¬ 
partment.  The  Iron  Mountain  Daily 
News  will  replace  the  Press,  Mr.  Han¬ 
na’s  publication,  and  the  Tribune-Gazette 
in  the  Iron  Mountain  field. 


Chile  Pan-Americen  Ad  Subject 

Chile  was  the  subject  of  discussion 
this  week  of  the  Pan-American  Adver¬ 
tising  Association  luncheon  at  the  Hotel 
Astor.  James  Carson,  president  of  the 
association  and  vice-president  of  the 
National  Paper  &  Type  Company,  was 
in  the  chair.  Hon.  Emilio  Edwards, 
Chilean  consul  general  in  New  York, 
discussed  the  movement  supported  by 
the  Chilean  government  for  the  estab¬ 
lishment  of  a  Chilean-American  Cham¬ 
ber  of  Commerce  and  A.  B.  Chivers, 
long  a  New  York  newspaperman  who 
is  now  representing  South  American 
newspapers  in  New  York,  talked  on  acr- 
vertising  media  in  Chile.  Other  speak¬ 
ers  were  V.  L.  Havens,  former  commer¬ 
cial  attache  of  the  American  Legation 
to  Chile,  and  Chief  Caupolican,  a 
descendant  of  the  Araucanian  Indians, 
the  aborigines  of  the  Andes,  who  is  now 
a  member  of  the  Metropolitan  Opera 
Company.  - 

Percy  Join*  Vanity  Silk  Mill* 

Reading,  Pa. — The  Vanity  Fair  Silk 
Mills  announce  the  appointment  of 
Charles  E.  Percy  as  sales  manager.  Mr. 
Percy  resigned  last  week  as  sales  and 
advertising  manager  of  the  Joseph  & 
Feiss  Company,  Cleveland.  William  B. 
Powell  will  continue  as  sales  promotion 
and  advertising  manager  of  the  Vanity 
Fair  Company. 


Agencies  Consolidate 

Chicago. — The  advertising  agencies  of 
Knc  wlton  &  Babcock,  Inc.,  and  Simmons 
Associates,  Inc.,  have  consolidated  under 
the  name  of  Simmons  &  Babcock,  Inc., 
with  H.  H.  Simmons  as  president,  Fred 
Hayes  Babcock  as  vice-president,  H.  Z. 
Carr,  secretary,  and  Paul  A.  Florian,  Jr., 
treasurer.  - 

Mueller  Account  for  James  Agency 

The  James  Advertising  Agency,  Inc., 
450  4th  avenue,  New  York  City,  has  just 
taken  charge  of  the  account  of  the  C.  F. 
Mueller  Company,  of  Jersey  City,  N.  J., 
manufacturer  of  package  macaroni  and 
spaghetti. - 

Big  N.  Y.  State  Printing  Job  Bids 

Albany,  N.  Y. — The  State  Printing 
Board,  comprising  the  secretary  of 
state,  comptroller  and  attorney  general, 
will  receive  sealed  proposals  Wednesday, 
April  18,  at  the  office  of  the  comptroller 
for  bids  for  printing  3,(XX)  bound  copies 
of  the  session  laws  of  1921. 


Fitcb  Joins  Patbescope 

H.  Rea  Fitch,  formerly  production 
manager  for  the  H.  E.  Lesan  Com¬ 
pany  in  New  York,  is  now  associated 
with  the  Pathescope  Company.  He 
will  shortly  sail  for  Europe  as  a  special 
Pathescope  representative. 


Noiseless  Typewriter  Ad  Manager 

The  Noiseless  Typewriter  Company 
of  New  York  announces  the  appoint¬ 
ment  of  Harold  J.  Lance  as  advertis¬ 
ing  manager.  Mr.  Lance  has  been  with 
the  B.  F.  Goodrich  Company  in  Akron, 
Ohio.  _ 

Spbina  Ladies  Night  April  12 

The  Sphinx  Club  will  hold  its  annual 
Ladies  Night  at  the  Waldorf-Astoria, 
New  York,  on  April  12. 
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DO  YOU  KNOW 

WEST 

Virginia 

has  an  up-to-date  system  of 
public  schools,  upon  which  it 
spends  more  than  $4,000,000 
annually?  It  is  one  of  the  few 
states  in  which  the  law  requires 
agriculture  to  be  taught  in  the 
common  schools. 

Is  it  any  wonder  that  West 
Virginians  are  prosperous— that 
they  are  able  to  grow  with  great 
intensity,  crops  that  increased 
their  value  of  planted  land  from 
$44.00  in  1919  to  $51.00  in 
1920? 

West  Virginia  daily  newspapers 
go  into  the  home  and  are 
read  and  believed  by  these 
people.  The  dailies  will  help 
you  in  your  new  selling  cam¬ 
paign. 
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I  have  sung  their  praises  and  no  one  will 
question  that  1  have  practised  what  I  have 
preached  Yet  my  pleading  and  fighting  {or 
the  newspapers  has  all  been  done  in  the  in¬ 
terest  of  my  employer. 

Very  respectfully, 

THE  CENTAUR  COMPANY, 

J.  G.  Ham. 


offers  no  end  of  opportunity  for  intertui 
cussion  and  comparison.  ^ 

The  team  as  selected  by  the  studenh 
University  of  Illinois  School  of  Joarsi 
certainly  a  representative  one,  thourt* 
surely  stir  up  a  few  ‘‘comebacks.’’ 


WHAT  OUR  READERS  SAY 


surely  stir  up  a  few  “comebacks.’™*  *  ** 
The  eleven  departments  or  “positWi 
the  team  selected  by  the  students  i.  ' 
opinion  of  the  writer,  should  come  S  r* 
criticism  right  off  the  bat.  •  at 

rising  young  editors  at  Urbiu 

-  one  of  the  widest  read  and  isM  ■ 

portant  of  newspaper  departments  whes  ^ 
failed  to  mention  sports.  ^ 

Editorials,  news,  advertising,  public  ,,,  ■ 
features,  etc.,  were  incorporated  in  theiS 
tion  as  “positions.”  Sports  did  not  getstiaJt 
Of  the  newspaper  features  mentioned  ‘W 
alone  can  compete  with  “sports”  as  a  cJ2. 
tion  getter  and  in  this  age  the  spotui 
takes  rank  as  one  of  the  most 
features  of  every  up-to-date  newspaperas 
country.  “  • 

It  is  the  belief  of  the  writer  that  n.> 
should  rank  fourth  among  the  various  d^ 
ments  of  a  newspaper,  giving  way  to^ 
service,  news  and  editoriMs  alone.  ” 
Ask  the  circulation  manager  of  any  bags, 
daily  to  enumerate  the  selling  virtues  s(2 
paper.  One  of  the  first  departments  be  u 
mention  is  sports.  ^ 

At  least  every  other  man,  woman  and  tb 
in  this  country  between  the  ages  of  fire  b 
fifty  is  interested  in  some  form  of  it^ 
endeavor.  Baseball,  boxing,  golf,  tcnnir» 
ing,  bowling,  rowing,  shooting,  skafini  b 
letics,  etc.,  claim  millions  of  devotees  throai 
out  the  land.  The  women  and  girls  of  ^ 
ica  read  the  sports  news  day  by  day  and  ah 
percentage  of  them  have  learned  to  look  is 
ward  to  it  eagerly.  The  men  folk,  ib 
naturally,  turn  to  sports  as  a  matter  of  cosn 
When  it  is  remembered  that  the  nevipsaJ 
of  America  spend  millions  of  dollars  aastS] 
giving  sporting  news  alone  to  their  raSI 


lished,  suggests  that  many  might  be  helped  by 
a  disclosure  of  what  papers  have  the  best  head¬ 
lines. 

I  have  greatly  admired  in  your  publication  a 
seeming  determination  to  cover  its  field  with¬ 
out  fear  or  favor.  If  it  takes  guts  to  do  this — 
and  I  guess  it  does — I  hope  you  may  be 
granted  a  continuation  of  the  guts. 

■  A.  Reader. 


Tbe  newspJ 


The 

The  All-American  Team  looked 

New  York,  March  24,  1921. 

To  Editor  &  Publisher:  Suppose  the  stu¬ 
dents  of  an  engineering  school  assembled  the 
perfect  motor  and  failed  to  include  a  car- 

fielT  and  it  has  caused  emuUtion  of  xbi  worst  Mr.  Wood  Replies  to  Mr,  Ayer  *’“h‘ would  be  no  more  surprising  than  the 

"inXir'-’^S’ ^!S?y"  show  the  greatest  Bostok,  Mass.,  March  28,  1921.  {|:e^«&r^%*"of'’^l.fn'oiiTh"o1rke‘d‘^ 

hl.v%  feirit“n"««^rr?o  rublisY  the  "etferTr'nttd  &  Pu'bliVh E^lart 

“sex  stuff,”  scandal,  vulprity  and  jazi.  Press  week  from  F.  Wayland  Ayer,  head  of  the  house  The  engine  could  not  function  without  a  car- 

Ksociations  >oin  in  supplying  the  material.  It  of  N.  W.  Ayer  &  Son,  our  views  in  substance  buretor  and  a  real  newspaper  cannot  cover  its 

IS  not  uncommon  for  a  wire  to  be  blocked  to  by  paragraphs  are:  field  without  carrying  sports, 

litrr  A  Paragraph  1.  We  believe  the  functions  of  Strange  also  in  technique  was  the  recent  arti- 

JSa  »  well-OTganized  advertising  agency  are,  first,  cle  in  the  Edito«  &  Publisher  by  H.  F.  Har- 

publisher  who  ‘^king  to  increase  its  clientele  and  the  gross  rington  and  E.  S.  Watson. 

Mvfnv  volume  of  its  business  without  playing  favorites  They  picked  an  “All-American  Daily  News- 

tha,  ti,  *i**'  a-'y  publications,  allowing  such  business  P«Per.^’  They  applied  a  strictly  sport  term, 

mfnH*  or  ^  distributed  through  proper  channels  best  used  sport  vernacular,  carried  the  metaphor 
tbTv  a’«.ert  »“'‘*d  to  the  interests  of  the  advertiser ;  sec-  throughout  by  open  comparison  to  football  and 

.w' Lwir  HrmaL  fhlt  o”*!*  ‘^at  no  agency  should  directly  or  in-  then— disregarded  sports  entirely  in  naming  the  vj 

directly  seek  to  represent  any  publisher  or  to  “team.”  ^ 

they  arc  giving  the  public  what  it  wants.  j  favorites  Sports  and  athletics  need  no  tribute.  Expe* 

h^aui^  ‘thei'^'^^lien'ts  Paragraph  2.  Because  the  publisher  allows  «;>«>.<:'  during  the  war  proved  what  a  vital  part 
UnfoUnn^tol^iw  Ire  able  to  agencies  a  commission,  this  does  not  prevent,  boxing,  baseball  and  football  play  in  the  deve  - 
denmnd  it.  Unfortunately  they  are  able  to  .  .  ,  bearing  on  the  agenev  in  opment  of  the  ideal  man  and  the  perfect  sol- 

?n?^"5e.^'’i?d  ”  oS«riSn  charging  the  clX  I  Service  fie  aUe  d'ef.-  We  have  recent  proof  that  the  Germans 

AI.„  T.ov  of  tb.  vonngor  ronorter.  and  »  '»  ‘he  agency’s  opinion  the  remunera-  realized  how  they  were  handicapped  by  their 

editors  have  been  inerted  with  the  crimson  ‘"soffioient  to  pay  for  the  service  ren-  .  “cermaii ' who  had  four  years’ 

ba^*  the  el^rage  to  nrint  stiUff*  Uke  °the  Sai?v  Paragraph  3.  That  the  agent  renders  a  serv-  ^‘y**^*;  ?*  a  motorcycle  runner  tidth  the 

fcw'rS”  *”  P""*  **"“  ice  to  publishers  in  general  by  soliciting  and  Kaiser  s  forces  during  the  war,  competed  m  the 

,  -  J  J  advocating  good  advertising  is  a  service  that  most  recent  six-day  bike  race  here.  He  said  that 

The  reasons,  explanations,  excuses  and  de-  advocating  ^od  advertising,  is  a  service  tnat  realizing  how  athletics  had  helped  in 

fenses  are  not  good.  As  you  suggest,  whole-  actual v  closed  de/eat,  is  taking  up  all  kinds  of  sport,  be 

some  and  legitimate  news  can  be  put  in  such  4  “vut  Jith  Mr  Aver’s  The  Germans  saw  their  first  of  boxing  while 

form  that  the  newspapers  will  sell  because  of  it.  Paragraph  4.  We  agree  with  Mr.  Aye^  prisoners  of  war  in  England  and  they  took  the 

Were  this  not  trier  the  excuses,  etc.,  still  JJ''®. ^  sport  back  home  with  Aem  where  the  gaL  is 

would  not  be  good.  “r  Ayer  “P  ‘o  the  59'"‘  ‘bat  be  »ug.  biginning  to  flourish.  M. 

When  I  was  a  young  chap,  a  friend  sug-  *®®*®,;,*;^®*  When  such  institutions  as  the  United  States  ‘w 

gested  that  we  should  go  into  the  saloon  busi-  irfnn  .ma7l°fny  wh«  Army  and  Naval  Academies,  Yale,  the  Univer-  ve... 

nets  in  a  certain  town.  He  proved  to  me  that  S®  ^  ®‘'y  Michigan  and  many  others  have  adopted  days, 

we  could  make  a  great  deal  of  money  out  of  it,  ®  compulsory  athletics  for  all,  and 

and  he  urged  that  it  was  a  legitimate  business,  Jf.i®  !?  "'  f  institutions  and  others  find  tie  in- 

in  fact  licensed  by  the  government.  Unques-  ‘j®"  ‘b®‘  i®  *  help  rather  than  a  hindrance  to  vestment  of  millions  of  dollars  for  the  mainte- 
tionably  there  wai  a  public  demand  for  bootc.  ine  proicssion.  •  *  v  *  nance  of  athletic  systems  well  spent,  sport 

I  feel  that  I  do  not  “recommend  myself  very  “arofraph  5.  This  is  a  very  fine  iwint.  but  needs  no  further  endorsement, 
highly’*  when  I  say  that  I  decided  that  I  did  the  precedent  having  been  established  m  the  “talk  shop”  on  the  subject — 

not  want  to  “give  the  public  what  it  wants.”  paying  recognized  agents  a  differen-  gtands  to  reason  that  if  75,000  persons, 

If  it  were  true  that  the  public  wants  news*  ^*1,  U  is  in  our  opinion  right  that  this  dif*  comprising  the  “cream  of  the  land,”  go  to  see 
papers  to  publish  rotten,  degrading  and  lecher-  fe^ntial  should  remain  as  is,  and  if  the  ad-  Yale  and  Harvard  play  football;  if  50,000  of 
OttS  stuff,  and  that  it  win  not  be  satisfied  vertiscr  is  paying  for  this,  then  the  additional  so-called  middle-class  flock  into  the  Polo 

without  it,  publishers  nevertheless  would  not  charge  made  by  the  agency  for  a  service  ren-  Grounds  to  see  “Babe”  Ruth  hit  a  home  run; 
be  justified  in  yielding  to  such  demands.  What  dered  would  not  necessarily  be  as  if  fii*  if  40,000  of  what  some  refer  to  as  the  “lower 

has  become  of  our  proud  boast  that  we  were  advertiser  were  compelled  to  stand  the  entire  classes”  go  to  a  boxing  match,  a  good  many  of 
leaders  of  public  thought,  and  that  it  was  our  burden  of  a  service  charge.  As  it  now  is,  it  them  are  going  to  read  about  those  sports  in 
mission  to  educate,  to  lead  the  public  to  better  the  publisher  helped  out  daily  papers. 

and  higher  things?  Are  we,  for  the  sake  of  5^*“  agency  differential  and  made  the  bur-  How  many  of  the  millions  and  millions  of 
circulation,  lineage  and  coin,  to  become  worse  den  that  much  less  for  the  advertiser.  people  who  follow  sports  are  more  impressed 

than  the  canine  followers  of  the  garbage  Paragraph  6.  We  do  not  see  how  the  dif-  by  the  “typographical  display”  of  a  newspaper 

wagon?  agents  can  be  based  on  a  that  by  a  well-written  story  on  football,  base- 

Years  ago,  parents  endeavored,  usually  with  sliding  scale,  according  to  the  size  and  im-  ball,  boxing,  tennis,  golf,  etc.  ? 

success,  to  keep  “French  novels”  from  their  portance  of  the  agency  in  question,  for  this  Would  toose  readers  absorb  all  the  intel- 

children.  My  father  thrashed  me  for  buying  a  would  unquestionably  Create  jealousy,  and  at  lectual  features  of  the  editorial  page  about  the 
booklet  entitled  “Paris  by  Gaslight.”  Years  times  certain  agents  would  not  find  themselves  Island  of  Yap  and  other  vague  subjects  if  all 
ago  Texas  outlawed  the  Police  Gazette.  To-day  in  the  class  where  they  rightfully  belonged,  if  the  managing  editors  ruled  out  the  sports  page? 
stuff  just  as  bad  or  even  worse  gets  to  the  the  matter  were  left  entirely  for  the  publisher  “Big  League  papers,”  such  as  secured  seven 
children  daily,  through  the  newspapers.  I  say  to  determine  whether  one  agent  was  entijded  places  on  the  “All-American”  paper  devote  on 
it  is  worse,  because,  the  readers  of  immoral  to  5  per  cent  and  another  to  25  per  cent.  The  the  average  of  two  papers  daily  to  sport.  The 
^tion  often  disbelieved  it,  whereas  the  filthy  size  of  an  agency  and  the  volume  of  business  Sunday  editions  carry  whole  sections, 
stuff  of  to-day  is  present^  as  fact,  as  often  it  does  is  not  a  fair  criterion  of  service  that  is  The  sport  staffs  of  New  York  papers  average 
it  is  not.  or  may  be  furnished  a  client.  Some  agents  from  five  to  twelve  men  at  salaries  from  $2,400 

Nor  is  it  true  that  newspapers  have  to  print  with  only  a  few  choice  accounts  unquestionably  to  $15,000  a  year  and  more  in  a  few  instances, 
the  filthy  stuff,  upon  the  ground  that  it  has  give  more  intensive  service,  because  their  ex-  The  sport  departments  of  metropolitan  papers 
come  to  light  and  others  will  print  it  if  they  istence  depends  on  retaining  these  clients;  have  their  own  copyreaders,  their  own  feature 
do  not.  Certain  large  newspapers,  once  de-  whereas  certain  agencies  handling  large  volumes  writers,  their  own  photographers  and  their  own 
cent,  but  turned  scandal -mongers,  go  to  much  of  business  frequently  lose  accounts  for  lack  artists  and  cartoonists.  They  are  perhaps  more 
trouble  and  expense  to  swell  out  the  pegs  upon  of  intensive  study  and  application.  of  a  paper  within  themselves  than  any  other 

which  they  may  hang  dirty  stories.  Paragraph  7.  Under  no  circumstances  would  department. 

And  unfortunately,  many  of  the  best  of  our  we  use  our  influence  to  directly  or  indirectly  if  the  public  were  not  interested  in  reading 
newspapers,  under  the  stress  of  competition,  attempt  to  dictate  to  a  publisher  as  to  his  rates,  sports  would  all  the  golf,  baseball  and  boxing 
are  becoming  tinged  with  crimson.  If  in  our  opinion  the  publisher’s  rates  are  out  “trade  papers”  and  magazines  thrive  and  make 

I  do  not  believe  in  combinations  in  restraint  of  proportion  to  his  circulation  and  quality  of  money? 

of  trade,  but  I  do  believe  that  there  ought  to  circulation  considered  as  well,  we  believe  it  Syndicate  services  present  figures  to  show 

be  a  combination  in  the  interest  of  public  is  our  privilege  to  place  our  client’s  business  that  sport  features  find  just  as  big  a  market 
morals  and  decency.  elsewhere.  ^  and  sell  for  just  as  much  money  as  editorial 

Pending  such  combination  the  field  is  im-  Paragraph  8.  We  believe  there  is  a  funda-  features,  fashion  features,  health  hints^  beauty 

proved  for  newspapers  that  print  real  news,  mental  basis  which  entitles  a  publisher  to  talks  and  other  things  with^  which  little-read 
truthfully,  accurately  and  thoroughly,  eschew-  charge  so  much  per  line  per  thousand  circula*  ffic  big  dailies  are  littered, 

ing  filth,  vulgarity  and  jazz.  tion  for  his  advertising  space.  If  he  has  over-  *  denying  that  “editorial  para- 

TOM  FINTY  JR  charged  in  the  past,  then  he  should  reduce  ^  occupy  an  important  place  in  the  col- 

rvR.  TN  11  V  ’  1  his  rates,  although  this  argument  is  frequently 

Editor,  The  Dallas  Journal.  offset  by  publishers  who  claim  that  they  have 

P.  S.  and  N.  B. — There  are  no  saloons  now.  not  raised  their  rates  when  entitled  to  do  so. 

This  is  a  matter  entirely  up  to  the  publisher. 

*  *  *  WOOD,  PUTNAM  &  WOOD  COMPANY, 

New  Paris,  Ohio,  March  25,  1921.  Allan  H.  Wood,  President. 

To  Editor  &  Publisher:  Under  separate  — . . 

cover  I  have  mailed  you  a  copv  of  the  New 

Paris  Mirror,  in  which  I  have  taken  the  liberty  J,  Q,  Ham  on  Mr.  Ayor^t  Views 
of  reproducing  your  editorial  entitled  “Crim¬ 
son  News.”  This  is  one  of  the  best  editorials  New  York,  March  28,  1921. 

along  that  line  that  I  have  read  in  many  to  Editor  &  Publisher:  F.  Wayland  Ayer 
month,  and  I  want  to  say  that  it  voices  my  states  in  his  letter  last  week  that  the  policy 
aentimenti  in  every  respect.  For  years  I  have  „£  his  agency  has  been  to  serve  their  clients 
carefully  edited  my  news  copy  and  crimson  |-ather  than  the  newspapers,  a  statement  brought 
always  gets  blue  pencilled.  out  because  most  publishers  seem  to  be  im- 

.  The  newspaper  of  today  educatiorul  pressed  with  the  idea  that  in  securing  new 

insUtution  and  I  feel  that  it  behooves  the  business  the  agency's  sole  thought  is  in  the  in¬ 
modern  editor  to  be  just  as  care^l  of  what  tcrest  of  the  newspapers,  and  in  too  many 
be  presents  in  his  newspaper  as  the  educator  instances  the  agencies  promote  that  idea. 

IS  in  the  school  room.  I  regret  very  much  agency  is  in  the  employ  of  the 

to  see  the  general  tendency  of  the  advertiser  has  always  been  my  view,  and  his 

feature  this  clau  of  news.  I  ‘msf  j*  success  or  failure  dependi  on  the  number  and 

point  of  pur  editorial  touches  home  and  that  ,,5^  ^^pigyers  and  not  on  what  any 

in  the  future  we  may  see  less  of  this  class  of  publication  may  do  for  him.  If  this  fact  was 
news  featured  in  the  modern  newspaper  of  to-  ^cognized  by  the  publishers  one-half  of  the 
RALPH  R.  RANEY,  so-cdl^  agencies  would  be  eliminated.  It  is 
Editor  New  Paris  Mirror.  my  opinion  that  I  as  a  direct  advertiser  am 
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New  Yoek,  March  27,  1921. 

To  Editoe  &  Pubusheb:  Your  “All-ABoi 
can”  newspaper  team  was  built  around  a  ge 
feature,  and  yet  you  didn’t  think  cnoi|k  < 
s|iorts  as  an  essential  department  of  a  M. 
paper  to  include  it  in  your  team.  Why? 

From  my  observation,  the  aTcrage  at 
reader  of  a  newspaper  turns  first  to  o«  f 
two  pages — the  market  or  the  sport  KdiB 
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tain  place,  near  home,  every  evening  i 
school  and  their  parents  know  cxactlyjw 
their  sons  are  between  dismissal  of  Khool 
supper  time. 

These  boys  are  bright. 


:apab1e  fellowi  B^* 
erica’s  best  bwis* 
ng  they  receife  • 

as. . .  a  . . ^fiilC  in  m0« 

these  boys  do  not  support  their  famili^  ••• 
in  many  cases  do  not  even  help,  they 
questionably,  earn  enough  to  clothe  theayj^l 
thus  enabling  them  to  remain  in  school  wag 
than  they  otnerwise  would,  if  entirely 
ent  upon  their  parents. 

Under  the  present  state  law  boys  w*  *5 
allowed  to  sell  papers  under  twelve  g 
age  and  unless  they  attend  school. 
new  law  (H-R-884)  it  is  proposed  to  hw 
and  badge  every  one  of  these  boyt, 
place  them  under  the  control  ^of  wja* 
school  boards  in  every  district-^-in  sdawJJ  J 
the  department  of  labor  and  industry, 
present. 

This  proposed  law  makes  it  imperitbc 
every  local  school  board  employ  onfoww® 


BMt  HMidlinM? 

March  25.  1921. 

To  Editor  ft  Publisher:  The  interesting 
study  naming  the  twelve  papers  printing  the 
best  editorial  pages,  which  you  recently  pub- 
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^Applaton  Poit-Crucant 

Moit  N«ws  . 

Eau  Claira  Laadar-Tatap 


12,08S 


omiurlvania,  conlfnds  that  this  additional 

SKI -t  notice  to  newspapers,  this  bill  has 
by  the  Honsf  committee  on  ed- 
JSon^nd  is  now  before  the  House  on  third 

"nJ*' newspapers  of  Pennsylvania  contend 
tkU  legislation  is  un-American.  iMsmuch 
"it^pels  a  school  boy  (who  may  be  help- 
5.  io^rt  himself  so  that  he  may  obtain  a 
JLer  Mocation)  to  become  licensed  and  wear 
KJnL-  like  a  street  cleaner,  when  no  possible 
LSi  can  be  accomplished  thereby.  The  ex- 
5^  law  has  been  in  effect  since  1915  and 
iwed  has  been  found  to  change  it. 

At  this  particular  time,  when  family  expenses 
J'kkh  and  more  and  more  men  are  losing 
ICi,  iofitions  every  day,  it  does  not  seem 
iirf  to  impose  additional  burdens,  when  no 
SJitions  have  arisen  to  make  such  proposed 
wMation  available,  ^ 

^li  therefore  ask  a  vote  against  this 

****''^''  Very  truly  yours, 
tUTEH-STATE  CIRCULATION  MANAGERS 
ASSOCIATION. 

K  L.  Mclean,  Philadelphia  Bulletin; 
A.  R,  Michener,  Harrisburg  Tele¬ 
graph;  J.  H.  Miller,  Jr.,  Pittsburgh 
Gaiette-Times :  C.  N.  Andrews,  Easton 
Free  Press;  Charles  R.  Buck,  Lan¬ 
caster  Examiner-New  Era;  J.  C. 
Bight,  Butler  Citizen. — Committee. 

Fate  Papers  in  South  America 

Buenos  Aires,  March  4,  1921. 

To  Eaiina  &  Puelisher:  I  am  in  receipt  of 
MI  1920-1921  International  Year  Book  and 
m  certainly  are  to  be  congratulated  for  this 
pdal  pnhlication.  Hope  next  year  will  see  the 
pwri  of  South  America  included  as  there 
irT some  mighty  fine  ones  down  here. 

J.  A.  McNEIL, 

Director  of  Circulation,  La  Nacion. 

Lettert  for  Road  Salesmen 

The  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  has  prepared  a  series  of  letters 
for  the  use  of  sales  managers  to  link  up 
their  roadmen  with  newspaper  advertis- 
iif  in  their  territories.  The  series  is 
entitled  “How  Newspaper  Advertising 
Helps  the  Men  on  the  Road”  and  is  in 
response  to  requests  by  national  adver¬ 
tisers  for  the  Advertising  Bureau  to  out¬ 
line  letters  showing  the  advantages 
which  the  advertising  done  by  “the 
house”  offers  the  men  who  sell  mer¬ 
chandise  to  the  retail  trade.  The  letters 
are  nine  in  number  and  can  be  used  by 
any  newspaper  advertiser  by  simply  fill- 
in;  in  name  of  product  advertised. 
.Arranged  in  handy  booklet  form. 

Contempt  Sentence  Suspended 

After  a  plea  by  Robert  O.  Scallan  in 
behalf  of  himself  and  William  P.  Beaz- 
eD,  both  reporters  for  the  New  York 
World,  Justice  John  V.  McAvoy  in  the 
Criminal  Branch  of  the  Supreme  Court 
suspended  sentence  on  them  March  31. 
He  had  adjudged  them  guilty  of  con¬ 
tempt  of  court  for  the  publication  of  an 
article  on  February  26  in  which  it  was, 
asserted  that  a  change  of  pleas  in  the 
limestone  cases  growing  out  of  the  Lock- 
wood  investigation  last  fall  was  made 
“m  the  secrecy  of  chambers.” 

“MriWw  Hnnry”  Quits  Texas  for  Home 

Galveston,  Tex. — Col.  Henry  S.'Wat- 
terson,  of  Louisville,  who  has  been 
spending  a  winter  vacation  here,  left  last 
Saturday  for  his  home  in  Louisville. 
Cd.  Watterson  with  Mrs.  Watterson, 
Hrs.  W.  A.  Miller,  their  daughter,  and 
bar  two  children  have  been  in  Galveston 
lor  several  months,  making  their  home 
at  the  Galvez. 


TWO  USE  SAME  TRADE  MARK 

Jergens*  Right  to  “Woodbury”  and 

"Nackless  Head”  Limited  by  Court 

An  interesting  legal  controversy  in¬ 
volving  the  proprietary  rights  in  the 
“neckless  head”  trade  mark  distinctive 
to  “Woodbury”  in  connection  with  toilet 
articles  and  dermatological  preparations 
has  been  settled  by  a  decision  of  Judge 
Hugh  M.  Morris,  sitting  in  the  U.  S. 
District  Court  for  the  district  of  Dela¬ 
ware. 

By  the  decision  the  Andrew  Jergens 
Company,  which  claimed  exclusive  right 
to  use  the  trade  mark  in  any  and  all 
phases  of  its  business,  is  entitled  to  its 
use  in  connection  with  certain  specified 
preparations  only.  Outside  of  these 
specified  articles  Woodbury,  Inc.,  Wil¬ 
liam  A.  Woodbury  Distributors,  Inc.,  and 
Woodbury  System,  Inc.,  business  de¬ 
scendants  of  the  originator  of  the  trade 
mark,  have  sole  title. 

The  somewhat  peculiar  condition  of 
two  parties  being  entitled  to  use  the 
same  mark,  one  to  a  limited  degree  only, 
is  thus  upheld  by  the  court  after  a  con¬ 
troversy  that  traces  its  history  over  a 
score  of  years. 

That  history  is  long  and  involved.  In 
1901  the  Andrew  Jergens  Company 
bought  from  John  H.  Woodbury,  the 
founder  of  the  business  using  the  trade 
mark,  and  his  companies  the  right  to 
manufacture  certain  preparations  and  to 
use  in  connection  therewith  the  name 
"Woodbury”  and  the  “neckless  head. 
After  that  date  the  history  is  a  story  of 
reorganizations  and  bankruptcy  and  sale 
to  the  Jergens  Company  of  the  entire 
right  to  the  name  and  the  trade  mark. 
The  second  sale,  purporting  to  convey 
full  title  to  the  trade  mark,  the  court 
holds  to  be  non-effective  because  of  lack 
of  ownership  on  the  part  of  the  vendor. 

The  Woodbury  Company,  a  New  York 
corporation,  is,  therefore,  held  to  be  the 
owner  of  all  rights  to  the  name  “Wood¬ 
bury”  and  to  the  “neckless  head”  trade 
mark  except  for  a  license  for  its  use  on 
a  few  specified  commodities  previously 
granted  to  the  Andrew  Jergens  Com¬ 
pany. 

A.  N.  P.  A.  DIRECTORS  MEET 

Routine  Business  Discussed — Conven¬ 
tion  Plans  Same  as  Last  Year 

The  board  of  directors  and  several 
officers  of  the  American  Newspaper  Pub¬ 
lishers  Association  met  in  New  York 
March  31.  On  adjournment,  it  was 
stated  that  routine  matters  only  were 
discussed.  Those  present  were  Presi¬ 
dent  T.  R.  Williams,  Edward  H.  Butler, 
Frank  G,  Bell,  John  Stewart  Bryan,  El¬ 
bert  H.  Baker,  Paul  Patterson,  E.  P. 
Adler,  W.  H.  Dow,  George  H.  Larke, 
Charles  H.  Taylor,  Jr.,  and  L.  B.  Palmer. 

It  was  decided  that  the  annual  conven¬ 
tion  program  will  be  the  same  as  last 
year.  The  convention  will  open  at  the 
Waldorf-Astoria  April  27  and  close 
April  29.  The  annual  luncheon  of  the 
association  will  be  given  Thursday,  April 
28,  and  the  Advertising  Bureau  luncheon 
on  April  27.  The  speakers  have  not  yet 
been  decided  upon. 
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IF  YOU  ARE 
A  SPACE  BUYER 
WE  WOULD  LIKE  TO  KNOW 
WHAT  YOU  WANT  TO  KNOW 
ABOUT  MARYSVILLE 
ASK  US 


LAND  VALUES 

WISCONSIN 


The  average  acre  value  of  all 
Wisconsin  farm  lands  with  im¬ 
provements,  is  estimated  by  the 
Wisconsin  State  Department  of 
Agriculture  at  $125  compared  to 
$109  in  1919  and  $102  in  1918. 

Average  value  of  farm  lands 
without  improvements  is  esti¬ 
mated  at  $84  per  acre,  compared 
to  $80  in  1919. 


The  total  value  of  crops  pro¬ 
duced  in  1919  amounted  to 
$433,039,000. 

Wisconsin  is  the  fourth  state  in 
the  production  of  hay. 

Wisconsin  is  the  first  state  in  pro¬ 
duction  of  flax. 

Wisconsin  is  the  ‘^Land  of  Oppor¬ 
tunity,”  not  only  to  the  farmer  or 
stockgrower— but  to  any  National 
Advertiser.  The  people  of  this 
state  are  loyal  to  their  home 
newspaper.  You  must  use  these 
dailies  to  reach  the  buying  class. 
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CALIFORNIA 


*Fond  du  Lac  Reporter . (E) 

Green  Bay  Praae-Gasetta  . (E) 

Kanoslia  Nowa . (E) 

La  Croaaa  Tribune  and  Laadar-Preaa . (EAS) 

Madiaon  (Wia.)  State  Journal . (EAS) 

^i^Milwaukae  Journal . (E)  1 

^Milwaukee  Jopmal  . (S) 

Milwaukee  Sentinel  . (MAE) 

Milwaukee  Sentinel . (S) 

Racine  Joumal-Nawa . .  i . (E) 

Superior  Telapram  . (E) 

Superior  (Wia.)  Sunday  Timaa . (S) 

GovemaaMit  Statamanta,  October  let,  1920. 

*A.  B.  C  PnbUahara’  Statement,  October  lat,  1020. 
^ubliahara’  Statement,  September  lat,  1020. 
i^^iPubliahara*  Statement,  March  1,  1020. 


WILUAM  PERRINE  DEAD  also  wrote  political  articles  for  Tag- 

IM  CO  J  VT  A  D  gart’s  Sunday  Times.  Later  he  did  edi- 

llS  o3d  I  fciAK  torial  work  on  the  Inquirer  and  in  1886 

-  he  went  to  the  Bulletin  as  an  editorial 

Editor  of  Philadelphia  Bulletin  Since  writer.  He  continued  in  the  latter  work 
1895,  Ho  Wa»  Long  Known  a*  ,  until  1895  when  he  became  editor-in- 

Magazine  Writer  and  Historian  chief  of  the  Bulletin. 

of  His  Cky  In  addition  to  his  newspaper  work, 

-  Mr.  Perrine  did  considerable  magazine 

(Special  to  Editor  &  Publishes)  wrjting,  many  of  his  political  and 

Philadelphia. — This  city  lost  one  of  Wstorical  articles  being  published  in 
its  leading  editors  in  the  death  last  Fri-  _  Saturday  Evening  Post  and  the 
day  of  William  Perrine,  editor-in-  Ladies’  Home  Journal, 
chief  of  the 
Evening  Bulletin. 

Death  was  caused 
by  septic  poison 
arising  from  an 
abrasion  of  the 
foot. 

Mr.  Perrine, 
who  was  in  his 
63d  year,  had 
been  seriously  ill 
since  Washing¬ 
ton’s  Birthday. 

Mr.  Perrine 
had  been  editor- 
in  -  chief  of  the 

Evening  Bulletin  since  1895  when 
William  L.  McLean  the  present  owner 
and  publisher  bought  The  Bulletin. 


The  Mount  Vernon,  N.  Y  | 

DAILY  ARGUS 

carries  more  display  el. 
vertising  than  any  othv 
newspaper  in  Westcheile 
County. 

Thu  is  an  acknowlsd|.l 
ment  of  its  power  that  He' 
advertuer  should  heed,  if 
desirous  of  reaching  th 
people  of  Mount  Vemoi.' 


THE  WORLDS 
ARE  NEW  YORK’S 
NEWSPAPERS 


and  sell  the  most  pres¬ 
tige,  and  the  most  circula¬ 
tion  for  the  least  money. 


GEO.  B.  DAVID  &  CO. 

Foreign  RepresentatiTc 
171  Madison  Aye.  NEW  YOR 


Something  to 
Think  About 


William  Perrine 


is  the  only  daily  newspaper  pubiitkijh 
Tift  County. 

Tilton's  principal  industries:  A  pseki^ 
plant,  oil  mill,  fertilizer  factories,  cotta 
mill,  farm  implement  works,  etc. 

Tift  County  produces  live  stock,  cotta^ 
corn,  peanuts,  cane,  syrup,  potatsa 
fruit,  etc. 

Tilton  and  Tift  County  are  corsn^ 
thorot^hly  by  the  Daily  and  Wsdl; 


article  b”****^  F.  A.  Walker 
A  Permanent  Attraction 


Thoughtful,  Intelligent 
Readers 


thoroughly  by  the  Daily  and  WmUi 
GAZETTE. 

Represented  by 

Frost,  Landis  &  Kob 

CHICAGO  NEW  YORK  ATLANTA 


McClure  Newspaper  Syndicate 

373  Fourth  Avenue  New  York  City 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  indiubtiil 
centers  of  the  East.  Fully  cor- 
ered  by  the 


FIRST 


in  automobile  advertising 

For  six  years  The  News  hss  ouried  s  larger 
volume  of  automobile  advertising  than  any 
ocher  paper  siz  dsp  a  week,  mociiiag  or 
evening.  In  1919  The  News  carried  more 
then  any  ocher  Indians  p^>er.  Results 
count. 


[NDIANApoliS  News 

FMmk  T.  Cmrroil,  Athrrtasing  M^nagtr 
0ea  A.  C4tmUp  Sew  Yen(  Represef^^tnt 
J.  £.  Lutt,  Chicago  Refire^ntaiite 

t)m  Newspapers  00  a  3  Year  Berio 


F.  R.  NORTHRUP 

Foreign  RepresentatiTe 
303  FIFTH  AVEL  NEW  YORK  CRT 


The 

Pittsburgh  t 
Post 

has  the  second 
largest  mom*  dL. 
ing  and  Sunday  circdatii* 
in  Pittsburgh. 


FIRST  IN  1000 
NEWSPAPERS 


A  National  Advartisar  with  30 
yesua’  ezperiance  racently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  n  tiiousand 
newspapers. 

Western  Representstive,  J.  E.  Luts, 
First  Nstq  Bsak  Bldg^  ChiesM,  III. 
Eastern  Representative,  Dsn  A.  CsrroU. 
Tribune  Bldg.,  New  York,  N.  Y. 


'The  African  Worid’ 


NEW  YORK 
EVENING 
TOURNAL 


Published  every  Saturday  in 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  Worid  Wide  Adveftising 
CarperatieB 

No.  I  West  TUrty-iourth  St., 
NEW  YORK  CITY 


has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica. 
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Editor  &  Publisher  for  April  2 , 


1921 


0  Indication  of 
S  Lineage  Increase 

1920  vs.  1918 
in  the 

BOSTON 

AMERICAN 

on 

Financial  Advertising 

Total  Linesi  1918...  21,769 
1920.  .  .233,609 

I 

Bur  Space  in 
Boston's  Greatest 
S  Evening  Newspaper 

- — —The - 1 

rav^lpjf  Boy' 

IS  MAfCmG  GOOD 

iWathin^og^yrespondent 
g  the  "Juniojr**  department 
of  a  number  of  papers. 

kl  Mt  pot  him  on  your  staff? 

-  t  — i' 

he  International  Syndicate 

BALtlMOOtE,  MO. 


i-*- 

t1b« 

Pittsburgh  Press 

DaUy  sad  Sunday 

Has  Xiargest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

Faii|a  ASvartitiBg  Raprasantativas 
iMi^itta  Tower,  Paople’t  Gas  Bldg. 

I  A.  KLEIN  JOHN  CLASS 

Nar  York  Chicago 


Famous  limits  of 
Histoiry 

A  dnrt  magasina  page  feature 
l*K4  a  week. 

NEWSPAPER  FEATURE 
'  SERVICE 

*«  W.  S8tk  ST.,  NEW  YORK 


OF  the  SHAFFER  GROUP 


^  Aicsgo  Eveniag  Post  led  all 
r**|a.  evening  newspapers  in 
™eosl  advertisiag  for  the  first 
S**ths  of  1920,  with  a  total  of 
egete  Ibiwi  aaceading  ita 
evening  competitor  oy  101,- 
MeU  line,. 

the  CHICAGO 
evening  POST 

CUcaga’e  Uasa  Nawapapar 


OF  NEW^APERS 


the  San  Francisco  Chronicle  in  the  Bal¬ 
kans  in  1883  and  1884. 

William  Reed  Dunroy,  poet,  former 
newspaper  man  and  for  a  long  time  one 
of  the  best  known  publicity  agents  in 
Chicago,  died  March  28  from  the  effects 
of  wood  alcohol  poisoning.  Mr.  Dun¬ 
roy,  who  had  not  taken  a  drink  of  liquor 
in  years,  asked  a  friend  to  get  him  some 
whiskey  to  cure  a  cold.  Shortly  after 
drinking  the  stuff  he  was  taken  vio¬ 
lently  ill  and  examination  revealed  that 
he  had  swallowed  wood  alcohol. 

John  Bachmann,  former  telegraph 
editor  of  the  Buffalo  Times,  died  at  his 
home  in  Buffalo  of  pneumonia  after 
one  week’s  illness,  aged  53  years.  Mr. 
Bachmann’s  first  newspaper  experience 
was  with  the  Hornell  (N.  Y.)  Tfibune. 
At  the  time  of  his  death  he  was  treasurer 
of  the  National  Candy  Company. 

Mrs.  Margaret  E.  Telford,  aged  70, 
died  at  Beaver  Falls,  Pa.,  March  27,  after 
a  brief  illness.  Mrs.  Telford  was  the 
widow  of  John  Telford,  a  prominent 
Western  Pennsylvania  editor  and  for 
some  years  after  his  death  she  was 
president  of  the  Beaver  Falls  Tribune. 

Smith  Curtis,  aged  87,  publisher  of 
the  Beaver  (Pa.)  Argus  and  one  of  the 
oldest  active  newspaper  men  in  Penn¬ 
sylvania,  died  at  Beaver  March  25  from 
pneumonia. 

Prof.  T.  D.  O’Kelley,  formerly  prom¬ 
inent  as  a  Georgia  newspaper  publisher, 
postmaster  for  some  time  at  Conyers, 
Ga.,  died  recently  aged  64  years. 

Mrs.  Alice  R.  McGill,  society  editor 
of  the  Philadelphia  North  American, 
died  suddenly,  March  27,  of  uraemih. 
Mrs.  McGill  was  on  the  staff  of  the 
Philadelphia  Press  from  1911  to  1916, 
when  she  joined  the  North  American  as 
society  editor. 

Frank  A.  Bowen,  a  pioneer  Oregon 
newspaper  man,  died  recently  at  his 
home  in  Portland.  He  founded  the 
Huntington  Herald  in  1889  and  after¬ 
wards  was  associated  with  the  Baker 
Herald  and  the  Baker  Democrat. 

Sheppard  Friedman,  for  many  years 
on  the  New  York  World  news  staff, 
died  this  week  of  pneumonia,  aged  47 
years.  He  had  also  been  with  the  Fort 
Worth  Gazette,  New  York  Herald, 
Telegraph,  Telegram  and  Evening 
World,  and  was  well  known  in  the 
theatrical  profession  as  a  publicity  man 
for  various  productions. 

A.  A.  CuTAiR,  in  charge  of  the  West¬ 
ern  Union  wires  in  the  New  York  Her¬ 
ald  office,  died  at  Daytona,  Fla.,  March 
27,  while  on  his  vacation.  He  was  57 
years  old. 

CoL  M.  A.  Aldrich,  one  of  the  found¬ 
ers  of  the  Milwaukee  Journal  and  a 
former  managing  editor  of  the  Boston 
Globe,  Detroit  News,  St.  Louis  Star  and 
other  newspapers,  died  in  Chicago 
March  26. 

Mrs.  T.  S.  Stonebreaker,  55  years 
old,  mother  of  J.  N.  Stonebreaker,  of 
the  Kirksville  (Mo.)  Daily  Express  and 
formerly  president  of  the  Missouri 
Press  Association,  died  February  23. 


U.  P.  Bureau  Move*  to  Houiton 

San  Antonio,  Tex. — The  bureau  of 
the  United  Press  has  been  moved  to 
Houston.  Lawson  May  is  manager.  The 
Houston  Press  and  Port  Arthur  News 
are  leased  wire  clients  of  the  United 

Press.  - 

Oxford  Paper  Mill  Closed 
Rumford,  Maine. — The  Oxford  Paper 
Company  has  closed  its  paper  mills  here 
for  an  indefinite  period  because  of  the 
over-stock  of  paper  at  the  mills.  All 
available  storage  space  is  filled. 


ALFRED  G.  SPRIGG  DEAD 


Long  An  EngUsk  Editor  and  Active 
Officer  of  Newspaper  Society 

London. — One  of  the  most  active 
workers  in  the  interests  of  newspaper 
publishers  has  been  lost  to  English  jour¬ 
nalism  in  Mr. 

Alfred  Gordon 
Sprigg.  Formerly 
managing  editor, 

Scarborough 
Post,  and  associ¬ 
ated  with  daily 
newspapers  i  n 
Sheffield  and 
Leeds,  he  took 
charge  of  the 
Leicester  Mail 
when  that  paper 
was  started  a 
few  years  ago. 

Recently  h  e 
had  given  much  of  his  time  to  adminis¬ 
trative  work  in  connection  with  the 
Newspaper  Society,  London,  of  which 
he  was  vice-president  and  a  member  of 
the  Executive  Committee,  and  would, 
in  all  probability,  have  been  next  year’s 
President. 

Mr.  Sprigg  was  one  of  the  delegates 
to  the  Imperial  Press  Conference  in 
Canada  last  summer,  during  which  he 
contributed  to  Editor  &  Publisher  an 
informative  article  dealing  with  the 
growth  of  the  British  evening  paper  in 
cities  outside  the  metropolis. 


Denman  On  Mergenthaler  Staff 

Francis  T.  Denman  has  been  appointed 
assistant  manager  of  the  Mergenthaler 
Linotype  Company’s  publicity  depart¬ 
ment,  which  has  moved  into  new  offices 
on  the  nineteenth  floor  of  the  Printing 
Crafts  Building,  461  Eighth  avenue.  New 
York.  Mr.  Denman,  who  succeeds  Nor¬ 
man  S.  Githens,  now  advertising  man¬ 
ager  of  the  F.  Wesel  Manufacturing 
Company,  New  York,  has  had  several 
years’  practical  experience  in  the  print¬ 
ing  busines,s.  He  is  a  graduate  of  the 
department  of  graphic  arts  of  the  Car¬ 
negie  Institute  of  Technology  at  Pitts¬ 
burgh  and  was  formerly  a  member  of 
the  publicity  staff  of  the  Westinghouse 
Electric  &  Manufacturing  Company  of 
East  Pittsburgh. 


New  Linotype  Speed  Record 

Sumter,  S.  C. — P.  Frank  Patton,  op¬ 
erator  on  the  Daily  Item,  last  week  made 
what  is  claimed  to  be  a  new  speed  rec¬ 
ord  on  the  Model  3  Linotype,  setting 
3,114  lines  or  69,286  ems  of  7  point  on 
an  8  point  slug,  13  ems  wide,  in  6  hours. 
His  average  was  519  lines  an  hour,  or 
about  lines  a  minute.  The  machine 
operated  by  Mr.  Patton  has  been  in  con¬ 
tinuous  service  since  1904. 


May  Double  Capital  Stock 

Pittsburgh,  Pa. — The  stockholders  of 
La  Trinacria  Printing  and  Publishing 
Company,  which  owns  La  Trinacria,  an 
Italian  newspaper,  will  vote  March  21 
on  a  proposal  to  increase  the  capital 
stock  from  $10,000  to  $20,000. 


Bulletin  for  Texas  Press 

Rockdale,  Tex. — John  E.  Cooke, 
president  of  the  Texas  Press  Associa- 
Troy  (N.  Y.),  advertising  agency, 

tion,  and  Sam  P.  Harben  of  Richard¬ 
son,  secretary,  will  issue  a  monthly 
bulletin  to  members.  The  bulletin  is 
known  as  the  “Confidential  Messenger,” 
and  contains  information  concerning 
matters  of  interest  to  members  of  the 
association,  who  sell  advertising  and 
buy  print  paper. 


±HE  1920  lead  of 
the  Detroit  Sunday 
News  is  one  more  proof 
that  advertising  volume 
follows  the  route  of 
largest  circulation. 


The  Family  Income 

Over  $3,000.00 

In  Buffalo  tha  parcantaga  of  tom- 
llies  with  incomes  over  $3,000.00  1* 
Six  Timea  Greater  than  tha  average 
for  United  States. 

Buffalo  Evening  News  reaches  93 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reachas  80  per 
cent  of  the  English  reading  famifias 
in  the  Buffalo  market. 

KELLY  SMITH  CO. 

Portign  RsprstmtsSivts 

Marbridga  Bldg.,  New  York  City 
Ljrtten  Bldg.,  Chicago,  IIL 


A  business  depression  has  no  terrors  for 
the  North  Jersey  Shore — the  field  domi¬ 
nated  by 

THE  ASBURY  PARK  PRESS 

(Epsning  and  Sanday) 

This  territory  has  factories  that  produce 
$25,000,000  annually;  farms  yielding  $10,- 
000,000  annually;  and  a  huge  reton  bnn- 
ness  besides. 

It  requires  a  panic,  indeed,  to  terionaly 
affect  all  of  these  lines  of  endeavor. 
Membtr  A.  B.  C.  Standard  Ratt  Card 
Frank  R.  Northrup,  Special  Rsprasqntativs 
303  Fifth  Avenue,  New  York  Qty 
Aasociatien  Bldg..,  Chicago',  IB. 

J.  LYLE  KINHONTH.  PubUshar 
Asbury  Park,  N.  J. 


IN  NEW  ORLEANS 
ITS — 

THE  NEW 
ORLEANS  ITEM 


is  all  of  N.  (Xiio 

The  Plain  Dealer 

Clevdand 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houaea  conveniently  located 

"American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 


Botton  Pitoburgh 

New  York  CIcvelind 

Philadelphia  Detroit 

Baltimore  Chicago 

Richmond  Cincinnati 

Atlanta  St.  Louia 

Buffalo  Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


NEWSPRI 


Best  References  amoilg  P 


Maine  Pulp  &  Paper  I 
SkoYi^MigMi,  Mame 


Sola  Sailing  Agants 

INVINCIBLE  PAPER  A  P 
CORPORATION 

135  Broadway,  Naw  York  I 
Phone  Roctor 


Prints  4-6  and  8  Page  Paper*  | 

iFrom  Type  Forms  and  Roll  Paper. 

A  5  Horse  Power  Motor  will  drive  it. 

Now  Being  Built  for  Elarly  Deliveqf' 

Write  for  Litmratare  and  Prices  | 

THE  GOSS  PRINTING  PRKS  tO.  \ 

Main  Office  and  Works:  New  York  Offics:  | 

535  So.  Paulina  St.,  Chicago  220  W.  Forty-secoed  »  | 
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B.  David  Company,  New  York  and  Lancaster  New  Era  to  Build  feet.  '  J.  R.  Gill^^  is  preii^  ^ 

Chicago,  as  advertising  representative.  L.\ncaster,  Pa. _ The  New  fera  Print-  Kcneral  manager  6^  the  New  Eij. 

The  Marshfield  (Wis.)  News  has  Company,  Inc.,  has  purchased  the 
The  Nevada  County  Picayune  has  a®  a  six-day  evening  paper,  Christian  Science  Church  American  Art  Naws  Sdl 

been  started  at  Prescott,  Ariz.,  as  a  The  Peru  (Ind.)  Daily  Tribune  has  properties,  at  the  northwest  corner  of  The  American  .\rt  News  has b«ii| 
six-day  evening  paper.  purchased  two  linotype  machines  and  Prince  and  Orange  streets,  upon  which  chased  by  Peyton  Boswtll  ai)4 

The  Columbus  (Ind.)  Herald  has  "ill  begin  publication  early  in  April.  It  jje  erected  one  of  the  finest,  most  Frankel  from  the  estate  of  Jaae, 

been  issued  as  an  evening  paper,  with  resulted  from  the  declaration  of  the  two  rnodern,  completely  equipped  and  con-  Townsend,  who  died  recently  ]j 

a  morning  rural  route  edition.  other  local  dailies  and  two  weeklies  for  veniently  arranged  printing  and  publish-  long  tenure  of  its  editorial  chair.  | 

The  Freeport  (N.  Y.)  Nassau  County  sl’op  composing  rooms.  jng  plants  in  the  state.  It  will  front  on  of  the  new  owners  were  identic, 

Review  has  shifted  from  the  weekly  to  The  Graham  (Tex.)  Leader,  a  weekly  Prince  street  and  extend  along  West  the  paper’s  editorial  conduct  und#' 

the  daily  field  and  appointed  the  George  since  1876,  has  become  a  daily  paper.  Orange  to  Water  street — 1(X)  by  150  Townsend’s  regime. 


COMET FLAT  BED  PRESS 


FOR  SALE 


FOR  SALE 


For  Solo 

Stereotrriw  Press,  including  complete  stereo¬ 
type  equipment,  oil  excellent  condition;  prints 
op  to  20  pages  inclusive,  7  or  8  columns;  will 
bear  rigid  inspection;  only  reason  selling  need 
32-page  press;  big  value.  Address  Box  C-927, 
Care  Editox  &  Puslisbex. 


g.  A  WORD  for  odvortisomonts  under  this 
classification.  Cnah  with  order. 


For  Side 

One  fully  equipped  matrix  roller,  in  perfect 
condition.  Will  sell  reasonable.  The  Beacon 
Journal  Company,  Akron,  Ohio. 


Wanted 

Model  8,  9,  14  Linotype  or  Model  C  Intertype 
and  Ludlow  wanted;  state  serial  number,  con¬ 
dition,  and  lowest  cash  price.  Address  Box 
C-941,  Care  Editox  &  Publishes. 


6c  *'  WORD  for  advortisements  under  this 
classification.  Cash  with  order. 


For  Sale 

Duplex  Tubular  Plate  Press,  only  two  years 
old;  an  unusual  opportunity  for  the  publisher 
who  needs  a  press  faster  than  his  Flat  Bed; 
prints  4,  6  and  8  pages,  half  or  quarter  page 
fold  and  as  field  develops  additional  printing 
units  can  be  added. 


4.  6  and  8-page  Duplex  Press;  this  is  an  Angle 
Bar  Flat  Bed  Machine  in  fine  running  condi¬ 
tion. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fcndler  ft  Co.,  96  Beckman  St.,  New 
York  City. 


EQUIPMENT  WANTED 


A  WORD  for  advertiacments  under  this 
classification.  Cnah  with  order. 


Goss  Comet  4,  6  and  8-p^e  press;  this  ma¬ 
chine  has  printed  daily  with  small  circulation 
and  always  received  good  care.  Prices  reason¬ 
able.  John  Griffiths,  41  Marshall  St.,  Pough¬ 
keepsie,  N.  Y, 


FOR  SALE 

Two  curve  plate  casting  boxes, 
rocker  type,  will  cast  7  column  21  inch 
plate. 

One  three  platen  steam  table  without 
steam  generator. 

One  matrix  roller,  with  motor. 

All  in  first  class  shape  (Goss,  Print¬ 
ing  Press  Company  equipment).  Used 
seven  years,  displaced  by  moving.  First 
fair  offer  received  takes  them. 

Peoria  Star  Company 

PEORIA,  ILL. 


FOR  SALE 


Cosa  Strai^t  Line  Quadruple  Four* 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  6.  10,  12.  M  or  16  page  papers  at 
24,000  per  hour,  20,  24,  20  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  2234*^. 


This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD.  NEW  JERSEY 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-1  condition. 

Will  be  sold  reasonzd>ly,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 


DULUTH 


MINN. 


m 
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.  ainBD  for  advartUement*  under  thie 
liiSkedon.  C«.h  with  order.  For 
r^^lovad  one  Ineertion  (ndv.  not  to 
j  10  werde)  FREE. _ 


_ _  Maneoer 

'«»e  35  years  old,  desires  situation  as 
^manager,  or  advertising  manager  on 
daily,  ran  handle  all  kinds  of  adver- 
,•  taniliat  with  one  of  the  best  classified 
L  ind  have  increased  classified  columns 
«  cent  in  last  three  months  on  papers 
iTbow  employed.  Can  prove  worth.  Kea- 
(«  changing,  desire  greater  chance  for 
■ent  Address  Box  C-936,  care  of 

^  PoiUSHES. _ _ 


Solicitor 

bcinos  developer.  Has  _fine  _  record  of 


jnVATIONS  WANTED  SITUATIONS  WANTED  35.5  persons  per  mile  in  u.  s. 


Q  —  A  WORD  for  Vdvertisementa  under  this 
classification.  Cash  with  order. 


those  unemployed  one  inaertion  (adv.  not  to 
exceed  SO  words)  FREE. 


besiness  development.  Handles  display 
JaiiSed  advertising.  Writes  copy  that 
Expert  business  training — best  of  cre- 

_ _  Jj  open  to  new  field  of  work — big 

^Mderred  with  proposition  of  $50.00  per 
■  write  C-944,  care  of  Editor  &  Fus- 


Solicitor 

lowing  in  business  now  at  rate  of 
H  I  year  on  medium  grade  publication ; 
tc  change  for  satisfactory  reasons;  prefer 
^  in  New  York,  but  can  take  middle 
charge  of  periodical.  Address  Box  C-950, 
Eniot  &  Publisher. 


Ludag^Manager  and  Systematiaer 
*ital  producer— copen  for  position.  Now 
■  i  advertising  manager;  prefer  Phila- 
tr  nearby;  please  give  full  particulars. 
Box  C-945,  Care  ^ditor  &  Publisher. 


Solicitor  and  Service  Man 
lo  get  and  hold  business;  have  handled 
til  fine  of  copy  and  service  work;  30 
I  old;  want  place  with  a  paper  of  10,000 
«p;  eight  years’  experience;  at  present 
Bhged  and  will  come  on  short  notice. 
Box  C-949,  Care  Editor  &  Publisher. 


or  Cgneral  Manager 

.  thoroughly  experienced  result  produc- 
d  (ound  newspaper  man,  aggressive,  good 
alive,  one  who  understands  business,  ad- 
■aiiu,  circulation,  and  mechanical  detail 
p^y  of  both  small  and  metropolitan  dail- 
dnirin  position  as  General  Manager  or 
am  Manager  of  real  live  daily.  Best  of 

Ett.  Now  employed.  Address  Box 
are  Editor  &  Publisher. 

isl 


laifid  Advertising 

r  man,  28,  plenty  of  pep  and  construe* 
ieaa.  with  experience  on  various  papers 
cut  and  middle  west.  Can  take  entire 
|e or  assist  busy  manager;  can  produce  on 
will  consider  any  section.  Address 
Care  Editor  8t  Pubmshrr. 


Editor 

doubled  circulation  in  eight 
lb?,  wants  job  in  Atlantic  seaport  city  of 
ijyfive  to  hundred  thousand  population; 
marine  end;  wants  to  settle  down  where 
to  produce  will  win  a  place  of  perma- 
7:  «perience  in  metropolitan  field.  Ad- 
I  Box  C-9S1.  Care  Editor  &  Publisher. 


Editor,  twenty-one  years*  experience,  sixteen  on 
one  paper  and  now  editor  of  a  daily;  brief, 


Manafer  or  Advertising  Manager 

ftoi  are  not  getting  the  desired  results — you 
mjvt  the  proposition  I  am  seeking.  Young 
man  with  unquestionable  record,  of 
IS  years’  experience,  including  metropoli- 
Address  Box  C-948,  Care  Editor  &  Pub- 


k  L  “  wiinoul  puii  1  nave  come 
roagu  the  ranks  from  cub  reporter  to 
reporter,  Washington  correspondent 


conservative  in  labor  and  politics;  New  Eng¬ 
land  man;  fifty  vears  old;  writer  of  first  class 
editorials,  special  articles,  interviews  and  dra¬ 
matic  criticism  and  especially  good  at  humor¬ 
ous  work;  capable  of  taking  editorial  charge; 
would  like  another  position,  in  eastern  stptes. 
Address  Box  C-934,  i^re  Editor  &  Publisher. 


falitioa  Manager  ^ 

circulation  _iMn  schooled  in  all  depart- 
*  familiar  with  practically  all  dis- 
•ytm  systems;  good  organizer  and  excep- 
I  promoter;  gilt-edged  reference;  27  years 
ttanied;  engaged  at  present;  reason  for 
*1  present  position,  dissatisfied;  can  fur- 
m,  f«fcrencc  from  present  employer. 
g^Box  C-9S2,  Care  Eihtor  &  Publisher. 

P^t— Artist 

Ij^ced,  wide-awake  man,  now  on  city 
t  wants  to  make  change;  now  handling 
■J  Mmmercial  and  lavout  art — graphlex 
room  work.  nly  permanent  con- 
considered.  Address  Box  C-930,  Care 
«  Publisher 


Newspaper  Manager 

Who  can  show  successful  record  as  organizer 
and  money  maker  seeks  position  as  business 
manager  or  general  manager  of  daily  news¬ 
paper.  A  worker,  with  experience  in  every 
department  of  newspaper  making,  who  can 
get  others  to  work  with  him.  Young  enough 
to  be  energetic  and  old  enough  for  good  judg¬ 
ment  and  stability.  Can  get  Business  and  hold 
it.  Will  go  anywhere  that  opportunity  offers, 
but  not  a  floater  and  want  permanent  connec¬ 
tion.  Address  Box  C-947  Care  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


A  WORD  for  advertisomentR  under 
this  clastilicRtion.  Cash  with  order. 


Help  Wanted 

Foreman  mailing  room  by  morning  paper  of 
about  60J)00  daily  and  Sunday,  150,00(^— 
weekly.  Must  be  sober,  reliable,  expert  in 
handling  men,  and  will  at  all  times  conduct 
the  affairs  of  the  mailing  room  in  the  interest 
of  the  management  and  co-operate  with  same. 
Correspondence  confidential;  give  references 
and  state  experience.  Address  Box  C-928, 
Care  Editor  &  Publisher. 


Young  Man 

Wanted — Young,  energetic  American  as  sales¬ 
man  of  newspaper  supplies;  without  necessarily 
any  sales  experience,  but  with  good  appearance 
and  preferably  a  working  knowledge  of  the 
paper  or  publishing  business;  excellent  future 
for  the  right  man.  Address  Box  C-954,  Editor 
&  Publisher. 


Classified  Manager 

Wanted  for  newspaper  in  one  of  the  larger 
mid-western  cities.  Prefer  a  man  who  has 
been  acting  as  assistant  manager  and  who  de¬ 
sires  the  opportunity  to  demonstrate  his  ability 
as  a  producer  and  executive.  Address,  stating 
experience,  reference  and  salary,  Box  C-942, 
Care  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


cl.BBification.  Cash  with  order. 


NOTICES 


6c 


_  itioa  Maaa, ar 

^TOlioii  niRtiager  desires  permanent  con- 
Eu  dailjr;”  experienced  in  di- 

phases  of  circulation ;  promotion  a 
Box  C-919,  Care  Editor  &  Pub- 


Wanted 

Sj”  Rtid  without  pull  I  have  come 


“colyum  conductor"  and  edi- 
wnter.  Have '  traveled  extensively  in 


Pin  /  aiiu  iiavc  dcquiicu  a 

Elonsi  **  .  knowledge  from  observation, 
Ik.  copious  reading.  Now, 

charged  with  vigor,  and 
>  win.  *9  cc^'ize  on  these  assets. 

,u.  f"  .  editor  or  editorial  assistant 
■t'  !'*'hding  any  demands  made  upon 
wv  nave  month's  time  to  effect  change. 
C-929,  Care  Editor  &  Publisher. 


SHOWALTER’S 
Advertising  Promotion  Service 


Founded  by  W.  D.  Showaltar 


Carried  on  by  E.  J.  Craine 
51  Irving  Place 
For  Neuspapers  and  Magazines 


Monthly  promotion  copy  for  use  in  build¬ 
ing  up  classified  and  store  advertising. 
A  Service  that  educates  readers  to  read  the 
advertisements  and  stimulates  merchants  to 
advertise  adequately. 

Write  for  particulars  and  rates  on  four 
month’s  trial  service. 


•929,  Care  Editor  ^  Publisher. 

WriUr 

humor  columnist — seeks  connec- 
■f  organization:  have  had  execu- 


Rhode  Island  Stands  Highest  with 
365.4 — Nevada  Lowest 


The  average  density  of  population  in 
the  United  States  in  1920  was  35.5  per¬ 
sons  per  square  mile,  according  to  the 
Government  Census  Bureau.  This  is  an 
increase  from  30.9  per  square  mile  in 
1910,  25  in  1900  and  21.2  in  1890. 

Rhode  Island  has  the  greatest  number 
of  people  per  square  mile,  while  Nevada 
has  the  least.  The  density  of  Rhode 
Island  is  365.4,  while  in  Nevada  it  is  only 
0.7.  In  five  States — Rhode  Island,  Mas¬ 
sachusetts,  New  Jersey,  New  York  and 
Connecticut — the  number  of  people  per 
square  mile  exceeds  200. 

The  density  of  population  of  the  vari¬ 
ous  States  is  as  follows : 


Wanted  to  Buy 

Interest  in  evening  paper,  preferably  in  Penn¬ 
sylvania,  Ohio  or  New  Jersey,  and  take  charge 
of  advertising  and  business  management;  am 
now  business  manager  of  large,  successful 
newspaper.  State  salary,  prospects  and  details. 
Address  Box  C-926,  Care  Editor  &  Publisher. 


Alabama . 45.3  Nebraska  .  16.9 

Arizona .  2.9  Nevada .  0.7 

Arkansas  .  33.4  New  Jersey . 420.0 

California . 22.0  New  Mexico....  2.9 

Colorado .  9.1  New  York. ....  .217.9 

Connecticut  ,...236.4  North  Carolina..  52.5 

Delawa^  . 113.3  North  Dakota...  9.2 

Florida  .  17.7  New  Hampshire.  49.1 

Georgia .  49.3  Ohio  . 141.4 

Idaho  .  3.2  Oklahoma . 29.2 

Illinois  . 113.7  Oregon  .  3.2 

Indiana .  31.3  Pennsylvania  ...194.5 

Iowa  . 43.2  Rhode  Island. .  .566.4 

Kansas  .  21.6  South  Carolina..  55.2 

Kentucky  .  50.1  South  Dakota...  8.5 

Louisiana  .  59.6  Tennessee  . 56.1 

Maine  .  25.7  Texas  .  17.3 

Maryland  . 145.8  Utah  .  5.5 

Massachusetts  ..477.2  Vermont .  38.6 

Michigan  . 63.8  Virginia  .  57.4 

Minnesota  . 29.5  State  of  Wash’n.  20.3 

Mississippi  .  33.6  West  Virginia. . .  60.9 

Montana  .  3.9  Wisconsin  . 47.6 

Missouri . 49.5  Wyoming  .  2.0 


McKERNON  PROMOTED  BY  A.  P. 


Succeeds  Harold  Martin  as  Eastern 

Superintendent — Curtis  Moves  Up 

Edward  McKernon,  Associated  Press 
correspondent  at  Boston,  has  been  ap¬ 
pointed  superintendent  of  the  Eastern 
division,  replacing  Harold  Martin,  who, 
after  23  years’  service  retires  on  indefi¬ 
nite  leave  of  absence  because  of  the 
need  of  rest.  L.  F.  Curtis  is  appointed 
superintendent  in  charge  of  market  and 
election  services,  succeeding  the  late 
Wilmer  Stuart. 


A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


INTERNATIONAL  PAPER  COMPANY 

New  York,  March  30,  1921. 

The  Board  of  Directors  have  declared  a 
regular  quarterly  dividend  of  one  and  one-half 
per  cent.  (1)4%)  on  the  preferred  capital  stock 
of  this  Company,  payable  April  15,  1921,  to 

[ireferred  stockholders  of  record  at  the  close  of 
lusiness  April  8,  1921. 

OWEN  SHEPHERD,  Treasurer. 


Lawyers  Permit  Publicity — with  String 

Bridgeport,  Conn. — For  the  fir.st  time 
in  the  100  years’  history  of  the  Fairfield 
County  Bar  Association,  full  publicity 
for  all  cases  has  been  promised.  Charles 
Stuart  Canfield,  chairman  of  the  execu¬ 
tive  committee,  has  announced  that  news¬ 
paper  men  will  be  admitted  to  all  com¬ 
mittee  hearings.  Two  days  after  the 
pronouncement,  however.  Chairman  Can- 
field  and  other  members  of  the  commit¬ 
tee  resigned,  having  served  more  than 
23  years.  The  attitude  of  the  new  com¬ 
mittee  will  therefore  hold  future  interest. 


Changes  Column  Width 

Martins  Ferry,  Ohio. — The  Daily 
Times  has  changed  from  seven  columns, 
13  ems  to  eight  columns,  12  ems  wide 
by  21  inches  deep. 


$50,000  Cash 


for  first  payment  on  an  attractive 
daily  newspaper  property.  East¬ 
ern  locations  preferred.  Proposi¬ 
tion  V.  P. 


Charles  M.  Palmer 


NEWSPAPER  PROPERTIES 
225  Fifth  Avs.,  Nsw  York 


$50,000.00 


We  have  customer  with  above  amount 
available  in  cash,  as  first  payment  on 
substantial,  net  earning  EVENING 
NEWSPAPER.  Prefer  Middle  Atlantic 
or  Southern  State.  Correspondence 
confidential. 


HARWELL  &  CANNON 

Newspsper  ssd  MstsslBe  Properties 
Times  Bldg.  New  York 


16-PAGE  HOE  PRESS 


FOR  SALE — Two  decks,  two  plates  wide. 
Either  7  or  8  columns.  Color  attachment. 
Type  column  21  ^  in.  Folder  does  half  sec¬ 
tion  and  either  inserts  or  collects  in  two 
sections.  Equipment  includes  extra  roller 
stocks,  2  extra  spindles,  hoist,  1  Westing- 
house  15  h.  p.  A.  C.  motor.  Stereotype 
equipment  includes  7  or  8  columns  Casting 
Box,  Trimmer,  Shaver  and  Tail  Cutter. 
Price,  $7,500,  f.o.b.,  tor  quick  sale. 


SOUTHERN  PUBLISHERS  EXCHANGE. 

incorporated 

Newspaper  Properties  and  Equipment 
12  North  Sth  St.  P.  O.  Box  1897 

Richmond,  Virginia 


Take  It  To 


POWERS 


Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Eai^ 


Powers  Photo  Engraving  Co. 


154  Nnssnu  St.,  Tribune  Bldg. 

New  York  City 


French  Authors  Name  Delegates 

Ottawa,  Out. — Local  French-Canadian 
writers  have  appointed  the  following 
delegates  to  the  executive  of  the  French 
section  of  the  newly  organized  Canadian 
Authors’  Association :  Remi  Tremblay, 
chief  translator  of  the  House  of  Com¬ 
mons;  Arthur  Beauchesne,  assistant 
clerk  of  the  House,  and  Rev.  Father 
Brousseau. 


$150,000  in  Cash 


Practical  newspaperman  has  money, 
energy  and  experience  to  invest  in 
the  biggest  daily  newspaper  proposi¬ 
tion  that  1150,000  in  cash  will,  swing. 


Address  C-946,  care  of 

Editor  &  Publisher 


Brodi*  as  Minister  to  Siam? 

Oregon  City,  Ore. — Dispatches  from 
Washington  say  that  F.  F.  Brodie,  who 
has  just  been  elected  president  of  the 
National  Fditorial  Association,  is  a 
likely  appointee  as  minister  to  Siam. 
Mr.  Brodie,  who  attended  the  associa¬ 
tion’s  convention,  was  scheduled  for  a 
conference  with  President  Harding  be¬ 
fore  his  return  to  Oregon  City. 


Memorial  to  Miss  Hempstead 

Topeka,  Kan. — An  oil  painting  of 
Miss  Bertha  Hempstead,  Topeka  news¬ 
paper  woman  who  gave  her  life  in  aiding 
starving  children  in  Central  Furope  dur¬ 
ing  the  war,  has  been  hung  in  the  city 
hall  here.  Miss  Hempstead  was  asso¬ 
ciated  with  local  newspapers  for  many 
years  before  joining  the  war  work.  Her 
health  becoming  impaired,  she  came 
home,  but  died  in  New  Mexico  this 
winter. 


38 


Million 
Dollar 
Hear  st 
Features 

( 

Tk*  World’s  Greatest  Circulation 
Builders 


International 
Feature  Service,  Inc. 

New  York 


Nearly  every  person  in  Richmond  resds 
The 

NEWS-LEADER 

The  Niws-Leaou’s  circnlstion  in 
Richmond  it  greater  than  that  of  all  the 
other  Richmond  paMrs  combined. 

The  News-Lsaobb's  circulation  in  Vir¬ 
ginia  is  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
papers  show  the  Naws-LaAOBB  has  a 
daily  drcnlation  in  Richmond  which  it 
more  than  three  times  greater  than  ht 
nearest  competitor. 

Foreign  representathres 
The  Kelly-Smith  Co.,  ChicaM,  Hi. 
Ifarbridge  Building  Kelly-amith  Co. 
B’way  at  34th  St.  Lytton  Bnildiac. 
New  York  City. 

J.  B.  Keongh,  Ctndler  Bldg  .  Atlanta,  Go. 


Wherever  You  Are 

You  are  anxious  to  keep  in  touch  with 
the  news  from  home.  That’s  why  you 
buy 

pitt0burg  IDispatch 

and  know  you  get  the  “Best  Always.” 
Branch  Offices: 

Wallace  G.  Brooke, 

Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,*  HI. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  tbs  most  powerful 
advertising  medium  in  the  Jewish  field 


The  Nationsd  Jewish  Daily 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Connsel 

One  West  34th  St.,  New  York 
Telephones  Fitaroy  |  5? ti 

Cable  Addreaa: 
SCHOLZEM.  NEW  YORK 


Editor  &  Publisher 

WORLD  INTEREST  IN 
PRESS  CONGRESS 

Vice-President  Betata  Back  from  Spain 
and  Now  Going  to  South  America 
to  Invite  Journalists  to  Hono¬ 
lulu  Convention 


Washington,  D.  C. — Dr.  Virgilto  Ro¬ 
driguez  Beteta,  who  is  vice-president  for 
Spain  and  Latin-America  of  the  Press 
Congress  of  the  World,  which  is  to  meet 
in  Honolulu,  October  4  to  14  next,  who 
has  just  returned  from  Spain,  reports 
that  his  mission  to  that  country  in  be¬ 
half  of  the  congress  was  eminently  suc¬ 
cessful  and  that  he  found  the  editors 
there  grreatly  interested  in  the  coming 
meeting.  Dr.  Beteta  is  on  his  way  to 
Missouri  to  report  to  Dr.  Walter  Wil¬ 
liams,  dean  of  the  School  of  Journalism 
of  the  University  of  Missouri  and  Pres¬ 
ident  of  the  Press  Congress,  in  regard  to 
his  trip  to  Europe. 

The  city  of  Seville,  Spain,  through  the 
Count  of  Urbina,  mayor  of  the  city  and 
president  of  the  Spanish-American  Ex¬ 
position  which  is  to  be  held  there  in 
1924,  has  extended  an  invitation  for  the 
Press  Congress  of  the  World  to  hold  its 
next  conference  there  at  the  time  of  the 
world  fair.  Dr.  Beteta  has  brought  this 
invitation  with  him  and  will  present  it 
at  the  Honolulu  meeting.  The  Count  of 
Urbina  is  representative  of  the  King  of 
Spain  on  the  Exposition  committees. 

Going  to  South  America 

In  May  Dr.  Beteta  plans  to  start  for 
South  America  where  he  will  visit  Bue¬ 
nos  Aires,  Rio  de  Janeiro,  Santiago, 
Montevideo  and  other  important  cities 
to  convey  personal  invitations  to  the 
leading  journalists  of  Latin-America  to 
attend  the  session  of  the  Congress  in 
Honolulu. 

Advices  have  been  received  from  Hon¬ 
olulu,  according  to  Dr.  Beteta,  that  “all 
Hawaii  is  united  to  make  the  visit  of 
the  journalists  of  the  world  a  splendid 
success.”  A  committee  has  been  ap¬ 
pointed  which  is  making  arrangements, 
including  tours  to  the  volcanoes  and 
other  points  throughout  the  islands,  and 
a  “real  Hawaiian  fair”  to  be  held  in 
Maui.  Other  features  are  being  held 
back  as  surprises  for  the  visitors. 

An  invitation  for  the  delegates  to  the 
congress  to  visit  the  Philippines,  ex¬ 
tended  by  Manuel  Quezon,  president  of 
the  Senate,  and  Sergio  Osmena,  speaker 
of  the  Philippine  House  of  Representa¬ 
tives,  has  been  accepted  by  the  executive 
committee,  and  arangements  will  be 
made  for  parties  to  visit  China  and 
Japan  also  if  they  desire. 

The  State  Department,  in  accordance 
with  a  Senate  resolution,  presented  by 
Senator  Spencer,  of  Missouri,  and 
agreed  to,  is  expected  to  extend  invita¬ 
tions  through  foreign  governments  to  the 
press  of  the  world  to  be  represented  at 
the  congress.  The  House  has  not  yet 
passed  the  resolution,  but  it  is  believed 
that  it  will  soon  after  it  meets  next 
month.  _ 


DELEGATES  TO  CONGRESS 

Texas,  Kansas,  Nebraska  and  Inland 
Daily  Press  Association  Issue  Lists 

Columbia,  Mo. — Delegates  elected  to 
represent  the  Texas  Press  Association 
and  the  Inland  Daily  Press  .Association 
at  the  1921  meeting  of  the  Press  Con¬ 
gress  of  the  World  in  Honolulu,  Octo¬ 
ber  4  to  14,  as  follows : 

Texas  Press  Association — John  E. 
Cooke,  Rockdale  Reporter ;  Robert  L. 
Baldridge,  Clifton  Record ;  Dick  Collins, 
Decatur  Messenger;  E.  A.  Carlock,  Pa¬ 
ducah  Post;  J.  C.  Dionne.  Houston  Gulf 
Coast  Lumberman;  Tom  Finty,  Jr.,  Dal- 


for  April  2,  1921 

las  Evening  Journal;  H.  N. i Fitzgerald, 
Fort  Worth  Record ;  H.  E.  Faubion, 
Marble  Falls  Messenger;  M.  E.  Foster, 
Houston  Chronicle;  Tom  C.  Gooch, 
Dallas  Times-Herald ;  H.  S.  Hilburn, 
Plainview  Herald;  Frank  P.  Holland, 
Dallas  Farm  and  Rapeh ;  Buford  O. 
Brown,  Vernon  Record;  Isadore  Mor- 
tiz,  McAllen  Monitor;  Tom  W.  Perkins, 
McKinney  Courier-Gazette;  Fred  B. 
Robinson,  Waco  Times-Herald;  Lee  J. 
Rountree,  Bryan  Eagle ;  Lee  Satterwhite, 
Panhandle  Herald ;  W.  R.  Sinclair,  San 
Antonio  Express;  W.  G.  Sterrett,  Dallas 
News;  C.  W.  Taylor,  Rogers  News; 
Louis  J.  Wortham,  Fort  Worth  Star- 
Telegram;  J.  H.  Wurtz,  San  Antonio 
Light;  Roy  G.  Watson,  Houston  Post; 
W.  L.  West,  Livingston  Enterprise ;  C. 
W.  Wilson,  Mineral  Wells  Index;  Aus¬ 
tin  Callan,  Waco  News. 

Inland  Daily  Press  Association — Wil 
V.  Tufford,  Clinton,  la. ;  Willard  E. 
Carpenter,  Lincoln,  Ill.;  Mrs.  M.  S. 
Shaw,  Dixon,  Ill.;  F.  F.  Rowe,  Kalama¬ 
zoo,  Mich.;  John  Potter,  Rock  Island, 
Ill. ;  Verne  Joy,  Centralia,  Ill. ;  S.  G. 
Goldthwaite,  Boone,  la.;  Lee  P.  Loomis, 
Muscatine,  la.;  Mrs.  Z.  H.  Deming, 
Warren,  Ohio;  D.  B.  Worthington,  Be¬ 
loit,  Wis. ;  D.  W.  Stevick,  Champaign, 
Ill.;  I.  U.  Sears,  Madison,  Wis.;  H.  F. 
Kendall,  Mattoon,  Ill. ;  H.  H.  Bliss, 
Janesville,  Wis. 

Cards  of  membership  are  now  being 
issued  to  delegates  named  to  represent 
press  associations. 

Topeka,  Kan. — The  following  have 
been  appointed  by  President  Walter 
Williams  of  the  Press  congress  of  the 
World,  as  delegates  from  Kansas  to  the 
convention  in  Honolulu  next  fall.  Henry 
J.  Allen,  Wichita  Beacon ;  Frank  P. 
MacLennan,'  Topeka  State  Journal; 
Harold  Chase,  Topeka  Capital;  Drew 
McLaughlin,  lola ;  L.  N.  Flint,  Kansas 
University  School  of  Journalism;  N.  A. 
Crawford,  Kansas  State  College  journal¬ 
ism  school ;  Byron  R.  Cain,  Bell  Plain 
News;  Charles  Conklin,  Lyons  Republi¬ 
can;  Charles  F.  Scott.  lola  Register; 
Charles  M.  Harper,  Ailene  Reflector; 

E.  W.  Hoch,  Marion ;  Roy  Bailey,  Sal- 
ina  Journal  and  president  of  the  Kansas 
Editorial  Association,  O.  W.  Little, 
Alma  Enterprise. 

Omaha. — Governor  S.  R.  McKelvie 
has  appointed  five  Nebraska  newspaper¬ 
men  to  represent  the  state  as  delegates 
to  the  press  congress  of  the  world  at 
Honolulu.  The  delegates  are  George  C. 
Snow  of  Chadren,  president  of  the  Ne¬ 
braska  Press  Association ;  O.  O.  Buck 
of  Harvard,  secretary  of  the  associa¬ 
tion;  Gene  Huse,  Norfolk  Daily  New's; 

F.  O.  Edgecombe,  Geneva  Signal  and 
.\dam  Breede,  Hastings  Tribune. 


WILKE  ON  PRESS  CONGRESS  JOB 

Former  N.  E.  A.  Head  in  Charge  of 

Transportation  to  Honolulu 

(Special  to  Editor  &  Publisher) 
Columbia,  Mo. — Will  Wilke,  editor 
of  the  Grey  Eagle  (Minn.)  Gazette,  and 
retiring  president  of  the  National  Ed¬ 
itorial  Association,  has  been  appointed 
chairman  of  the  transportation  com¬ 
mittee  of  the  Press  Congress  of  the 
World.  His  particular  task  will  be  to 
arrange  for  the  transport  of  parties  of 
delegates  from  the  United  States.  Cen¬ 
tral  and  South  America,  Mexico  and 
Canada  to  the  Honolulu  meeting  which 
will  be  held  October  4  to  14.  In  connec¬ 
tion  with  tran.sportation,  W.  R.  Far¬ 
rington,  general  business  manager  of  the 
Honolulu  Star-Bulletin,  arrived  this 
week  at  San  Francisco.  He  will  confer 
with  President  Walter  Williams  of  the 
Congress  and  will  negotiate  with  steam¬ 
ship  companies  carrying  passengers  to 
Hawaii  for  rates  and  reservations  for 
the  party. 


Few  Paper* — (ii  any) 

TRENTON 
NEW  JERSEY 


A  Food  Medii 


bven  during  the  past  summer  Wi 
pages — and  more — was  the  sli^ 
regular  weekly  Thursday  food  M 
a  winner  for  housewives,  retsS 
manufacturers. 

Wednesdays  and  Sundays  fou^ 
pages.  Tuesday,  Music  Pags.  ^  ' 
Circulation  26,649.  Member  A  i 


Member  /t 
KELLY-SMITH  CO. 


Marbridge  Bldg. 
New  York 


LOS  ANGELES 


Government*  Circulation  Stsl 
April  1,  1920 


Grows  Just  Like 
Los  Angeles 

MEMBER  A.  B.  C. 


Circulation  sells  in  New! 
York  for  50%  mon 
Daily  and  100%  mon 
Sunday  than  any  other 
New  York  Momisi 
newspaper. 


Leased  Wire  Service 
Foreign  New*  Reports 
“Pony”  Service* 
Teletype  Service 
Mat  and  Mail  Service* 


Speed — Reliability — Qmditj 

International  News 
Service 

10th  floor.  World  Buildingi 
New  York 


We  can  Increase  your  butlnw#- 
want  it  increased. 

You  have  thought  of  press  elipl 
yourself.  But  let  us  tell  yos 
press  clippings  can  he  made  s 
nesS'builder  for  you. 


BURRELLE 

1 45  Lafayette  St.,  N.  Y.  ( 

Est.iblishrd  a  Quarter  of  *  Css 


Editor  &  PublisI 

C  L AS  S  I  F 1  ED 
ADVERTlSEMb^ 

Reach  the  best  employers  aaiafi 

in  the  advertieing 


Editor  &  Publisher  for  April  2 


HEW  TORK  STATE 

AND  IT’S  URBAN  POPULATION 


Total  Population  of  New  York  State  is  10,384,829 


Urban  -  -  -  8,589,844  82.7% 
Rural  -  r  -  1,794,985  17.3% 

The  urban  population  includes  only 
towns,  cities,  etc.,  having  a  population  in 
excess  of  2,500. 

In  total  urban  population  New  York  State 
leads  the  country. 

In  22  of  the  leading  cities  are  found 
7,564,000  people  or  72  per  cent  of  the 
urban  population. 

The  U.  S.  Census  statistics  of  occupation 
show  that  4,003,844  persons  are  en¬ 


gaged  in  gainful  occupation  in  this  state. 
Of  these  362,665  or  9.3  per  cent  are  em¬ 
ployed  in  various  agricultural  pursuits 
while  3,630,959  or  90.7  per  cent  are  en¬ 
gaged  in  various  manufacturing,  trading, 
professional,  clerical  and  domestic  pur¬ 
suits. 

By  using  this  list  of  daily  newspapers  you 
can  blanket  the  whole  state  and  tell  your 
story  to  the  urban  population.  This  is 
an  economical  and  effective  manner  of 
merchandising  goods. 
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MAN  HUNTING 


While  during  the  past  year  or  two  when  demand  exceeded 
supply  an  amateur  could  distribute  more  goods  than  could 
be  sold  under  ordinary  conditions  by  a  good  salesman, 
things  are  going  to  be  different  from  now  on. 

Instead  of  throwing  money  blindly  at  the  map  for  alleged  na¬ 
tional  advertising  and  pretty  printing  which  does  not  sell 
goods,  our  effective  sales-manager  must  be  a  man-hunter 
and  use  directly  hooked  up  daily  newspaper  advertising  to 
reach  the  man  with  the  dollar. 

Before  the  war  no  dependable  information  existed  for  locat¬ 
ing  the  man  with  the  quantity  of  dollars  necessary  to  buy  any 
stated  variety  of  goods  in  different  sections  of  the  country. 
To-day  we  can  trace  him  to  his  home  and  know  approximate¬ 
ly  how  many  of  those  with  certain  definite  incomes  live 
in  different  sections  and  exactly  how  many  of  them  can  be 
reached  through  printed  advertising. 

The  daily  newspaper  automatically  finds  practically  every 
worth-while  prospect  in  the  country  every  day. 

Any  sales-manager  sincerely  interested  in  developing  his  mar¬ 
ket  along  these  definite  lines  is  invited  to  confer  with  me. 


New  York,  March  30, 1921.  JASON  ROGERS. 


THE  NEW  YORK  GLOBE 

Member  A.  B.  C.  ‘  170,000  a  Day 

LORENZEN  &  THOMPSON,  Inc. 

Special  Representatives 

New  York,  19  West  44th  St. 


Chicago,  Peoples  Gas  Bldg. 


